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Predict  big 
year  in  77 
for  papers 


Gannett  to  buy 
Tucson  Citizen 


Rev.  Moon  may 
back  NYC  daiiy 


THS  IS  HOW  THE  GLOBE 
GROWS  IN  BOSTON. 


Boston  has  ;il\vays  been  a 
newspaper  town. 

it  has  that  old-fashioned 
appreciation  of  the  reporter  v\ith  a 
sharp  eye  and  a  sharp  pencil. 

.■\nd  in  well-read  Boston, 
the  paper  people  read  is  The  Globe. 


In  Krowing  numbers. 

Quarter  after  quarter  we’ve 
been  increasing  our  lead  over 
the  competition,  both  Daily  and 
Sunday.  Now.  according  to  ABC’s 
newest  figures  we’ve  outdistanced 
them  again. 


It  just  goes  to  show  what 
you  can  do  with  sharp  eyes  and 
sharp  pencils. 
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FOURTH  ESTATE 


DAILY  GLOBE  (AM  &  PM)  LEAD  OVER  HERALD  AMERICAN 


OVER 
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San  Francisco  Examiner  Wednesday.  November  3,  1976 


1976 


Times  Change — And  So  Does 
The  Examiner 


“Since  the  coming  of  the  television  evening  news 
shows,  a  trend  has  developed  in  the  big  cities  of  this 
country  toward  better  morning  papers  and  worse 
afternoon  papers.  In  San  Francisco  that  trend  has  been 
reversed.  So  now  the  city  seems  somewhat  disoriented 
in  time,  like  a  metropolis  suffering  from  severe  jetlag:  Its 
good,  solid  ‘morning’  paper  comes  in  the  afternoon." 

— New  West 


“.  .  .  Its  improved  news  coverage, 
especially  on  the  local  beat,  clearly 
shows  it  has  surpassed  its  “brand- 
Ex”  reputation  and  now  is  the  best 
newspaper  in  The  City." 

— The  California  Magazine 


“The  Examiner’s  coverage  of  metropolitan  news  and  its 
investigative  reporting  has  earned  it  reluctant  praise  from 
competing  journalists.” 

— Feed/back 

Journalism  Department  of  San  Francisco  State  University 


Areporter^s  courage 
wins  new  rights 
forEbrida^s 
press  &L  public* 


The  ordeal  of  St.  Petersburg  Times  reporter  Lucy  Morgan  is  over. 
Florida’s  Supreme  Court  recently  closed  the  book  on  her  case,  refusing  to 
reconsider  its  earlier  decision  overturning  a  conviction  and  jail  sentence 
that  once  stood  at  eight  months,  heaviest  contempt  sentence  on  record 
against  an  American  reporter. 

l-'f  ^ ?  I  Florida’s  press  won  new  rights  in  Mrs.  Morgan’s  battle.  The 
public  won  new  assurance  that  its  access  to  information 
t  cannot  be  abridged. 

I  In  November  1973,  Mrs.  Morgan  disclosed  the  thrust  of  a 
i  still-secret  Grand  Jury  report  and  then  refused  the  state 
attorney’s  demand  that  she  name  her  sources.  Within  hours 
she  was  ordered  jailed  for  five  months,  a  contempt  sentence 
later  overturned  by  an  appeals  court.  But  she  was  brought 
^  before  the  Grand  jury  itself,  again  refused  to  break 

confidence  with  her  sources,  and  five  days  before  Christmas, 
1973,  was  sentenced  to  an  additional  three  months  in  jail. 
In  reversing  this  sentence,  the  Supreme  Court  struck  a  blow 
-  '  for  press  freedom  by  ruling  that,  in  certain  cases,  a  news 
reporter  has  the  right  to  protect  identity  of  confidential  sources, 
justices  ruled  courts  must  strike  a  balance  between  the  state’s  right  to  force 
reporters  to  break  confidences  and  the  public’s  right  to  have  the 
information  a  reporter  is  attempting  to  gather  and  convey.  In  a  state  where 
the  high  court  had  never  before  authorized  any  privilege  for  reporters  to 
shield  identities  of  news  sources,  the  language  of  justice  Lewis  F.  Powell,  jr. 
in  the  U.S.  Supreme  Court’s  Branzburg  decision  was  embraced  and  applied 
in  Mrs.  Morgan’s  case.  All  reporters  in  Florida  will  enjoy  this  limited 
II  i|  I  I  f  I  privilege  in  the  future. 

If  i  1 1  I  *  The  St.  Petersburg  Times  and  Evening  Independent  have 
r  ’  preferred  to  place  faith  in  the  wisdom  of  the  judiciary  to 

■  interpret  the  First  Amendment  rather  than  advocate 

legislative  passage  of  a  special  shield  law  to  protect  reporters 
in  cases  such  as  this.  The  Florida  Supreme  Court,  through 
this  landmark  decision  that  will  strike  a  shackle  from  the 
land  of  the  press  and  cast  more  sunshine  on  public  affairs,  has 
vindicated  our  faith. 

For  Lucy  Morgan,  mother  of  three,  the  restless  nights  are 
^  .  over.  Her  steadfastness  has  brought  to  Florida  reporters  rights 

never  before  recognized  by  the  state’s  highest  court. 

And  the  public  has  been  served  by  her  courage. 
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DECEMBER 

JANUARY 

8- 11 — Great  Lakes  Newspaper  Production  Conference,  Marc  Plaza,  Hotel 

and  Milwaukee  Convention  Center. 

9- 12 — National  Retail  Merchants  Association,  New  York  City  Hilton 
13-15 — ICMA  Circulation  Management  Seminar,  Troy  State  U.,  Troy,  Ala. 
13-15 — Virginia  Press  Association,  Omni  International,  Norfolk. 

15- 16 — Texas  Newspaper  Adverising  Managers  Association,  Hilton  Inn, 

Dallas,  Texas. 

16- 19 — Northeast  Classified  Advertising  Managers  Association,  Queen 

Elizabeth  Hotel.  Montreal,  Canada. 

16- 20 — Newspaper  Computer  Users  Group,  Hilton  Hotel,  Baton  Rouge, 

La. 

20-22 — Arizona  Newspapers  Association,  Marriott  Hotel,  Tucson,  Ariz. 
20-22 — Kentucky  Press  Association.  Stouffer's  Inn,  Louisville,  Ky. 

20-23 — New  England  Press  Association,  Sheraton-Boston  Hotel,  Boston, 
Mass. 

23-26 — International  Newspaper  Advertising  Executives,  sales  confer¬ 
ence,  Diplomat  Hotel,  Hollywood,  Florida. 

27-29 — Tennessee  Press  Association  and  UT-TPA  Press  Institute.  Hyatt 
Regency,  Nashville,  Tenn. 

30-Feb.  4 — Suburban  Newspapers  of  America  Mid-Winter  Management 
Conference,  Cerromar-Dorado,  Puerto  Rico. 

FEBRUARY 

3-5 — International  Circulation  Managers  Association  Legal  Symposium, 
Sheraton  Hotel,  Dallas.  Tex. 

10- 12 — Ohio  Newspapers  Association,  Sheraton-Columbus  Motor  Hotel, 

Columbus. 

17- 9 — New  England  Association  of  Circulation  Executives,  Boston 

Marriott,  Newton,  Mass. 

20-22 — Inland  Daily  Press  Association.  Drake  Hotel,  Chicago. 

25— North  Carolina  Farm  Press,  Radio  and  Television  Institute, 
Sheraton-Crabtree  Motor  Inn,  Raleigh. 

25-27 — Mississippi  Valley  Classified  Advertising  Managers  Association 
and  National  Telephone  Supervisors,  Pick-Congress  Hotel,  Chicago, 
III. 

27-March  1 — Texas  Daily  Newspaper  Association.  Fairmount  Hotel,  Dal¬ 
las,  Tex. 

27-March  1 — New  York  State  Publishers  Association,  Marriott  Inn, 
Rochester,  N.Y. 

MARCH 

2- 4 — Newspaper  Advertising  Co-operative  Network  Seminar,  Granada 

Royale,  Phoenix,  Arizona. 

3- 5 — Pennsylvania  Newspaper  Publishers'  Association  and  Pennsylvania 

Society  of  Newspaper  Editors  Seminar,  Sheraton-Harrisburg  Inn, 
Harrisburg,  Pa. 

25-27 — Northwest  Mechanical  Conference,  Radisson  South  Hotel, 
Bloomington,  Minn. 

30-April  1 — America  East  Newspaper  Production  Conference,  Hershey 
Convention  Center,  Hershey,  Pennsylvania. 

APRIL 

2-3 — North  Carolina  Press  Association  Mechanical  Conference,  Jane  S. 
McKimmon  Extension  Education  Center,  North  Carolina  State  Uni¬ 
versity,  and  Hilton  Inn,  Raleigh. 

25- 27 — American  Newspaper  Publishers  Association,  Fairmont  Hotel,  San 

Francisco,  California. 

26- 29 — PNPA  Foundation  Newspaper  Institute  Advertising  Seminar, 

Sheraton-Harrisburg  Inn,  Harrisburg,  Pa. 

MAY 

1-3 — Ohio  Circulation  Managers  Association.  Marriott  Inn,  Columbus. 

I- 5 — American  Society  of  Newspaper  Editors,  Sheraton  Waikiki,  Hon¬ 

olulu. 

8-11 — New  York  State  Circulation  Management  Association,  Kutchers 
Country  Club,  Monticello,  N.Y. 

II- 13 — Suburban  Newspapers  of  America,  Copley  Plaza.  Boston. 

15-18 — Institute  of  Newspaper  Controllers  and  Finance  Officers,  Diplomat 

Hotel,  Hollywood.  Florida. 

15-18 — National  Retail  Merchants  Association,  sales  promotion  confer¬ 
ence,  Atlanta  Hilton 

18-21 — American  Association  of  Advertising  Agencies,  Greenbrier,  White 
Sulphur  Springs,  West  Virginia. 


The  Federal  Reserve  System  has  given  magazines  the  green 
light  to  offer  incentives  for  cash  payments.  Rapp  &  Collins’ 
senior  vp  Edward  L.  Nash  sought  and  obtained  an  “official 
staff  interpretation”  from  the  Federal  Reserve  System  on 
November  2  after  several  months  of  contact  with  them  and 
the  Federal  Trade  Commission.  Until  recently,  many  pub¬ 
lishers  have  felt  that  it  would  be  unlawful  under  Regulation  Z 
of  the  Federal  Reserve  System'  Rules  and  Regulations  to 
offer  extra  issues,  discounts,  or  premiums  to  induce  sub¬ 
scribers  to  enclose  payments  with  their  subscription  orders. 
Rapp  &  Collins  handles  circulation  promotion  campaigns  for 
about  15  magazines. 

TheA^fH'  York  News  has  budgeted  “close  to  a  million  dollars” 
for  circulation  and  media  advertising  in  1977,  the  news¬ 
paper  said  this  week  in  announcing  the  appointment  of 
KSW&G  Inc.  as  its  new  ad  agency.  During  1976  all  promo¬ 
tion  was  handled  internally  by  the  News.  KSW«&G  is  the 
outgrowth  of  a  merger  last  year  between  Kameny  Solomon 
Sherwood  &  Partners  and  Gilbert  Advertising  Agency. 

♦  *  * 

Total  estimated  U,S.  newsprint  consumption  was  860,659 
tons  in  October,  6.1%  more  than  in  October  1975,  the  Ameri¬ 
can  Newspaper  Publishers  Association  reported.  Consump¬ 
tion  for  October  1975  was  811,461  tons.  There  were  five 
Sundays  in  October  1976  and  four  in  October  1975.  For  the 
first  ten  months  in  1976,  total  estimated  U.S.  newsprint 
consumption  was  7,707,332  tons,  compared  with  7,521.335 
tons  in  the  first  ten  months  of  1975.  This  is  an  increase  of 
2.5%. 

*  *  ♦ 

Add  the  Houston  Post  to  the  growing  list  of  newspapers  that 
have  converted  from  independent  contractor  distribution  to 
the  use  of  employees.  At  least  that’s  the  Post’s  new 
arrangement  for  city  delivery.  The  carriers  are  paid  a  percen¬ 
tage  of  customer  billings  on  their  route  plus  14  cents  per  mile 
for  vehicle  allowance.  They  are  also  putting  papers  in  racks 
for  a  set  monthly  amount.  Customers  are  being  billed  direct 
with  envelopes  pre-addressed  to  one  of  25  branch  offices  in 
the  city  area.  Each  branch  has  its  own  supervisor  and  under 
him  are  four  regular  salaried  district  managers  and  two  relief 
district  managers.  A  tmck  for  transporting  papers  from  the 
plant  to  the  branch  office  is  assigned  to  each  branch. 

*  *  * 

Thomson  Newspapers  Inc.  has  bought  the  Southeast  Missou¬ 
rian  newspaper  in  Cape  Girardeau,  Mo.,  for  its  second 
newspaper  purchase  in  Missouri.  Naeter  Brothers  Publishing 
Co.  sold  the  paper,  which  was  founded  in  1904,  for  an  undis¬ 
closed  price.  It  has  19,200  circulation  in  Southeast  Missouri 
and  three  counties  in  Southern  Illinois.  The  sale  brings  the 
number  of  Thomson’s  U.S.  newspapers  to  56. 

*  *  ♦ 

The  Fresno  Guide  will  begin  publishing  five  afternoons  a 
week  starting  December  6,  switching  from  three  mornings  a 
week.  The  Guide  will  make  its  move  on  the  same  date  the 
daily  Fresno  Bee  shifts  from  afternoon  to  morning  publica¬ 
tion.  The  Guide  will  publish  Monday  through  Friday  as  a 
full-fledged  afternoon  daily  paper.  Six  new  editors  and  repor¬ 
ters  will  be  hired  to  double  the  size  of  the  editorial  staff.  The 
Guide  has  had  80,000  circulation  on  a  voluntary  pay  basis. 
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Note  the 
navname 

in 

Americitls 

top 

fifteen... 

These  are  the  Number  One  daily 
circulation  newspapers  in  each  of 
America’s  top  fifteen  markets.  We’re 
proud  to  join  this 
select  group  of  lead¬ 
ers.  The  St.  Louis 
Globe-Democrat  is 
St.  Louis’  Number 
One  daily  circulation 
newspaper. 


k  iOcmocrat  A 


1.  New  York  Daily  News 

2.  Los  Angeles  Times 

3.  Chicago  Tribune 

4.  Philadelphia  Bulletin 

5.  Detroit  News 

6.  San  Francisco 

(Not  available  at  press  time) 

7.  Washington 

(Not  available  at  press  time) 

8.  Boston  Globe 

9.  Pittsburgh  Press 

'l(gtobe-jBtimirrat 

11.  Baltimore  Sun 

12.  Cleveland  Plain  Dealer 

13.  Houston 

(Not  available  at  press  time) 

14.  Newark  Star-Ledger 

15.  Minneapolis  Star 


SOURCES:  Largest  U  S.  Metropolitan  Areas  per  U  S  Bureau 
of  the  Census.  (SMSA-1970) 

Circulation  according  to  Audit  Bureau  of  Circula¬ 
tions  Fas-Fax,  Sept.  30,  1976. 


Editor  &  Publisher 

TmE  FOU«Tm  estate 

Robert  U.  Brown  James  Wright  Brown 

Publisher  and  Editor  Publisher,  Chairman  of  the  Board,  1912-1959 


Charter  Member 
Audit  Bureau 
of  Circulations 
Member  American 
Newspaper 

Publishers  Association 


6  mo.  average  net  paid  June  30,  1976 — 25,009 


FBI  check  of  newspapers 

The  activity  of  the  Federal  Bureau  of  Investigation  under 
J.  Edgar  Hoover  in  monitoring  editorial  criticism  in  the 
Charleston  (W.  Va.)  Gazette  and  conducting  criminal  records 
checks  of  its  owners  and  editors  represents  a  police-state 
mentality  and  attitude  that  has  no  place  in  our  society. 

Equally  deplorable  were  the  efforts  of  Hoover  to  influence 
editorial  opinion  and,  when  unsuccessful,  his  denial  of  in¬ 
formation  and  assistance  to  the  newspaper. 

The  Gazette  FBI  file  of  some  150  pages,  obtained  by  the 
newspaper  under  the  Freedom  of  Information  Act,  indicates 
other  journalists  and  newspapers  were  similarly  monitored 
and  where  editorial  hostility  to  the  Bureau  was  noted  at¬ 
tempts  to  discipline  editors  were  made. 

Undoubtedly,  other  newspapers  will  start  proceedings,  if 
they  haven’t  already  done  so,  to  obtain  FBI  files  on  them  if 
they  exist. 

We  think  all  records  of  this  secret  police  activity  should  be 
eradicated  from  the  files.  Furthermore,  there  must  be 
guarantees  it  won’t  and  can’t  happen  again.  This  country  is 
close  enough  to  the  “Big  Daddy’’  era  without  such  “help” 
from  the  FBI. 

Oklahoma  gag  order 

The  Supreme  Court  of  the  United  States  has  blocked  the 
Oklahoma  gag  order  (E&P,  Nov.  24,  page  4)  which  would 
have  prevented  newspapers  from  further  identifying  an  11- 
year-old  manslaughter  defendant  whose  name  and  picture 
had  already  been  published. 

This  was  prior  restraint  on  publication  which  the  Supreme 
Court  over-turned  as  it  had  the  Nebraska  case. 

Unfortunately,  the  original  judge  in  Oklahoma  tried  to 
balance  “the  interest  of  the  juvenile  against  the  interest  of 
the  media,”  without  considering  the  case  had  been  heard  in 
open  court  and  was  a  matter  of  public  record.  His  order, 
therefore,  was  an  attempt  to  expunge  a  public  record  and 
thankfully  the  Supreme  Court  has  not  let  it  stand. 

Alternate  delivery 

The  handwriting  was  on  the  wall,  as  many  people  pre¬ 
dicted  when  the  U.S.  Postal  System  started  escalating  its 
rates,  that  newspapers  and  magazines  would  find  alternate 
methods  of  delivery  that  would  be  faster  and  cheaper.  Some 
national  magazines  are  experimenting  with  delivery 
through  selected  newspaper  carrier  systems.  The  Wall 
Street  Journal  now  reveals  that  instead  of  using  the  mails  it 
is  delivering  copies  to  subscribers  in  28  cities  through  alter¬ 
nate  methods  at  less  expense. 

Postal  executives  in  Washington,  as  well  as  Congressional 
leaders,  should  realize  that  constantly  increasing  rates  in¬ 
stead  of  helping  to  reduce  deficits  is  only  driving  customers 
away  and  increasing  them. 


The  Oldest  Publishers  and  Advertisers 
Newspaper  m  America 
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Letters 


FEEDBACK 


REJECTION 

The  account  of  the  rejection  of  an 
anti-union-shop  resolution  by  the  Soci¬ 
ety  of  Professional  Journalists,  Sigma 
Delta  Chi  (Nov.  20,  E&P)  is  akin  to  a 
presentation  of  Faust  without  Mephis- 
topheles. 

Mephistopheles,  in  this  case,  was  the 
National  Right  to  Work  Committee, 
which  sponsored  the  resolution,  pro¬ 
moted  it  in  letters  to  SPJ/SDX  members 
and  a  full-page  ad  in  Quill  and  sent  a 
representative  to  testify  on  its  behalf  at 
the  convention. 

All  of  this,  somehow,  seemed  to  es¬ 
cape  your  correspondent’s  notice.  In¬ 
stead,  he  told  of  the  resolution’s 
sponsorship  by  “nearly  400  persons,’’ 
including  several  “prominent  journalists’’ 
and  “a  host  of  other  print  and  broad¬ 
cast  journalists,’’  neglecting  to  mention 
that  an  overwhelming  majority  of  them 
were  publishers  and  top  editors. 

It  was  pretty  much  summed  up  by 
SPJ/SDX  Director  Frank  Sutherland,  Jr., 
a  member  of  the  special  study  committee 
that  recommended  rejection  of  the  resol¬ 
ution.  Telling  the  SPJ/SDX  board  of  di¬ 
rectors  that  the  committee  had  found  no 
evidence  that  the  union  shop  for  jour¬ 
nalists  was  “a  burning  issue,”  he  said, 
“The  only  place  you  find  any  flames  is 
where  the  Right  to  Work  Committee  has 
lit  the  match.” 

Even  the  Right  to  Work  Committee 
made  no  claim  that  it  was  spontaneous 
combustion.  Credit  where  credit  is  due, 
please. 

David  J.  Eisen 
(Eisen  is  director  research  &  information 
for  The  Newspaper  Guild.) 

:(e  «  ^ 

RATIOS 

I  think  some  response  is  needed  to 
Professor  Lister’s  letter  regarding 
news-advertising  ratios  in  your 
November  13  issue. 

1  refer  particularly  to  the  paragraph 
which  says:  “I’d  like  him  to  show  me 
any  newspaper  in  this  country  that 
doesn’t  seek  the  ideal  75-25% 
advertising-editorial  ratio.  It  would  be 
impossible  for  any  newspaper  to  survive 
long  without  containing  mostly  advertis¬ 
ing.” 

Advertising-editorial  ratios  are  mostly 
related  to  page  numbers.  It’s  easy  for  a 
paper  which  prints  140  pages  a  day  to 
attain  Professor  Lister’s  “ideal”  ratio. 
It’s  impossible  or  practically  so  to  do  so 
on  a  paper  that  averages  16  pages  per 
day. 

It  would  be  my  guess,*without  looking 
into  the  facts  more  carefully,  that  half  the 
daily  newspapers  in  the  United  States 
devote  more  than  half  of  their  space  to 
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news-editorial  matter  and  that  fewer  than 
20%  of  them  attain  the  “ideal”  to  which 
he  refers. 

Robert  W.  Chandler 
(Chandler  is  editor  of  the  Bend  (Ore.)  Bul¬ 
letin. 

CAPTION  CLICHE 

Help!  My  gosh,  it  is  bad  enough  to  see 
AP  and  UPl  wirephoto  editors  through¬ 
out  the  U.S.  putting  John  Doe  captions 
so-and-so  “was  all  smiles”  on  just  about 
every  photograph  where  a  VIP  is  smil¬ 
ing  ..  .  but  when  you  did  it  on  page  22 
of  the  Nov.  1 3  issue  of  E&P,  I  just  had  to 
write.  (The  Jimmy  Carter  picture). 

What  an  over-used  cliche  the  “all 
smiles”  saying.  My  News  Editor  blames 
me  personally  for  all  picture  editors 
using  the  phrase. 

Maybe  this  letter  printed  in  your  Let¬ 
ters  column  might  make  just  one  editor 
not  use  the  phase. 

Jim  Vestal 

(Vestal  is  picture  editor  of  Sacramento 
(Calif.)  Union. 


Short  Takes 


Borje  Salming  set  up  four  gals  and 
Lanny  McDonald  scored  twice  to  lead 
the  Toronto  Maple  Leafs  to  a  5-1 
victory  .  .  . — Washington  (D.C.)  Star. 

^  Hi 

He  was  cleared  in  a  no  bill  of  illegally 
possessing  numchucks  on  Woodbridge 
on  April  3. — Woodbridge  (N.J.)  News 
Tribune. 

*  ♦  * 

Dennis  E.  S- — 6,  co-owner  of  a 
downtown  Toledo  heal  car  center. — 
Toledo  Blade. 


QuotelUnquote 

Whereas  the  free  world’s  continued 
battle  to  preserve  and  strengthen  a  free 
press  was  greatly  aided  by  the  actions  of 
the  UNESCO  general  assembly  in 
Nairobi,  Kenya, 

And  whereas  this  effort  was  greatly 
enhanced  by  the  leadership  of  the  U.S. 
delegation  to  UNESCO,  particularly  its 
member,  Clayton  Kirkpatrick,  editor  of 
the  Chicago  Tribune,  and  that  of  the 
World  Press  Freedom  Committee  under 
the  direction  of  George  Beebe,  associate 
publisher  of  the  Miami  Herald; 

Be  it  resolved  that  the  American  Soci¬ 
ety  of  Newspaper  Editors  expresses  its 
appreciation  and  commendation  to  those 
who  lead  this  battle  for  the  people’s  right 
to  know. 

The  following  resolution  was  adopted  by  the  board  of  direc- 
tors  of  the  American  Society  of  Newspaper  Editors  at  its 
semiannual  meeting  at  the  Kahala  Hilton  Hotel.  Honolulu, 
Hawaii.  November  19. 

Ht  *  * 

“I’ve  always  figured  if  we  put  out  a 
good  quality  editorial  product,  the  busi¬ 
ness  end  will  take  care  of  itself.” 

James  H.  Ottaway,  chairman  of  Ottaway  Newspapers 
Inc.,  in  an  interview  published  in  What’s  news,  the  Dow 
Jones  Employee  newsletter  for  November. 

♦  *  * 

“We  like  to  look  on  the  First  Amend¬ 
ment  as  an  absolute  guarantee  of  free¬ 
dom  of  speech  and  of  the  press.  But  it  is 
not  absolute,  never  was,  and  will  always 
be  tested — increasingly,  it  seems,  as  we 
grow  older  as  a  nation.” 

Julian  Goodman,  chairman  and  chief  executive  officer, 
NBC,  in  a  speech  to  members  of  the  Overseas  Press  Club, 
November  22. 

■¥ 

“Newspapers  are  the  school  masters 
of  the  common  people.  That  endless 
book,  the  newspaper,  is  our  national 
glory.” 

— Henry  Ward  Beecher 
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WHEN  HEART  DISEASE  STRUCK. 
THE  NEWS-DEMOCRAT  AND 
ITS  READERS  STRUCK  RACK. 


Although  he  seemed  happy  and  full  of  life,  sent  in  to  aid  young  Curt  and  his  mother. 

I  one  year  old  Curt  Maxwell  was  dying  of  Because  of  this  and  because  of  the  generosity 

a  heart  condition.  However,  his  mother  of  Ozai'k  Air  Lines  and  the  University  of 

wouldn’t  give  up  hope.  She  sent  letters  to  Illinois,  Curt  has  now  had  heart  surgery.  And 
specialists  all  over  the  country  and  finally  for  the  first  time,  his  condition  is  improving. 

aiTanged  to  go  to  the  Mayo  Clinic.  But  she  Being  able  to  help  the  Maxwells,  of 

needed  a  good  deal  of  money  to  cover  her  course,  made  us  feel  good.  However,  we  think 

expenses.  And  she  didn’t  have  it.  So  it  was  part  of  our  job  as  a  community  news- 

Mrs.  Maxwell  called  us.  paper.  Because  we  don’t  just  report  on  the 

When  we  ran  Curt’s  story,  our  readers  events  that  happen  in  Belleville,  we  also 
responded  in  kindness.  A  total  of  $4,000  was  live  here. 

NEWS-I  DEMOCRAT 

BELLEVILLE,  ILLINOIS 

A  CAPITAL  CITIES  COMMUNICATIONS,  INC.  NEWSPAPER 
WE  TALK  TO  PE  WLE. 


NEWS-DEMOCRAT(Belleville.  Illinois)*  CITIZEN-JOURNAL(ArlinKton.Texas) -THE  OAKLAND  PRESS(Pontiac,MichiKan) 
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Predict  another 
solid  year  for 
newspapers  in  77 

By  John  Consoii  and  Earl  Wilken 

Barring  any  unforeseen  circumstances,  such  as  a  major  oil 
crisis,  newspapers  should  post  an  increase  in 

advertising  revenues  for  1977  and  if  the  economic  picture  is 
turned  around,  newspapers  could  record  an  industry  wide 
revenue  hike  of  as  much  as  14%. 

These  were  the  predictions  made  by  Lee  Templeton,  vice- 
president  of  Knight-Ridder,  at  this  week’s  “Outlook  for  the 
Media”  conference  in  New  York,  sponsored  by  Paine,  Web¬ 
ber,  Jackson  &  Curtis,  Inc. 

"There  is  a  50-50  chance  we  can  see  as  much  as  a  14% 
increase  in  newspaper  revenues  in  1977,”  Templeton  told  an 
audience  comprised  of  analysts  and  reporters.  This,  he  said, 
will  depend  on  the  rate  of  growth  of  the  Gross  National  Product 
which  is  closely  correlated  with  newspaper  advertising  sales. 

Such  a  revenue  increase  would  be  higher  than  that  posted  by 
newspapers  in  1975,  but  lower  than  the  sizable  18%-20% 
revenue  increase  expected  for  this  year. 

Templeton  said  he  anticipates  retail  and  national  advertising 
revenues  to  increase  by  10%  in  1977  and  classified  to  rise  by 
12%. 

Although  the  classified  ad  category  has  shown  a  sizable 
increasein  1976,Templetonsaidmoreconstructionin  1977  will 
bolster  the  classified  category  by  bringing  in  more  real  estate 
ads  (a  soft  area  within  classified  in  1976.) 

National  revenues  surprise 

Templeton  termed  the  national  advertising  revenue  in¬ 
creases  for  newspapers  in  1976  “a  surprise  to  everyone”  and 
said  the  increase  in  television  rates  has  caused  advertisers  “to 
find  out  how  result  producing  newspapers  are.”  He  said  many 
retailers  who  jumped  into  tv  during  the  past  few  years  are  now 
taking  a  second  look.  They  are  finding  the  cost  to  use  tv  on  a 
sustaining  basis  too  high  and  are  putting  more  dollars  back  into 
newspapers,  he  said. 

Fred  Harris,  vicepresident  and  comptroller  for  Dow  Jones  & 
Co. ,  Inc .,  also  talked  about  newspaper  revenuesand  touted  the 
success  of  the  14  public  newspaper  companies  during  1976. 

Harris  said  anticipated  year-end  revenues  for  the  14  public 
companies  are  up  18%  and  profits  are  expected  to  be  up 
25%-30%.  This,  he  said,  compares  with  increases  of  10.6%  in 
revenue  and  7.8%  in  profit  during  1975. 

He  predicted  Wall  Street  Journal  ad  linage  for  1977  will  be  up 
10%,  similar  to  1976.  This  would  be  slightly  above  the  projected 
industry  linage  increase  for  1977  of  7-9%. 

Tim  White,  marketing directorfor  Booth  Newspapers  spoke 
on  circulation  and  said,  “the  future  of  newspapers  depends  on 
the  ability  to  redesign  the  product  to  create  a  primary  demand 
for  it.” 

Newspapers’  circulation  problems,  according  to  White, 
originated  between  1964  and  1974,  as  a  result  of  their  lack  of 
thought  given  toward  how  to  meet  the  changing  needs  and 
attitudes  of  readers. 

“Today,  the  sanctity  of  editorial  judgement  is  being  pressed 


from  all  sides.”  Gone  forever,  he  said,  is  the  editor  on  an 
ego-trip  who  mandates  that  the  readers  read  whatever  he  says 
they’ll  read. 

White  said  although  circulation  for  many  newspapers  has 
been  declining  or  holding  stable ,  the  average  number  of  readers 
per  copy  has  been  growing.  The  total  number  of  “reader 
impressions”  have  also  been  growing,  he  said.  “This  (pass 
along  readership)  is  something  magazines  have  been  selling  on 
for  years,  but  something  newspapers  have  just  started  playing 
up.’ 

He  said  the  recent  decision  to  begin  using  marketing  con¬ 
cepts  to  boost  newspaper  circulation  is  too  new  to  have  gotten 
any  feedback  on  effectiveness  thus  far. 

White  said  industry  projections  call  for  a  1 .5%  to  3%  hike  in 
circulation  over  the  next  three  years,  but  Templeton  predicted 
such  an  increase  sooner.  He  forecast  a  2.5%  to  3%  circulation 
increase  for  newspapers  by  the  1978  audit  period.  The  main 
increase  in  newspaper  circulation,  said  Templeton,  will  come 
from  the  suburbs,  the  Sun  Belt  and  the  higher  income  areas. 

Robert  Bonapart ,  vicepresident  of  Boise  Cascade ,  said  U .  S. 
newsprint  consumption  in  1977  could  be  up  as  much  as  6%, 
reaching  10  million  tons.  He  also  said  newsprint  inventory  in 
1977  will  grow  to  1 .36  million  tons  compared  to  under  1  million 
in  1976. 

(Continued  on  page  21) 


Newspapers  outdoing  tv 
in  nationai  ad  revenues 

In  “real”  terms,  national  advertising  in  daily  newspapers 
has  outpaced  television  in  the  first  three  quarters  of  1976, 
according  to  Mac  G.  Morris,  vicepresident  national  advertis¬ 
ing  sales,  of  the  Newspaper  Advertising  Bureau,  Inc. 

Morris  puts  the  “real”  gain  in  daily  newspapers’  national 
advertising  revenues  for  the  nine  months  through  September 
30  at  13.6%.  This  is  after  allowing  for  rate  increases  averag¬ 
ing  9.8%  over  the  previous  year. 

By  comparison,  he  estimates  the  “real”  gain  in  network 
television  for  the  first  three  quarters  at  2%,  after  allowing  for 
a  19.5%  rate  increase.  National  spot  tv  ad  revenues  rose  7%, 
after  taking  into  account  rate  increases  averaging  23.7%. 

Without  adjustment  for  rate  changes,  national  advertising 
revenues  of  daily  newspapers,  through  September, 
amounted  to  $1.1  billion,  up  24.7%  over  the  previous  year. 
For  the  same  period,  network  tv  ad  revenues  amounted  to 
$2.0  billion,  up  21.9%  and  national  spot  tv  to  $1.6  billion,  up 
32.4%. 

Total  advertising  revenues  of  daily  papers  increased  27.3% 
in  October  over  the  same  month  last  year,  according  to  the 
bureau.  For  the  first  ten  months  of  1976,  daily  newspapers’ 
ad  revenues  gained  21.6%  and  were  running  at  a  $10.0  billion 
annual  rate. 

National  advertising  revenues  showed  the  largest  increase 
in  October,  up  36.5%  for  the  month  and  26.1%  for  the  ten 
months.  National  is  running  at  a  $1 .4  billion  annual  rate.  The 
two  main  components  of  national,  general  and  automotive, 
had  October  increases  of  38.0%  and  28.4%,  respectively. 

Classified  advertising  revenues  rose  35.5%  in  October, 
and  were  up  26.5%  for  the  year  to  date.  Classified  is  running 
at  a  $2.8  billion  annual  rate. 

The  largest  classification,  retail  advertising  revenues,  in¬ 
creased  21.8%  in  October  and  18.1%  for  the  ten  months. 
Retailiis  running  at  a  $5.8  billion  annual  rate. 
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Unification  Church  may 
start  a  daily  in  NYC 

By  Carla  Marie  Rupp 


The  Rev.  Sun  Myung  Moon's  Unifica¬ 
tion  Church  International  is  financing  a 
daily  newspaper  to  be  published  in  New 
York  City. 

News  World  Communications,  Inc. 
was  registered  with  the  State  of  New 
York’s  corporations  office  October  22, 
and  under  this  company  staffers  are  con¬ 
tacting  representives  in  the  industry 
gathering  information  and  seeking  to 
contract  with  news  services. 

Ashley  Noble,  advertising  director, 
has  contacted  the  Newspaper  Ad 
Bureau,  and  two  women,  who  are  mem¬ 
bers  of  the  church,  have  done  research  in 
Editor  &  Publisher’s  library.  E«&.P  learned 
that  News  World  has  inquired  with  the 
Christian  Science  Monitor  about  being 
supplied  by  their  news  service. 

Tom  Miner,  business  manager  and  act¬ 
ing  editor-in-chief  of  News  World,  told 
E&P  in  an  interview:  “Our  goal  is  not  to 
promote  the  ideology  of  the  Unification 
Church  or  any  other  church.  Our  goal  is 
to  make  it  the  best  general  interest  news¬ 
paper  in  New  York.’’ 

The  newspaper  staffers  are  currently 
working  out  of  their  living  quarters  at  the 
New  Yorker  Hotel,  481  8th  Avenue, 
which  was  purchased  by  the  Unification 
Church  last  year.  But  Miner  says  the 
newspaper  will  be  housed  at  a  more  per¬ 
manent  quarters  later. 

Plans  are  still  in  a  formative  stage,  he 
says.  “The  evolution  of  a  newspaper  is  a 
long  process,”  he  acknowledges.  He 
said  it  will  be  a  couple  of  months  before 
News  World  hires  its  reporting,  editing, 
photography,  circulation  and  advertising 
staffs.  He  said  those  applying  need  not 
be  members  of  the  Unification  Church. 

“1  happen  to  be  a  member  of  the  Uni¬ 
fication  Church.  But  many  of  the  man¬ 
agement  (of  News  World)  are  not 
members.  We  are  looking  for  members 
of  the  newspaper  who  will  not  be  con¬ 
nected  in  any  way  with  the  church.” 

Miner  worked  as  an  executive  editor 
for  New  World,  Toward  Oar  Third  Cen¬ 
tury.  a  large  picture  magazine  now  being 
distributed.  He  is  from  the  Midwest  and 
has  been  in  New  York  three  years.  Den¬ 
nis  F.  Orme  is  president.  He  was  a 
member  of  the  Unification  Church  in 
England. 

Miner  said  that  the  newspaper  is  also 
being  funded  by  a  Mr.  Ishaii,  who  he 
says  is  a  publisher  of  Sekui  Nippo,  a 
daily  newspaper  in  Tokyo,  Japan.  E&P 
did  not  find  the  newspaper,  whose  words 
mean  “political  newspaper,”  to  be  a 
member  of  the  Japan  Newspaper  Pub¬ 
lishers  and  Editors  Association.  The 
press  attache.  Consul  Kawashima,  with 


Dennis  F.  Orme 


the  Japanese  Consul  General's  office  in 
New  York,  was  not  familiar  with  Sekai 
Nippo,  but  said  it’s  possible  it  could  be 
one  of  many  small  dailies  in  Tokyo. 

Rev.  Moon’s  church  bought  the  Old 
Loft  Candy  building  just  off  the  Queens- 
boro  Bridge  in  Long  Island  City  connect¬ 
ing  with  Manhattan  in  1975  for  $700,000 
reportedly  to  use  as  a  printing  plant. 
Miner  said  he  knew  of  no  plans  for  print¬ 
ing  the  newspaper  there. 

E&P  spoke  with  a  maintenance  officer 
at  the  building,  which  is  still  idle.  This 
source  said  he  knew  there  were  plans  to 
print  a  new  daily  in  New  York,  but  that 
he  knew  the  first  edition  of  the  paper 
would  not  be  printed  in  the  building. 
“We  have  no  presses.  It  takes  at  least 
half  a  year  to  get  presses,”  said  the 
source,  indicating  that  perhaps  the 
newspaper  may  be  printed  at  the  site  at  a 
later  date.  Michael  Trulson,  with  the 
Moon  organization,  he  said,  will  handle 
setting  up  the  printing. 

Miner  emphasized  in  the  interview 
that  News  World  Communications,  Inc. 
is  set  up  independently  of  the  Unification 
Church.  E&P  learned  that  so  is  New 
World  Forum  set  up  as  a  separate  entity. 
It  is  located  at  47  E.  44th  St.  on  the  fifth 
floor,  and  Kathleen  Tyman  said  a  bi¬ 
monthly  magazine  pertaining  to  interna¬ 
tional  affairs  called  Unified  World  is  put 
together  there  and  printed  in  Washing¬ 
ton,  D.C. 

E&P  has  a  copy  of  a  letter  with  the 
News  World  letterhead  giving  the  mail¬ 
ing  address  of  News  World  Communica¬ 
tions,  National  Bureau  Department,  as 
G.P.O.  Box  2319,  New  York,  N.Y. 
10001.  Telephone  is  (212)  736-8778.  The 
newspaper  can  also  be  reached  at 
947-6325  and  through  947-1115. 


The  letter  indicates  that  the  daily 
newspaper  will  attempt  to  have  a  special 
appeal  to  young  people,  something  that 
News  World  says  “is  missing  from  most 
large  daily  newspapers.” 

News  World,  according  to  Erwin 
Franzen  of  the  newspaper  staff,  has  sent 
letters  of  appeal  to  a  number  of  univer¬ 
sities  around  the  country  seeking  con¬ 
tributors.  The  letter,  which  News  World 
asks  be  posted  on  a  campus  bulletin 
board,  informs  the  university  student 
that  “a  new  daily  newspaper  in  New 
York  City  is  looking  for  students  to  par¬ 
ticipate”  in  its  “system  of  national  cor¬ 
respondents,  stringers  and  contribu¬ 
tors.” 

The  letter  states  that  News  World  will 
begin  publishing  this  newspaper  in  early 
1977.  “We  will  rely  on  our  system  of 
stringers,  correspondents  and  con¬ 
tributors,”  it  continues,  “to  submit  hard 
news,  features  and  photography.  For  the 
student  this  is  a  rare  opportunity  to  gain 
valuable  writing  and  reporting  experi¬ 
ence. 

“For  us  and  our  readers,  it  will  pro¬ 
vide  a  unique  and  youthful  outlook  on 
current  events  and  issues  that  is  missing 
from  most  large  newspapers. 

“Please  send  a  self-addressed, 
stamped,  legal-size  envelope  for  more  in¬ 
formation  concerning  our  editorial  poli¬ 
cy,  pay  scale  for  materials,  and  a  detailed 
description  of  the  materials  needed.  In 
order  to  receive  maximum  considera¬ 
tion,  please  reply  immediately.” 

The  letter  is  signed  by  Brian  T. 
Warner,  who  is  identified  as  general 
manager.  He  is  from  England. 

Miner  said  he  could  not  release  the 
names  of  the  staff  members  and  their 
positions  because  the  positions  are  in  a 
state  of  “flux.”  All  he  could  say  was: 
“We  are  a  small  publishing  group  re¬ 
searching  newspapers.”  He  said  the 
group  is  working  on  the  marketing  re¬ 
search  level,  that  it  hadn’t  been  decided 
whether  the  paper  would  be  a  morning  or 
evening  paper,  or  whether  it  will  be  a 
tabloid  or  a  broadsheet.  The  number  of 
pages  haven’t  been  determined,  either. 
He  does  know  it  will  have  a  “complete 
range  of  services.  No  contracts  have 
been  signed  yet.” 

While  News  World  is  trying  to  get  cor¬ 
respondents  all  over  the  country,  the 
newspaper  will  not  attempt  to  be  distri¬ 
buted  nation-wide  but  will  be  written  for 
New  Yorkers.  “One  of  the  things  we 
would  like  to  do  is  promote  New  York 
City.  That  is  one  of  our  goals:  report  the 
good  things  about  New  York.”  Miner 
said  the  newspaper  would  also  em¬ 
phasize  national  and  international  news. 
There  will  be  coverage  of  entertainment 
and  sports  he  said.  There  will  be  general 
news,  with  a  lot  of  feature  items,  plus 
comics,  he  added.  “We  want  to  get  news 
from  all  over  the  world. 

( Continued  on  page  9} 

EDITOR  &  PUBLISHER  for  December  4,  1976 


8 


Meagher,  Graham  move  up 
at  Washington  Post  Co. 


As  of  December  1 ,  Mark  Meagher  has 
moved  up  from  general  manager  of  the 
Washington  Post  to  president  of  the 
Washington  Post  Company’s  Newspaper 
Division,  according  to  Post  board  chair¬ 
man  and  publisher  Katharine  Graham. 

The  newspaper  division  includes  the 
Post,  the  Washington  Post  Writers 
Group,  the  Trenton  Times  Corporation, 
the  Robinson  Terminal  Warehouse  Cor¬ 
poration,  and  the  company's  interests  in 
the  Bowaters-Mersey  Paper  Co.,  and  the 
International  Herald-Trihune. 

Meagher  said  that  Donald  E.  Graham, 
becomes  executive  vicepresident  and 
general  manager  of  the  Post,  also  effec¬ 
tive  December  1.  Graham  is  the  son  of 
Mrs.  Graham. 

The  new  general  manager  will  report 
to  Meagher  and  will  have  responsibility 
for  the  day-to-day  operation  of  the 
newspaper,  including  the  advertising, 
circulation  and  production  operations. 
Meagher  will  retain  responsibility  for 
staff  functions,  newsprint  purchase,  or¬ 
ganizational  and  systems  planning,  and 
marketing  strategy. 

Graham,  who  joined  the  newspaper  in 
1971,  has  worked  in  several  depart¬ 
ments.  He  was  named  assistant  general 
manager  in  1975  and  has  been  a  member 
of  the  board  of  directors  since  1974. 

A  2-for-l  split  of  both  Class  A  and 


New  daily 

(Continued  from  page  8) 


“The  initial  founding  impetus  for  the 
daily  newspaper  in  New  York  evolved 
from  the  board  of  the  Unification  Church 
International.  But  I  want  topiake  it  really 
clear  that  the  newspaper  will  be  writ¬ 
ten  by  our  editorial  staff.  We’ll  just 
handle  the  news  as  it  comes  over  the 
wires  or  from  our  reporters.’’ 

While  the  church  is  non-profit.  News 
World  is  profit-motivated,  he  said,  just 
like  any  other  news  organization.  “We 
are  a  publishing  business.  We  want  to 
make  money  in  the  publishing  industry.” 

Miner  said  he  thinks  “people  will  be 
pleasantly  surprised  by  what  we  will  turn 
out.  There  are  millions  of  people  in  New 
York  who  need  a  variety.  New  York 
needs  a  good  newspaper  worse  than  any 
other  city  in  the  country  ...  1  think 
there  needs  to  be  a  good  broad  range  of 
competition.” 

He  said  News  World’s  newspaper  will 
aim  to  be  objective  and  a  good  general 
newspaper  for  all  types  of  readers.  He 
mentioned  that  the  “relationship  be¬ 
tween  Rev.  Moon  and  the  newspaper  is 
very  sensitive.”  The  Moon  organization, 
he  said,  has  been  “raked  over  the  coals” 
in  some  articles  of  newspapers. 


Class  B  common  stock  was  announced 
by  the  Washington  Post  Company 
(November  10).  It  will  be  effective  De¬ 
cember  15,  1976  for  shareholders  of  rec¬ 
ord  on  that  date. 

The  company  also  announced  that,  as¬ 
suming  continuation  of  the  present  level 
of  operations,  the  board  of  directors  ex¬ 
pects  to  declare  a  36C  annual  dividend  on 
the  split  shares,  commencing  in  1977. 
The  Proposed  dividend  rate  would  be 
equivalent  to  72^  per  share  on  the  pres¬ 
ently  outstanding  shares,  which  now  pay 
50c  annually. 

The  purpose  of  the  stock  split,  it  was 
said,  is  to  broaden  the  market  for  the 
company’s  shares. 

• 

Boston  area  dailies 
penetrate  Boston  ADI 

After  four  years  of  formation,  the 
BAND  network  of  newspaper  dailies  has 
expended  to  18  papers  totalling  513,500 
daily  circulation. 

BAND’S  circulation  rose  24%  in  the 
past  year  according  to  the  latest  A.B.C. 
audits,  giving  a  total  readership  of  1.6 
million. 

Within  the  Boston  ADI  area  BAND 
circulation  covers  496,684  households. 
This  accounts  for  29%  household  cover¬ 
age,  the  largest  newspaper  buy  in  the 
ADI. 

The  18  paper  network  includes  Be ver/v 
Evening  Times,  Brockton  Enterprise  & 
Times,  Concord  Monitor  (N.H.),  Dover 
Foster's  Democrat  (N.H.),  Fitchburg 
Sentinel-Enterprise,  South  Middlesex 
News  (Framingham),  Gloucester  Times, 
Haverhill  Gazette,  Lawrence  Eagle- 
Tribune,  Lowell  Sun,  Daily  Evening  Item 
(Lynn),  Milford  Daily  News,  Nashua 
Telegraph  (N.H.),  Daily  News  (New- 
buryport).  Patriot  Ledger  (Quincy), 
Portsmouth  Herald  (N.H.),  Salem  Even¬ 
ing  News,  News  Tribune  (Waltham), 
85%  are  home  delivered. 

90%  of  the  circulation  is  distributed  to 
the  higher  income  areas  of  the  Boston 
suburbs  with  average  household  incomes 
of  over  $15,000.  “Now  that  BAND  of¬ 
fers  over  one  half  million  homes  in  one 
newspaper  buy,  advertisers  have  a  new 
alternative  to  effectively  reach  the 
affluent  Boston  market,”  stated  Arthur 
D.  Wright,  senior  vicepresident,  Landon 
Associates,  Inc.,  “with  dominance,  im¬ 
pact  and  cost  efficiency.” 

As  a  network  buy,  any  national  adver¬ 
tiser  receives  a  group  discount  of  17%; 
one  network  order  rate  is  $4.16  per  line 
with  a  mil  line  rate  of  $7.%,  effective 
January  1,  1977. 
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N  Y  Times  responds 
to  anti-trust  complaint 

An  assistant  attorney  general  in  Wis¬ 
consin  who  threatened  to  put  the  New 
York  Times  News  Service  out  of  busi¬ 
ness  in  his  state  if  officials  didn’t  answer 
his  written  questions  by  November  26 
got  150  answers  under  the  deadline. 

Michael  L.  Zaleski  threatened  the  ac¬ 
tion  in  connection  with  an  anti-trust  in¬ 
vestigation  of  the  service  which  has  a 
contract  with  the  Milwaukee  Journal 
forbidding  the  service  to  sell  its  news  to 
any  other  paper  in  1 1  southern  Wiscon¬ 
sin  counties. 

Zaleski  told  E&P  that  he  would 
analyze  the  answers  and  decide  after  the 
first  of  the  year  what  action  he  might 
take.  He  had  mailed  the  written  ques¬ 
tions  to  the  news  service  June  8. 

Officials  of  the  Waukesha  (Wis.) 
Freeman  who  had  been  turned  down  in 
efforts  to  buy  the  New  York  Times  re¬ 
ports,  brought  the  alleged  anti-trust  vio¬ 
lation  to  Zaleski’s  attention. 

• 

Private  deliveries 

The  Wall  Street  Journal  is  relying  on 
private  delivery  services  in  28  cities  from 
coast  to  coast.  According  to  alternate  de¬ 
livery  manager  Kurt  Olson,  excluding 
Florida  where  the  program  is  still  new 
and  where  subscribers’  homes  tend  to  be 
more  widely  separated,  the  cost  per 
paper  delivered  via  alternate  delivery  is 
5.20,  compared  with  an  estimated  cost  of 
5.50  in  the  Postal  Service. 

Cartoonist  dies 

W.  H.  Dyer,  63,  staff  cartoonist  for  the 
Knoxville  (Tenn.)  News-Sentinel  since 
1935;  October  29. 


Past  Week’s  Range 
of  Stock  Prices 

NEWSPAPbP.-i 


11/23  12/1 

Affiliated  Publications  (AMEX)  .  8y4  9% 

Combined  Communication  Corp.  (NYSE)  . .  18  18% 

Capital  Cities  Comm.  (NYSE)  .  53%  53V'» 

Charter  Co.  (NYSE)  .  2%  2% 

Cowles  Comm  (NYSE)  .  lIVi  12V2 

Dow  Jones  (NYSE)  .  29%  29% 

Gannett  (NYSE)  .  36%  37'% 

Gray  Comm.  (OTC)  .  7’%  7% 

Harte  Hanks  (NYSE)  .  25%  25% 

Jefferson-Pilot  (NYSE)  .  29%  29% 

Knight-Ridder  (NYSE)  .  37’%  36’/4 

Lee  Enterprise  (AMEX)  .  18'/4  18’/» 

Media  General  (AMEX)  .  16'/4  16% 

Multimedia  (OTC)  .  20%  19% 

New  York  Times  (AMEX)  .  14%  15'% 

Panax  (OTC)  .  3'%  3'% 

Post  Corp.  (Wise.)  (OTC)  .  15%  16'% 

Quebecor  (AMEX)  .  7'%  7'% 

Southam  Press  (CE)  .  19'%  18% 

Speidel  (OTC)  .  23  23 

Thomson  Newspapers  (CE)  .  11  11 

Time  Inc.  (NYSE)  .  35  36’% 

Times  Mirror  (NYSE)  .  20'%  19% 

Toronto  Star  (CE)  .  14'%  13% 

Washington  Post  (AMEX)  .  42%  44 
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Morning  daily  started 
in  Morgantown,  W.  Va. 


By  Jane  Levere 

Two  partisan  dailies,  a  Democratic 
morning  paper  and  a  Republican  evening 
paper,  are  once  again  serving  Morgan¬ 
town.  West  Virginia. 

The  two  are  the  Morgantown  Morning 
Reporter,  which  began  publication  Oc¬ 
tober  5,  and  the  Morgantown 
Dominion-Post.  Both  are  published  by 
the  West  Virginia  Newspaper  Publishing 
Co.,  which  published  separate  partisan 
morning  and  evening  papers  in  Morgan¬ 
town  until  1973.  when  a  guild  strike  and  a 
change  in  corporate  philosophy  led  to  the 
establishment  of  a  merged  two-edition, 
non-partisan  all-day  daily,  the  Morgan¬ 
town  Dominion-Post. 

Robert  W.  Murphy,  vicepresident  and 
general  manager,  said  this  week  that  re¬ 
sumption  of  two-paper  publication  was 
the  result  of  economic  improvement  in 
West  Virginia  and  of  passage  of  owner¬ 
ship  of  the  publishing  company  to 
Richard.  John  and  David  Raese.  three 
brothers  in  their  20's. 

“The  heirs  decided  that  they  preferred 
two  papers."  he  said.  “They  felt  that 
with  two  (political)  viewpoints  the  com¬ 
munity  would  be  better  served,  and  that 
there  would  be  better  circulation  growth 
prospects  with  an  appeal  to  two  types  of 
readers." 

The  Morning  Reporter  appears  Tues¬ 
day  through  Saturday.  Its  circulation, 
5000  at  the  outset,  is  now  up  to  6000.  and 
Murphy  expects  it  to  go  to  8000  within  a 
year.  Max  Robinson,  editor,  formerly 
with  the  Oneida  (N.Y.)  Dispatch,  and 
Mike  Ellis,  news  editor,  previously  with 
the  Greenville  (S.C.)  News-Piedmont, 
are  the  only  new  staff  members;  the  rest, 
including  sports  editor  David  Raese. 
have  been  drawn  from  the  Dominion- 
Post. 

At  the  evening  paper,  Alan  Crawford, 
associate  editor,  will  replace  J.  Richard 
Toren  as  editor  as  of  January  1.  Toren. 
Murphy  said,  was  hired  in  1973  because 
of  his  non-partisan  wire  service  experi¬ 
ence,  while  Crawford,  once  involved 
with  the  publication  of  a  politically  con¬ 
servative  magazine,  was  recently 
brought  in  because  of  his  partisan  lean¬ 
ings. 

Circulation  of  the  new  Dominion-Post, 
which  appears  Monday  through  Friday, 
is  16,000,  as  compared  to  the  total  21 ,000 
circulation  of  the  former  two-edition  pa¬ 
per.  Both  the  morning  and  evening  pa¬ 
pers  run  an  average  of  32  pages. 

The  West  Virginia  Newspaper  Publish¬ 
ing  Co.  also  produces  a  Sunday  paper, 
the  Morgantown  Dominion- Post.  Its  cir¬ 
culation  has  grown  from  18.000  in  1973  to 
23.000  today,  Murphy  said. 
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“Going  back  to  two  papers  has  given 
us  the  opportunity  to  keep  our  daily  (cir¬ 
culation)  improvement  up  with  our  Sun¬ 
day,"  he  added.  “We  want  total  growth 
of  both  papers,  not  one  at  the  expense  of 
the  other." 


St.  Petersburg  dailies 
restore  2%  discount 

For  the  first  time  in  nearly  20  years, 
the  St.  Petersburg  (Fla.)  Times  and 
Evening  Independent  will  begin  offering 
cash  discounts  as  an  incentive  for  early 
payment  of  ad  bills. 

Effective  January  1.  1977,  the  St. 
Petersburg  papers  will  offer  a  29f  cash 
discount  to  advertising  agencies  and  na¬ 
tional  advertisers  who  place  ads  with 
them.  The  discount  will  apply  to  all  ad 
statements  paid  by  the  15th  of  the  month 
following  the  invoice. 

“It  has  been  nearly  20  years  since  the 
early  payment  incentive  has  been  avail¬ 
able  in  St.  Petersburg,"  said  general  ad 
manager  Walter  Stecher.  “The  prime  re¬ 
ason  for  re-establishing  the  discount  is  as 
a  convenience  to  agencies.  With  their 
computer  programs  these  days  attuned 
to  the  discount  plan,  we  realized  that  an 
exception  to  the  widely  practiced  dis¬ 
count  was  an  inconvenience  to  both  ad¬ 
vertisers  and  agencies.  We  are  making 
this  move  to  demonstrate  our  desire  that 
they  place  advertising  with  us." 

Cash  discounts  for  early  payment 
reached  a  peak  some  three  years  ago, 
when  between  92%  and  95%  of  all  daily 
newspapers  were  offering  it.  according 
to  Julian  Sloan  of  the  American  Associa¬ 
tion  of  Advertising  Agencies.  Since  that 
time,  several  papers  began  doing  away 
with  the  practice,  some  as  a  means  of 
increasing  rates  and  others  because  not 
enough  agencies  were  taking  advantage 
of  the  incentive. 


Reporter  found  dead 

Emily  Ann  Fisher,  24,  a  reporter  for 
the  Detroit  Free  Press's  women's  sec¬ 
tion.  was  found  dead  in  her  car  on  iso¬ 
lated  Lake  Michigan  beach  (November 
27).  The  sheriflT s  office  said  Miss  Fisher's 
body  was  found  in  a  car  parked  with 
the  engine  running  and  rubber  hose  car¬ 
rying  fumes  from  the  exhaust  to  the  car's 
interior.  She  graduated  with  honors  from 
Harvard  University  where  she  was 
editor  and  editorial  chairman  of  the  Har¬ 
vard  Crimson.  She  joined  the  Free  Press 
in  September  from  Boston  magazine. 
Prior  to  that  she  worked  as  a  reporter  for 
the  Washington  Post. 


Tucson  Citizen 
sold  for  stock 
to  Gannett  Co. 

Gannett  Co.,  Inc.  announced 
(November  30)  agreement  in  principle  to 
acquire  the  Tucson  Citizen,  65,000  circu¬ 
lation  newspaper. 

The  transaction  will  involve  an  ex¬ 
change  of  common  stock  of  Gannett  for. 
the  stock  of  the  Citizen.  JAirchase  price 
will  be  announced  at  closing,  expected 
by  year-end. 

The  acquisition  marks  Gannett's  entry 
into  Arizona.  The  nationwide  newspaper 
company  headquartered  here  currently 
publishes  54  daily  newspapers  in  18 
states  and  on  the  island  of  Guam.  Com¬ 
pletion  of  the  Tucson  and  other  previ¬ 
ously  announced  acquisition  agreements 
will  bring  Gannett  to  61  dailies  in  22 
states. 

Announcement  of  the  agreement  was 
made  by  Paul  Miller,  chairman  of  the 
board,  and  Allen  H.  Neuharth,  president 
and  chief  executive  of  Gannett,  and  Wil¬ 
liam  A.  Small.  Jr.,  president  and  pub¬ 
lisher  of  the  Citizen. 

The  afternoon  Citizen  is  published  in  a 
modern  plant  owned  jointly  with  the 
Arizona  Star,  Tucson's  morning  daily, 
which  also  has  65.000  circulation.  Under 
a  joint  agency  agreement,  the  two  news¬ 
papers  combine  sales  and  production  op¬ 
erations,  share  in  the  combined  profits, 
but  operate  separate  and  competitive 
news  and  editorial  operations. 

Other  newspapers  owned  by  Gannett 
which  operate  under  an  agency  arrange¬ 
ment  are  in  Nashville,  El  Paso,  Hon¬ 
olulu,  and  Shreveport  where  acquisition 
of  the  Times  is  pending  final  agreement. 

Small  will  continue  in  his  present  posi¬ 
tions  and  no  changes  in  Citizen  person¬ 
nel  or  policies  are  contemplated,  the 
joint  announcement  said. 

The  106-year-old  Citizen  has  been  in 
the  Small  family  for  41  years.  In  an¬ 
nouncing  his  decision  to  sell  to  Gannett. 
Small  said  the  present  owners  of  the 
Citizen  had  not  placed  the  newspaper  on 
the  open  market  but  had  contacted  Gan¬ 
nett  and  had  negotiations  with  Gannett 
alone. 

“From  long  association  with  the  top 
executives  of  Gannett  I  know  them  to  be 
men  of  high  principle  whose  primary 
interest  is  in  publishing  quality  newspa¬ 
pers,”  Small  said.  “They  believe  in  local 
autonomy  and  I  am  sure  that  ownership 
by  Gannett  will  bring  no  change  to  the 
Citizen  other  than  improvement." 


Knight  gift 


The  Knight  Foundation  has  made  a 
$50,000  grant  to  Detroit's  non-profit 
Music  Hall  Center  for  the  Performing 
Arts  to  use  for  repair  of  a  leaky  roof. 
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‘Gag  rule’ 
blocked  by 
high  court 

The  Supreme  Court  last  week  (Nov. 
24)  blocked  a  judicial  gag  order  that  pre¬ 
vented  Oklahoma  City  newspapers  from 
identifying  an  1 1-year-old  manslaughter 
defendant  whose  name  and  picture  have 
already  had  wide  circulation. 

The  Oklahoma  Publishing  Co.,  which 
owns  the  Daily  Oklahoman  and  the  Ok¬ 
lahoma  City  Times,  first  asked  the  high 
court  on  November  9  to  overturn  a  gag 
orderby  Judge  Charles  E.  Halley  but  the 
high  court  refused  to  consider  the  case  at 
that  time  because  the  publisher  had  not 
tried  to  get  the  state  supreme  court  to  lift 
the  order.  On  November  19,  the  state 
court  rejected  the  publisher's  request, 
and  another  appeal  to  the  Supreme  Court 
was  made  on  November  22.  This  appeal 
was  based  on  a  plea  that  the  newspapers 
be  allowed  to  fully  cover  the  sentencing 
of  Larry  Donnel  Brewer  in  the  killing  of  a 
railroad  switchman,  then  scheduled  for 
November  24. 

This  appeal  was  directed  to  justice 
Byron  R.  White,  who  referred  the  case  to 
the  full  court,  which  promptly  granted  a 
stay  of  Halley’s  order  until  a  formal  ap¬ 
peal  is  filed  by  the  newspapers  or  Halley 
dismisses  his  order.  The  immediacy  of 
the  newspaper's  problem  lessened  mean¬ 
time,  when  Judge  Halley  postponed  sen¬ 
tencing  of  the  boy  until  January  12. 

The  judge,  in  opposing  the  news¬ 
paper's  appeal  to  the  high  court,  said  the 
boy's  right  to  rehabilitation  outweighed 
the  free  press  rights  of  the  news  media  as 
well  as  the  public’s  right  to  know.  He 
asked  the  justices  to  “balance  the  inter¬ 
est  of  the  juvenile  against  the  interest  of 
the  media." 

Halley  said  the  public’s  right  to  know 
must  take  into  account  what  is  to  be 
learned.  “The  right  to  know  what?"  he 
asked.  “To  know  a  child's  name  who  is 
accused  of  a  crime?  To  know  him  and 
mark  him  for  life  as  a  criminal?  To  allow 
his  family,  peers,  neighbors  and  com¬ 
munity  to  know  him  as  a  social  deviant? 
To  know  him  to  such  an  extent  that  the 
child’s  right  to  rehabilitation  is  limited?" 

The  newspapers  said  the  gag  order  ap¬ 
parently  prohibited  reporting  the  boy's 
name  or  publishing  his  picture  until  he 
became  18,  this  despite  the  fact  both  had 
been  published  when  the  case  was  heard 
originally  in  open  court.  They  contended 
further  that  such  prior  restraints  were 
banned  by  the  high  court’s  in  the  Ne¬ 
braska  case  last  June. 

While  the  court’s  action  last  week 
gave  no  indication  of  how  the  justices 
voted,  one  sentence  referred  to  Justice 
William  J.  Brennan,  Jr.  It  said  that  he 
would  grant  the  stay  “while  not  subscrib¬ 
ing  to  the  order.’’  In  the  Nebraska  case. 


Brennan  and  Justices  Potter  Stewart  and 
Thurgood  Marshall  wrote  opinions  favor¬ 
ing  an  outlawing  of  all  gag  orders.  While 
voting  against  the  gags  imposed  in  Ne¬ 
braska,  the  other  six  members  of  the 
court  would  not  go  so  far  as  to  outlaw  all 
gags.  ^ 

Paid  pr  work 
by  newsmen  OK’d 

Two  sportswriters  for  the  San  Jose 
Mercury  and  News,  who  formed  an  out¬ 
side  puolic  relations  firms  to  write  re¬ 
leases  once  a  week  for  a  community  col¬ 
lege  and  a  semi-pro  basketball  team, 
were  found  not  in  violation  of  their 
Newspaper  Guild  contract  by  arbitrator, 
Morris  L.  Myers. 

Myers  said  in  his  October  21  ruling  it 
could  be  argued  a  reporter  “should  not 
be  able  to  do  publicity  work  without 
permission  ...  in  his,  or  her  field  of 
expertise,  but  again,  it  seems  to  the  ar¬ 
bitrator  to  be  most  reasonable  that  a  re¬ 
porter  should  be  able  to  use  that  exper¬ 
tise  in  performing  outside  ‘publicity 
work’  so  long  as  the  reporter  does  not 
use  his  or  her  connection  with  the 
employer  to  exploit  the  outside  endeavor 

The  contract  at  the  Mercury  and  News 
states; 

“Without  permission  in  writing  from 
the  employer,  no  employe  shall  use  the 
name  of  the  employer  or  his  connection 
with  the  employer  or  any  featured  title  or 
other  material  of  the  employer  to  exploit 
in  any  way  his  outside  endeavor.’’ 

Trial  ordered  in 
equal  pay  suit 

Federal  Judge  Jon  O.  Newman  in  U.S. 
District  Court.  New  Haven,  Conn.,  has 
ordered  a  trial  on  charges  that  the  Regis¬ 
ter  Publishing  Co.,  publisher  of  the 
morning  Journal-Courier  and 
afternoon-5///jJ«y  Reftister,  discrimi¬ 
nated  in  the  past  against  women  compos¬ 
ing  room  employes. 

Jeanine  Stryker,  Madison,  Conn., 
seeks  back  pay  and  damages  in  a  class 
action  suit,  charging  that  the  Register 
Publishing  Co.  would  not  let  women 
mechanical  employes  work  as  much 
overtime  as  men  in  violation  of  federal 
civil  rights  laws. 

No  claim  of  present  composing  room 
discrimination  is  contained  in  the  suit. 

GNP  raises  price 

Great  Northern  Paper  will  increase  its 
30  pound  newsprint  $15  a  ton  effective 
January  1,  1977.  The  new  price  per  ton 
will  be  $300  up  from  $285.  The  company 
had  a  $5  per  ton  increase  (to  reach  mar¬ 
ket  prices)  in  August  of  1976  after  a 
March  1976  increase  of  $20  per  ton,  an¬ 
nounced  in  December  of  1975. 


News  agency  study 
passed  by  UNESCO 

The  general  conference  of  the  United 
Nations  Educational,  Scientific  and  Cul¬ 
tural  Organization  formally  adopted  by 
acclamation  (November  26)  in  Nairobi, 
Kenya  a  resolution  that  calls  on  UN¬ 
ESCO  to  spend  $500,000  on  preliminary 
studies  on  how  to  improve  the  flow  of 
news  from  the  developing  world. 

The  resolution,  was  put  forward  by 
Tunisia  and  other  African,  Asian,  Latin 
American  and  European  countries,  and 
approved  by  the  United  States,  Soviet 
Union  and  China.  It  lays  the  foundations 
for  a  news  agency  pool  to  give  develop¬ 
ing  countries  more  control  over  reporting 
in  and  from  their  areas. _ 

$2,000  scholarship 
won  by  top  student 

Yumi  Kamada.  a  senior  at  St.  Charles 
(Mo.)  High  School,  has  been  selected  as 
the  winner  of  the  first  Urban  Writing 
Competition  scholarship  sponsored  by 
the  Newspaper  Fund.  The  scholarship 
has  a  maximum  value  of  $2,000  to  cover 
tuition  costs  for  four  years  at  the  college 
of  her  choice. 

Yumi  was  chosen  the  winner  on  the 
basis  of  a  story  she  wrote  this  summer  as 
a  participant  in  an  Urban  Journalism 
Workshop  for  minority  students.  The 
workshop  was  located  at  the  University 
of  Missouri-Columbia,  and  was  funded 
by  the  Newspaper  Fund. 

Fifteen  students  from  Newspaper 
Fund  minority  high  school  student  pro¬ 
grams  entered  stories  in  this  year’s  com¬ 
petition. 

Yumi  ranks  first  in  her  class  of  662  at 
St.  Charles  High  School.  She  is  president 
of  the  senior  class,  editor  of  the  year¬ 
book,  and  a  member  of  the  Quill  &  Scroll 
Society. 

The  Urban  Writing  Competition  was 
begun  by  the  Fund  in  1976  to  encourage 
more  and  better  writing  by  participants 
in  its  minority  student  programs. 

Radio  revenues  hit 
$1.7  billion  level 

The  Federal  Communications  Com¬ 
mission  figures  on  radio  broadcasting  for 
1975  indicate  that  revenues  reached  $1.7 
billion. 

Radio  ranks  third  behind  television 
and  newspapers  in  gross  ad  revenues. 

Industry  profits  in  1975  were  $90.7  mil¬ 
lion.  The  networks  lost  $2.5  million,  but 
their  stations  increased  their  profits 
35.7%  to  $1 1.4  million,  and  the  other  am 
and  am-fm  stations’  profits  dropped 
6.5%  to  $86.5  million. 

Independent  fm  stations  reported  los¬ 
ses  of  $9.4  million. 
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No  ‘yawn’  heads, 
larger  pictures 
attract  readers 

Larger  head  and  photo  size  still  is  at¬ 
tractive  to  newspaper  readers  and  the 
use  of  active  verbs  is  very  much  in  style 
so  far  as  pulling  power  is  concerned. 

Edgar  T.  Zelsmann,  president  of  Carl 
J.  Nelson  Research  Inc.,  informed  a 
Nov.  21  session  of  the  Mid-America 
Press  Institute  in  St.  Louis,  Mo.  that  the 
horizontal  format  with  plenty  of  white 
space  is  the  “in  thing”  with  readers, 
which  led  to  Zelsmann's  question;  “Are 
we  catching  the  readers'  eyes  and  entic¬ 
ing  them  to  want  to  read  the  fare  we  are 
offering  each  day?” 

“We  have  seen  many  well-written,  in¬ 
teresting  items  that  have  bombed  in 
readership  studies  because  the  heads  just 
didn’t  tell  the  reader  what  the  story  in¬ 
cluded,"  Zelsmann  said. 

The  Nelson  company  recently  com¬ 
pleted  a  series  of  24  readership  studies  of 
daily  newspapers  from  coast  to  coast  and 
in  Canada — a  representative  group  of 
newspapers. 

Statistics  on  sizes 

Here  are  some  of  the  statistics  found 
on  headline  size  and  their  effect  on  read¬ 
ership: 

The  average  newspaper  in  the  group 
under  study  contained  89  general  news 
stories.  These  were  spot  stories  and  did 
not  include  departmentalized  news  such 
as  sports,  financial,  women’s,  tv,  etc.  Of 
these  89  stories,  on  the  average  42  ran  in 
one  column  measure.  20  had  2-column 
heads;  12  had  3-column  heads;  7  had 
4-column  heads  and  8  had  over  4-column 
heads. 

The  stories  with  one-column  heads 
were  read  by  13%  of  the  men  and  13%  of 
the  women.  2-column  heads  averaged 
18%  men  and  19%  women;  3-column 
stories  stopped  22%  men  and  21%  wo¬ 
men;  4-column  heads  were  about  the 
same  as  3-column.  Those  with  over  4 
columns  jumped  to  26%  men  and  20% 
women.  That  is  almost  100%  better  re¬ 
sults  for  the  larger  heads  as  compared  to 
the  one-column  head. 

It  is  true  that  editors,  in  general,  use 
larger  heads  on  more  important  stories, 
and  therefore  they  are  probably  more 
newsworthy,  but  it  is  also  true  that  big¬ 
ger  heads  make  stories  appear  more  val¬ 
uable  to  the  reader,  Zelsmann  said. 
Larger  heads  mean  more  words  can  be 
used  to  sell  the  reader  on  the  value  of  the 
story  to  him. 

As  for  use  of  active  verbs,  words  like 
“hit,”  “strike,”  “smash,”  seem  to  have 
an  urgency  and  excitement  that  appears 
to  translate  into  reader  acceptance. 
Many  headline  writers  fall  back  on  pas¬ 
sive  verbs  and  various  tenses  of  the  verb 
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“to  be.”  Many  of  these  types  of  heads 
seem  to  “yawn”  at  the  reader,  and  he 
thinks  the  story  is  of  little  value. 

Big  photos  please 

The  size  angle  also  seems  to  apply  to 
news  photographs.  In  Nelson  figures  the 
percentage  ratios  were  about  the  same 
for  men  and  women  readers  as  the  head¬ 
line  sizes. 

Zelmann  cautioned  that  it  must  be  re¬ 
membered  all  of  the  material  he  gave  the 
group  of  130  attendees  meant  that  half  of 
the  cases  used  would  be  above  the  aver¬ 
age  and  half  below  the  average.  Some¬ 
thing  of  special  interest  can  defy  the  av¬ 
erages  regardless  of  size. 

In  the  same  group  of  Nelson’s  24  stud¬ 
ies,  the  average  paper  had  8  general  news 
stories  on  page  one  and  4  of  these  were 
continued  to  inside  pages.  On  the  aver¬ 
age  the  page  one  portion  of  these  studies 
35%  men  and  30%  women.  The  jumped 
portion  averaged  18%  for  men  and  15% 
for  women,  almost  a  50%  loss  in  audi¬ 
ence.  In  addition,  almost  two-thirds  of 
the  teenagers  were  lost  on  the  jumps. 

“This  can  be  a  powerful  argument 
against  very  long  stories  where  no  prac¬ 
tical  gain  can  be  made  stringing  out  the 
unnecessary  details,”  Zelsmann  re¬ 
marked.  “Some  stories  should  be  used  in 
great  detail  because  of  the  content,  but 
many  should  not.” 

Many  instances  have  been  tabbed 
where  the  loss  on  jumps  was  held  to  a 
minimum  by  continuing  all  stories  from 
page  one  to  the  same  inside  page. 
Another  important  factor  is  not  to  use 
one  and  2-word  “label”  heads  on  jumps 
but  rather  to  give  as  good  display  and 
headlining  as  was  used  on  the  front  page. 


Willett  acquires  5 
weeklies  from  Panax 

Panax  Corporation  announced  the  sale 
of  Associated  Newspapers,  a  group  of 
community  newspapers  in  western 
Wayne  County,  to  a  newly  formed  com¬ 
pany,  Associated  Newspapers,  Inc.  The 
announcement  was  made  by  Panax  pres¬ 
ident  John  P.  McGoff  and  by  David  J. 
Willett,  president  of  Associated  News¬ 
papers,  Inc. 

The  sale  of  the  Wayne  Eagle,  West- 
land  Eagle,  Canton  Eagle,  Romulus 
Roman  and  Belleville  Enterprise  is  effec¬ 
tive  immediately. 

Willett  is  returning  to  newspapers 
which  at  one  time  were  co-published  by 
his  late  father,  Wesley  Willett.  Willett, 
an  account  executive  with  the  Detroit 
Free  Press  in  its  financial  advertising  de¬ 
partment,  has  lived  in  Wayne  for  many 
years  and  was  graduated  from  Wayne 
High  School.  He  was  general  manager  of 
the  newspapers  when  Panax  purchased 
them  in  1%9.  He  had  begun  working  at 
the  newspapers  at  the  age  of  14. 


Campbell  Egger 

Campbell  succeeds 
Egger  as  editor 

Richard  R.  Campbell,  53,  managing 
editor  of  the  Cleveland  Press  since  1968, 
has  been  named  editor  of  the  Columbus 
(O.)  Citizen-Journal. 

He  will  succeed  Charles  Egger,  editor 
since  1967,  who  is  taking  early  retire¬ 
ment  after  more  than  41  years  with 
Scripps-Howard  Newspapers  in  Colum¬ 
bus  and  Washington,  D.C. 

The  announcement  was  made  by  Gor¬ 
don  Hanna,  vicepresident  and  general 
editorial  manager  of  Scripps-Howard 
Newspapers,  and  is  effective  Jan.  1. 

Born  in  Guysville,  Ohio,  Campbell 
served  three  years  in  the  Army  in  World 
War  11,  and  in  1947  joined  the  Cleveland 
Press  following  graduation  with  Phi  Beta 
Kappa  honors  from  Ohio  University. 

At  the  Press,  he  served  as  assistant 
city  editor,  chief  editorial  writer,  as¬ 
sociate  editor,  and  managing  editor.  Re¬ 
cently,  he  has  been  serving  as  special 
Scripps-Howard  representative  to  the 
Newspaper  Systems  Development 
Group  in  Gaithersburg,  Md.  In  this  re¬ 
gard,  he  has  been  a  frequent  discussion 
leader  at  the  American  Press  Institute, 
Reston,  Va.,  on  the  subject,  “New 
Technology  in  the  Newsroom.”  He  has 
completed  work  for  a  Master’s  Degree  in 
Journalism  at  Kent  State  University. 

Egger,  63,  was  graduated  from  Ohio 
State  University,  where  he  was  editor  of 
the  student  newspaper.  The  Lantern.  He 
joined  Scripps-Howard’s  Ohio  Bureau  in 
1935,  and  then  went  to  work  for  the  old 
Columbus  Citizen,  predecessor  to  to¬ 
day’s  Citizen-Journal.  He  was  appointed 
city  editor  of  the  Citizen  in  1943,  and 
four  years  later  went  to  Washington  as 
regional  correspondent  for  Scripps- 
Howard’s  Ohio  newspapers.  Three  years 
later  he  was  named  night  editor  of 
Scripps-Howard’s  Washington  bureau, 
and  in  1953  was  appointed  managing 
editor,  a  position  he  served  until  he  was 
named  editor  of  the  Citizen-Journal. 

• 

Distributor  named 

Hamilton  Industries’  photocomposi¬ 
tion  equipment  line  will  be  distributed 
exclusively  by  Midwest  Publishers  Sup¬ 
ply  Co.,  Chicago  in  the  graphic  arts  mar¬ 
ket.  The  Hamilton  (Two  Rivers,  Wis.) 
line  includes  light  tables,  work  banks, 
storage  cabinets  and  file  units. 
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By  George  Wilt 


Journalism  education  courses 


The  Boston  Globe  kicked  off  two  new 
journalism  education  programs  this 
fall — an  Institute  on  Journalistic  tech¬ 
niques  and  newspaper  advising  for 
local  high  school  newspaper  faculty  ad¬ 
visors  and  journalism  teachers,  and  a 
series  of  one-day  journalism  workshops 
for  student  editors.  Both  programs  are 
conducted  at  the  Globe  plant. 

About  forty  educators  are  participat¬ 
ing  in  the  three-credit  Institute  con¬ 
ducted  in  conjunction  with  Suffolk  Uni¬ 
versity,  Boston.  In  addition,  40  high 
school  editors  are  registered  in  the  first 
all-day  journalism  workshop,  “Editing 
the  Newspaper.”  More  than  100  stu¬ 
dents  applied  for  the  40  openings,  so  re¬ 
peat  sessions  are  planned. 

Through  the  programs,  the  Globe  aims 
to  provide  assistance  to  the  local  high 
school  press  in  helping  educators  and 
students  improve  their  school  publica¬ 
tions.  Globe  editorial  and  business  staff 
personnel  share  their  expertise  in  many 
areas  including  news  and  feature  writing, 
investigative  reporting,  press  responsi¬ 
bility  and  access,  legal  and  ethical  as¬ 
pects  of  journalism,  editing,  design,  lay¬ 
out  and  marketing  techniques — all  with 
application  to  student  communication. 

Barbara  E.  Dion,  an  associate  in  the 
Globe's  promotion  department  is  direc¬ 
tor  of  the  Journalism  Workshop. 

The  programs  have  been  promoted 
with  in-paper  announcements,  radio 
spots,  and  direct  mail  to  area  schools, 
pointing  out  that  the  Globe  has  initiated 
this  program  to  show  that  “it  is  an  in¬ 
terested  and  involved  citizen  of  the 
community.” 

Professor  Malcolm  Harach,  chairman 
of  the  Journalism  department  of  Suffolk 
University  is  teaching  parts  of  the  ten- 
day  institute  for  educators,  along  with 
Globe  staff  members  Don  O'Neill,  prod¬ 
uction  director,  Sal  Micciche,  assistant 
to  the  editor;  Dan  Orr,  circulation  de¬ 
partment;  Dick  Ockerbloom,  advertis¬ 
ing;  Dick  Collins,  promotion;  Walter 
Robinson,  reporter;  Gerry  O'Neill  and 
Steve  Kurkjian,  “Spotlight”  team;  Dave 
Smith,  sports  editor;  Connie  Noonan, 
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asst,  metropolitan  editor;  Tom  Mulvoy, 
night  editor,  and  Crocker  Snow,  assis¬ 
tant  to  the  publisher. 

Cuiriculum  for  the  institute  includes 
courses  on  newspaper  production, 
applicability  to  the  student  press;  how  to 
write  a  news  story,  investigative  report¬ 
ing  techniques,  fundamentals  of  feature 
writing  and  editing,  layout  and  design, 
headline  techniques  and  other  subjects. 

A  tour  of  the  Globe  plant  and  viewing 
of  a  film  on  the  newspaper  are  also  in¬ 
cluded  in  the  course. 

*  ♦  * 

ROCHESTER  SHOW— The  Gannett- 
Rochester  Newspapers,  the  Democrat 
&  Chronicle  and  Times-Union,  came  to 
New  York  City  last  week  to  kick  off  its 
new  multi-media  market  presentation. 
The  three-screen  show,  “Saturday  in  the 
Park,”  produced  and  narrated  by  pro¬ 
motion  director  Tom  Griffiths,  high¬ 
lighted  the  high-skilled  and  productive 
work  force  in  the  market  with  a  low 
unemployment  quotient,  the  diversity  of 
products  produced  in  the  Monroe  Coun¬ 
ty  market,  along  with  the  wide  deversity 
of  educational,  recreational  and  cultural 
facilities  that  provide  Rochester  with 
such  a  desireable  lifestyle. 

Leave-behinds  for  the  agency  audi¬ 
ence  of  150  were  slide-rule  type  sum¬ 
maries  of  the  Belden  marketing  study 
for  Rochester  that  included  demograph¬ 
ics  on  the  newspapers  audiences,  basic 
data  on  the  market,  and  total  newspaper 
coverage  information.  Introductory  re¬ 
marks  were  made  by  Jim  McKearney  Jr. , 
advertising  director  for  the  Gannett 
Rochester  newspapers,  and  by  Bill 
Shannon,  president  of  Gannett  News¬ 
paper  Advertising  Sales,  New  York. 

Circulation 


A  promotion  campaign  offering  $300 
cash  sweepstakes  netted  the  Charlotte 
(N.C.)  Observer  and  News  8,700  new 
subscribers  in  six  weeks. 

The  campaign  involved  the  news¬ 
papers'  carriers  distributing  doorhangers 
to  non-subscribers.  Each  return  order 
card  distributed  had  holes  punched  into 
it,  allowing  it  to  be  matched  up  with  a 
master  card.  Matching  cards  earned  $10 
for  the  sweepstakes  entrant  and  a  $10 
bonus  to  the  carrier  whose  name  and 
route  number  was  filled  in.  The  carrier's 
per  order  payoff  was  determined  by  the 
number  of  holes  in  the  order  blank  that 
matched  the  master  card. 


National  food  ad 
gains  reported 

Food  advertising  in  daily  newspapers 
gained  momentum  during  the  third  quar¬ 
ter  as  national  advertisers  sharply  step¬ 
ped  up  their  use  of  the  medium,  and  re¬ 
tailers  maintained  the  strong  pace  they 
had  set  during  the  first  half  of  the  year, 
according  to  the  Newspaper  Advertising 
Bureau,  Inc. 

Through  September,  the  combined  re¬ 
tail  and  national  food  advertising  rev¬ 
enues  of  daily  newspapers  amounted  to 
$479.0  million,  up  25.4%  from  the  same 
period  last  year.  Food  stores  account¬ 
ed  for  $393.3  million  of  this  total,  up 
26.8%,  and  national  advertisers  for  $85.8 
million,  up  19.3%.  National  food  ad  rev¬ 
enues  had  been  ahead  12.6%  at  the  half 
year  mark. 

The  gains  in  newspapers'  national  food 
advertising  reflect  the  increasing  aware¬ 
ness  among  suppliers  of  the  benefits 
from  coordinating  their  own  ad  efforts 
with  those  of  their  retail  customers,  ac¬ 
cording  to  Jack  Kauffman,  Bureau  presi¬ 
dent. 

Beverages,  the  largest  of  the  national 
food  categories,  amounted  to  $20.9  mil¬ 
lion  for  the  nine  months,  and  were  up 
33.8%.  Within  the  beverage  grouping 
there  were  particularly  big  gains  by  cof¬ 
fee  ($6.7  million)  up  73.6%;  diet  soft 
drinks  ($1.3  million)  up  60.7%;  tea  ($1.5 
million)  up  32.5%,  and  fruit  and  vegeta¬ 
ble  juices  ($4.9  million)  up  32.0%. 

Other  national  advertisers  for  whom 
food  stores  are  important  distribution 
outlets  have  also  accelerated  their  use  of 
newspapers  this  year.  For  example,  the 
pets  and  pet  supplies  category  at  $7.5 
million  for  the  nine  months,  had  a  69.3% 
gain,  and  toiletries  and  toilet  goods  ($9.8 
million)  ran  ahead  .30.0%IA. 

Bureau  estimates  of  national  news¬ 
paper  advertising  revenue  by  category 
are  based  on  linage  measurements  by 
Media  Records,  Inc.  in  44  cities. 


The  order  blank  allowed  the  contest 
participant  to  designate  whether  he 
wanted  to  start  a  subscription  or  simply 
enter  the  sweepstakes.  The  carriers  re¬ 
ceived  a  bigger  payoff  if  participants 
chose  to  subscribe  to  the  paper. 

The  announcement  of  the  contest  was 
made  to  the  carriers  through  a  series  of 
8-by-lO  inch  flyers  which  explained  de¬ 
tails  through  strong  graphics.  Dan 
Johnson,  carrier  promotion  manager  of 
Knight  Publishing  Co.,  was  in  charge  of 
the  project.  ^ 

Newspapers  are  the  primary  source 
for  an  individual's  news  and  advertising 
information. 
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Write  or  Call  Today 
For  Catalog  Sheet 
of  Bicentennial  Items 
Immediate  Delivery 
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‘Mystery  Match  Offer'  nets  new  orders 


\ 


Our  district  news  reps 

want  to  know 
'  you  better 

Call  anytime 

Vince  Moravec.  Buffalo,  716-856-2400 


Bill  Gignac.  Bums  Harbor.  219-787  3423  Bruce  Lake.  New  York.  212-688-5522 


Fritz  Whitman.  Baltimore.  301-685-5700 


Len  Williams.  Washington.  202-393-4720 


\  Mike  Heagy.  San  Francisco.  415-9H1-2121 


Building  good  relations  with  the 
press  isn’t  a  one-way  street.  That 
means  keeping  our  lines  of  commu¬ 
nication  open.  And  answering  your 
inquiries  as  promptly  as  possible. 

What  can  we  do  for  you  today? 

We  have  a  competent  staff  of  news 
people.  And  lots  of  data  and  statistics 
to  help  you  make  your  stories  factual 
and  interesting. 


Bethlehem 

We  want  to  know  you  better. 


bShTh 

STEEL 


Clip  and  post  for 
ready  reference. 


Weekly  editor  wins 
dismissal  of  charge 
he  harassed  photog 

The  arrest  and  conviction  of  Bernard 
Abel,  editor-publisher  of  the  weekly 
West  more  News  in  Port  Chester,  N.Y., 
for  allegedly  harassing  a  photographer 
from  the  Port  Chester  Item,  a  Gannett 
daily  newspaper,  was  overturned  on  ap¬ 
peal  in  the  Appellate  Division  of  the  New 
York  State  Supreme  Court. 

Abel  said  the  decision  “is  a  new 
guarantee  that  small-town  officials  can¬ 
not  use  their  powers  to  close  down  pub¬ 
lications  that  print  what  they  don’t  like.” 

His  conviction  in  the  Port  Chester  vil¬ 
lage  justice  court  was  overturned,  grant¬ 
ing  an  unconditional  discharge  and  dis¬ 
missing  the  information.  The  order, 
signed  November  18,  was  received 
November  22  by  Abel’s  attorney,  Stuart 
R.  Leonard. 

After  Abel  ran  an  expose  story  head¬ 
lined  “Crime  Wave  Engulfs  Village”  on 
page  1  February  21,  1975,  officials 
marched  into  his  office  with  photo¬ 
grapher  Robert  Rodriguez  from  com¬ 
petitor,  the  Port  Chester  Item,  to  sup¬ 
posedly  determine  if  Abel  had  a  proper 
certificate  of  occupancy.  In  the  party 
were  the  village’s  acting  police  chief, 
corporation  counsel,  clerk,  prosecutor, 
fire  inspector,  building  inspector  and 
police  commissioner  (E&P,  March  22, 
1975). 

Abel  was  arrested  after  he  tried  to 
keep  out  the  photographer  who  had  been 
alerted  to  the  raid.  When  the  photo¬ 
grapher  refused  to  press  charges.  Police 
Lt.  Anthony  Scinto  signed  the  com¬ 
plaint,  accusing  Abel  of  harassing  Rod¬ 
riguez. 

Abel  still  has  a  $3.5  million  suit  against 
the  various  village  officials  for  harass¬ 
ment  of  him  and  his  newspaper.  He  said 
he  will  amend  his  complaint  to  include 
damages  for  false  arrest.  The  original  suit 
charges  officials  with  conspiracy  to  pre¬ 
vent  him  from  exercising  his  right  to 
freedom  of  the  press  and  speech  (E&P, 
April  19,  1975). 


Weekly  fined  for 
“corrupt”  political  ad 

The  Wichita  (Kans.)  Sun  was  fined 
$725  after  pleading  no  contest  to  a  charge 
of  “corrupt”  political  advertising. 

The  ad,  which  ran  in  the  Sun  on  Oc¬ 
tober  27,  claimed  Democratic  presidents 
had  been  responsible  for  recent  wars  and 
urged  support  for  Republican  candi¬ 
dates.  The  ad  did  not  contain  information 
on  who  purchased  it  nor  did  it  indicate 
that  it  was  an  advertisement. 

Sedgwick  (K“ansas)  County  Court  of 
Common  Pleas  Judge  Tyler  Locket  fined 
the  paper  the  cost  of  the  ad. 


Paper  publishes  without  union  workers 

Despite  a  strike-lockout  (October  25)  zen  statement  said  the  paper  disagreed 


by  composing  room  employes  (mem¬ 
bers  of  the  International  Typographical 
Union),  advertising  and  circulation 
volume  remains  at  normal  levels  at  the 
Ottawa  Journal. 

The  strike  is  being  supported  by  the 
pressmen,  stereotypes  (both  members  of 
the  IPGCU)  and  the  mailers  (IMU). 

The  Journal  is  owned  by  FP  Publica¬ 
tions  Ltd.  The  larger  Ottawa  Citizen, 
owned  by  Southam  Newspapers,  backed 
out  of  an  alliance  formed  several  months 
prior  to  the  strike  that  called  for  each 
paper  to  regard  a  strike  against  one  paper 
as  a  strike  against  both. 

Citizen  publisher  R.  W.  Southam  said 
the  decision  to  back  out  of  the  agreement 
was  based  on  a  point  of  principle.  A  Citi- 


UPI  reassignments 

New  assignments  for  four  United 
Press  International  business  executives 
have  been  announced. 

Fred  Parker,  former  general  executive 
for  the  Southeastern  states,  transfers  to 
Nashville,  as  general  executive  for  that 
state. 

John  C.  DePrez,  Jr.,  who  has  been 
based  at  Des  Moines,  goes  to  San  Diego 
as  regional  executive  for  Southern 
California,  Arizona  and  Southern 
Nevada.  He  succeeds  Harald  P.  Bauer, 
recently  appointed  general  manager  of  a 
new  commodity  news  service  being 
launched  early  in  1977  by  UPI  and 
Commodity  News  Services,  headquar¬ 
tered  in  London,  England. 

Kenneth  J.  Braddick,  international 
editor  in  New  York  for  the  past  two 
years,  replaces  DePrez  at  Des  Moines  as 
regional  executive  for  Iowa,  Nebraska 
and  South  Dakota. 

Randy  Minkoff,  Kentucky  news  editor 
at  Frankfort,  was  named  to  handle  mar¬ 
keting  activities  in  that  state.  Parker,  a 
veteran  UPI  news  and  business  execu¬ 
tive,  has  worked  throughout  the  South, 
in  Washington,  D.C.,  and  the  Midwest 
and  Canada.  DePrez  Joined  UPI  in  1973 
at  Indianapolis  as  a  newsman  and  later 
was  on  the  Chicago  news  staff  before 
becoming  a  regional  executive.  Braddick 
joined  UPI  in  1%9,  working  first  in  Man¬ 
ila  and  then  in  Saigon.  He  also  helped 
cover  the  war  in  Cambodia,  the  1971 
India-Pakistan  war,  and  moved  to  New 
York  in  1973.  Minkoff  joined  UPI  in  1971 
at  Des  Moines,  Iowa,  and  was  transfer¬ 
red  to  Frankfort  as  Kentucky  news 
editor  in  1975. 


with  the  Journal’s  bargaining  position. 

The  Journal’s  statement  said  it  wants 
the  same  contract  the  ITU  has  with  the 
Citizen. 

No  negotiations  are  now  in  progress. 
The  unions  want  to  settle  the  question 
of  security  and  technological  change  at 
the  Journal  before  negotiating  on  other 
issues. 

The  Journal  has  been  introducing 
labor-saving  computer  typesetting  that 
would  permit  reporters  to  type  stories 
directly  into  computers  and  permit  ad 
copy  to  be  fed  into  the  computer  as  well. 
The  Citizen  has  been  fully  computerized 
since  moving  into  a  modern  plant  and  has 
opened  up  a  circulation  lead  of  nearly 
30,000  over  the  Journal. 

Tech  group  formed 
by  New  York  Times 

John  R.  Werner  has  been  named  direc¬ 
tor  of  a  research  and  development  group 
formed  by  the  New  York  Times  Co. 

Werner  has  directed  the  newspaper 
division’s  pre-press  operations  since 
1972. 

The  following  staff  members  will  re¬ 
port  to  Werner:  Dr.  John  Rothman,  di¬ 
rector  of  research  and  information 
technology;  Joseph  B.  Martin,  director 
of  technical  development;  Lynn  Abbott, 
director  of  computer  research;  William 
B.  Parson,  director  of  management  ser¬ 
vices;  and  Robert  E.  Geyer,  engineering 
division. 

Charles  M.  Hagan  Jr.,  previously 
manager  of  corporate  planning  services 
for  Long  Island  Lighting  Co.,  will  join 
the  Times  as  director  of  management  in¬ 
formation  services. 

Joe  Tarrer  succeeds  Werner  as  direc¬ 
tor  of  pre-press  operations. 

• 

New  typeface  used 

The  New  York  News  is  using  a  new 
typeface,  8Vi  pt.  Corona.  It  closely  re¬ 
sembles  the  Century  Expanded  face  used 
for  more  than  50  years.  Corona  is  ex¬ 
pected  to  have  a  longer  life  in  both  stereo 
and  press  functions  and  stand  up  better 
in  the  extra  steps  involved  in  converting 
from  hot  type  to  photocomposition,  the 
News  said. 


Vote  to  join  ITU 

Editorial  and  art  department  employes 
of  the  Dubuque  (la.)  Telegraph-Herald 
have  voted  to  join  the  International 
Typographical  Union.  The  union  already 
represents  composing  and  mail  room 
workers. 


Williams  dies 

Paul  Williams,  journalism  professor, 
Ohio  State  University,  who  won  a 
Pulitizer  Prize  in  1972  while  managing 
editor  for  the  weekly  Sun  Newspapers, 
Omaha,  Nebraska,  died  October  29.  Wil¬ 
liams  was  recovering  from  pneumonia. 
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A  column  about  older  people  . . . 

for  people  of  all  ages 


FACT:  There  are  more  than  31  million 
Americans  60  and  older 

FACT:  Their  ranks  are  growing  at  twice 

the  rate  of  the  rest  of  the  population 

FACT:  If  you’re  35  today,  chances  are 
9  out  of  10  youll  live  to  be  60 


Millions  of  these  older  Americans  are  working  in  a  wide  variety  of  second  careers.  Going 
Strong  is  a  weekly  column  profiling  members  of  this  important  and  diverse  segment  of 
society. 

These  human  interest  stories  appeal  to  older  persons,  their  friends  and  relatives,  and 
people  approaching  traditional  retirement  age. 

More  than  300  newspapers  with  an  estimated  3.5  million  circulation  now  use  Going 
Strong  —  up  in  just  over  a  year  from  16  newspapers  with  a  total  circulation  of  123,000. 

The  National  Council  on  the  Aging  prepares  four  columns  a  month  and  mails  them 
free  of  charge  to  newspapers.  Going  Strong  comes  camera-ready  on  coated  stock  with 
65-line  screen  halftones. 

You  can  start  using  the  fastest  growing  column  about  America’s  fastest  growing 
age  group  by  just  filling  out  the  coupon  below. 

I  The  National  Media  Resource  Center 

I  The  National  Council  on  the  Aging,  Inc. 

:  1828  L  Street,  NW 

*  Washington,  DC  20036 

I  I’d  like  to  use  these  columns  for  our  paper.  Please  put  me  on  your  mailing  list. 

"  Name  and  Title _ — 

I 

■  Newspaper  _ - — ■ 

I  Address  _ — 

a  City _ State _ ZIP - 


I  understand  there  is  NO  CHARGE  for  this  service. 


Dale  Bye  formerly  assistant  sports 
editor  of  the  Mason  City  (Iowa)  Globe- 
Gazette — joined  sports  staff  of  the  Char¬ 
lotte  Observer,  where  he  will  work  in 
editing  and  makeup.  Dick  Stii.ley,  who 
joined  the  Observer  in  July — named  an 
assistant  national  editor.  He  was  news 
editor  of  the  Beaver  County  (Pa.)  Times. 

Henry  G.  (Hank)  Durkin — a  news 
editor  for  the  Palm  Beach  (Fla.)  Post — to 
the  Charlotte  Observer  as  swing  editor 
on  the  national  and  metro  desks. 


Daniel  J.  Donovan  copy  editor  at  Yon¬ 
kers  (N.Y.)  Herald  Statesman — joined 
the  Ossining  (N.Y.)  Citizen  Register 
staff  as  city  editor. 


Newspeople 


Ron  Rhodes — promoted  from  assistant 
Sunday  editor  of  the  Middletown  (N.Y.) 
Times  Herald-Record  to  copy  desk  chief. 
Reginald  Gale — moved  to  assistant  city 
editor  from  assistant  Newburgh  bureau 
chief. 

Virginia  Bull  Boyd — named  person¬ 
nel  director  of  Times  Herald-Record. 
She  previously  worked  for  Ottaway 
Newspapers  as  an  executive  secretary. 


Norman  H.  Oshrink — named  editor 
and  Joseph  T.  Van  Brackle  advertising 
director  of  the  Sanford  (Fla.)  Evening 
and  Sunday  Herald. 


Margaret  A.  Long,  advertising  ac¬ 
count  executive  of  the  Van  Nuys  (Calif.) 
Valley  News  and  Green  Sheet — named 
co-op  advertising  coordinator  to  head  the 
newly  formed  department. 


Donald  B.  Almeida  a  systems  analyst 
with  the  Providence  Journal  Company 
since  1973 — appointed  systems  manager. 
Previously  he  was  special  projects  man¬ 
ager  of  B.I.F.,  a  unit  of  General  Signal 
Corporation. 


Larry  McDermott — appointed  As¬ 
sociated  Press  correspondent  at  Lansing, 
Michigan,  succeeding  Patrick  J.  Con 
NOLLY,  who  transferred  to  Seattle.  Mary 
W.  MacDonald — appointed  correspon¬ 
dent  at  Norfolk,  Virginia,  succeeding 
McDermott. 

John  W.  Reid — appointed  correspon¬ 
dent  at  Montpelier,  Vermont  succeeding 
Diane  L.  Minarcin — resigned. 


Harold  E.  Martin,  Pulitzer  Prize  editor 
and  publisher  of  the  Montgomery 
Advertiser-Alabama  Journal,  has  re¬ 
ceived  the  1976  Alabama  Baptist 
Communications  Award  for  his  "con¬ 
tribution  to  Christianity  through  reli¬ 
gious  journalism."  Martin,  who  won  o 
1970  Pulitzer  for  special  local  report¬ 
ing,  was  cited  by  the  Baptist  state 
convention  for  his  doily  "Pause  to 
Pray"  feature,  for  front  pages  at  Easter 
and  Christmas,  and  for  his  "Only  God 
Could  Have  Thought  of  Christmas"  ar¬ 
ticles  and  other  articles  on  civic  bet¬ 
terment  and  social  justice. 


Donald  J.  DeBat — named  real  estate 
editor  of  the  Chicago  Daily  News.  He 
succeeds  Albert  Jedlicka,  the  real  estate 
editor  for  24  years  who  died  last  month. 


John  T.  Henry,  business  manager  of 
the  St.  Paul  (Minn.)  Dispatch  and 
Pioneer  Press — named  general  manager. 


Richard  Hudson,  formerly  of  Ok¬ 
lahoma  City — to  circulation  manager  for 
Pauls  Valley  (Okla.)  Daily  Democrat, 
succeeding  Garry  Robertson — resigned. 


Henry  McNulty,  night  city  editor  of 
the  Hartford  (Conn.)  Courant — named 
editor  of  the  op-ed  page.  John  R.  Cos- 
ton,  assistant  to  the  city  editor — named 

night  city  editor.  Paul  Hirt,  promotion  manager  of  the 

- — - Chicago  Sun-Times  and  Chicago  Daily 

News,  has  been  named  vicepresident/ 
promotion.  Hirt  has  been  promotion 
manager  since  1%5,  beginning  as  news- 
'  paper  promotion  writer  in  1937  with  the 

/  YOUUVi  \  Chicago  Times.  He  is  a  past  president  of 

'  ■  *  *  DAMGiROUSLY  !  international  Newspaper  Promotion 

I  ;  :  •  •  Association. 


Dick  Belsky — named  city  editor  of  the 
New  York  Post. 


John  Croft — Minneapolis  Tribune 
photographer  for  nearly  20  years,  winner 
of  the  first  Robert  W.  Smith  memorial 
sabbatical  award  for  his  proposal  to 
photographically  compile  an  archive  of 
Minnesota's  fresh  water  resources.  The 
sabbatical  program  was  designed  by  the 
Minneapolis  Star  and  Tribune  Co.  to 
honor  Smith,  publisher  of  both  papers 
until  his  death  in  December,  1975. 


John  de  Groot,  Jr.,  staff  writer  for  the 
Philadelphia  Evening  and  Sunday 
Bulletin — named  the  winner  of  the  Phila¬ 
delphia  Press  Association's  1976  grand 
award  for  best  writing.  He  was  honored 
for  “Voices  of  '76,"  a  series  featuring 
interviews  with  Americans  on  their  as¬ 
sessment  of  the  nation  during  the  Bicen¬ 
tennial  milestone. 


EDITOR  &  PUBLISHER  850  Third  Ave.,  New  York.  N.  Y.  10022 
Gentlemen:  Please  start  my  subscription  now.  addressed  to: 

Name 


$15.00  a  year. 
U  S  and  Can¬ 
ada:  all  other 
countries,  $35 
a  year 


Address 


State 


□  My  remittance 
is  enclosed. 


Company 


Nature  of  Business 


18 


EDITOR  &  PUBLISHER  for  December  4,  1976 


in  the  news 


Richard  Glace,  circulation  dealer 
sales  manager  of  the  Los  Angeles 
Times — assigned  to  the  new  position  of 
circulation  home  delivery  sales  and  ser¬ 
vices  manager. 

Former  circulation  division  managers 
assigned  to  new  positions  are:  Lloyd 
Spence — circulation  street  sales  man¬ 
ager;  Clarence  Speer — circulation  ad¬ 
ministrative  manager,  and  Stephen 
Ratkovich — to  subscriber  accounts 
manager. 

*  ♦  ♦ 

Lee  Beauregard  who  has  been  with 
Capital  Newspapers  Group,  Albany, 
N.Y.  for  ten  years — promoted  to  Sun 
Group  advertising  manager  for  the  five 
weeklies  that  comprise  the  group.  Also, 
in  changes  announced  by  advertising  di¬ 
rector  H.  Robert  Schadewald  of  Capital 
Newspapers  Group,  Albany,  John 
Thornton  becomes  insert  manager  and 
R.  Garry  Moore  co-op  advertising  man¬ 
ager. 

*  *  * 

F.  Hayden  Bradford,  city  editor  of  the 
Kalamazoo  (Mich.)  Gazette  since 
1962 — named  Sunday  editor.  The  new 
city  editor  is  James  R.  Stommen,  previ¬ 
ously  assistant  to  Bradford.  Don  W. 
Carlson  who  has  been  both  Sunday 
editor  and  editor  of  the  theater-fine  arts 
sections — continues  as  theater  and  fine 
arts  editor. 

♦  ♦  * 

Bracey  Campbell  managing  editor  of 
the  Nashville  Banner — elected  to  the 
Baptist  Hospital  Board  of  Trust  in 
Nashville  by  the  Tennessee  Baptist  con¬ 
vention. 

♦  *  * 

Gus  Robbins,  Jr.,  retired  publisher  of 
the  Hopewell  (Va.)  News — leading  ef¬ 
forts  to  restore  the  Merchant's  Hope 
Church  in  Prince  George  County,  be¬ 
lieved  to  be  the  oldest  Protestant  church 
still  used  for  worship  in  the  country.  It 
was  build  in  1657. 

*  *  * 

John  Boland — appointed  advertising 
director  of  the  Freehold  (N.J.)  Trans¬ 
cript  and  Colonial  News.  The  Freehold 
properties  are  part  of  the  weekly  opera¬ 
tions  of  ihe  Bergen  Record,  Hackensack, 
N.J.  Boland  was  formerly  general  man¬ 
ager  of  the  newspaper  operations  of  Dar- 
danell  Publications,  Monroeville,  Pa.  At 
Freehold  he  succeeds  Julius  D. 

S  prachn  ER — resigned . 

♦  *  ♦ 

Harry  J.  Reed,  assistant  managing 
editor  of  the  Grand  Rapids  Press — 
appointed  editor  of  the  Jackson 
Citizen-Patriot.  He  succeeds  Herbert 
Spendlove,  recently  appointed  editor  of 
the  Ann  Arbor  News  to  succeed  Arthur 
Gallagher — retired  after  a  long  career 
with  Booth  Newspapers. 
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Leonard  Zoref,  president  of  Berkey  K 
-t-  L  Custom  Service,  Inc. — received  the 
first  Distinguished  Alumnus  Award  from 
the  Rochester  Institute  of  Technology 
College  of  Graphic  Arts  and  Photogra¬ 
phy.  As  winner  of  the  award,  he  will 
present  a  seminar,  lecture  or  paper 
sometime  during  the  school  year. 

*  * 

The  Raymondville  (Tex.)  Chronicle! 
News  has  been  sold  to  Paul  and  Edie 
Whitworth  by  Mr.  and  Mrs.  Carl  R. 
Miller.  The  new  owners  are  natives  of 
the  area,  returning  after  an  18-year  ab¬ 
sence.  Paul  Whitworth  has  worked  at  the 
Houston  Post  as  assistant  to  the  advertis¬ 
ing  director,  and  also  at  the  Oklahoman 
and  Times,  Oklahoma  City,  and  more 
recently  as  advertising  director  of  the 
Casa  Grande  (Ariz.)  Dispatch. 

*  ♦  * 

Gerry  Overton,  sports  writer  for 
South  Fulton  Today,  College  Park, 
Ga. — named  sports  editor  of  This  Week, 
Peachtree  City,  Ga. 

9|c  9k  * 

William  Gallagher — to  the  New  York 
Times  as  manager  of  financial  advertis¬ 
ing.  Gallagher,  who  has  been  with  Dow 
Jones  &  Co.,  Inc.  for  the  last  16  years, 
most  recently  was  financial  manager  of 
the  Wall  Street  Journal’s  eastern  edition. 
He  has  also  been  with  Barron’s  and  the 
National  Observer. 

*  *  * 

Robert  T.  Fagan,  former  reporter, 
Hartford  Times — named  public  informa¬ 
tion  officer.  Institute  of  Living, 
Hartford. 

♦  ♦  * 

Daniel  F.  Shea,  suburban  editor, 
Hartford  Courant — named  to  advisory 
board.  Intensive  Education  Center,  West 
Hartford. 

*  *  * 

Thomas  C.  Jackson,  reporter,  Meriden 
(Conn.)  Record-Journal  Newspapers — 
awarded  the  U.S.  Environmental  Protec¬ 
tion  Agency’s  highest  regional  reporting 
honors  for  a  series  on  environmental  is¬ 
sues. 

John  A.S.  McGlennon,  EPA  Boston 
regional  administrator,  cited  Jackson  for 
reporting  on  polychlorinated  biophenyls 
(PCBs),  an  industrial  pollutant.  Jackson 
uncovered  existence  of  the  pollutant  in 
Long  Island  Sound,  his  articles  leading 
to  a  PCBs  ban  by  the  Connecticut  state 
legislature.  Also  singled  out  was 
Jackson’s  coverage  of  the  Coastal  Zone 
Management  Act  implementation  in 
Connecticut. 

sk  *  ♦ 

Marshall  R.  Andrews — named  assis¬ 
tant  circulation  director  for  the  Hun¬ 
tington  (W.  Va.)  Advertiser  and 
Herald-Dispatch  from  the  circulation 
departments  of  the  Decatur  (Ala.)  Daily 
and  Tampa  Tribune.  Thomas  H.  Myers, 
regional  sales  manager  since  January — 
appointed  city  circulation  manager. 


John  D.  Caldwell — from  Sunday  and 
features  editor  to  reader  editor  of  the 
Cincinnati  (O.)  Enquirer;  James  P. 
Delaney — ^from  general  assignments  to 
assistant  city  editor  and  Dennis 

Doherty — from  assistant  city  editor  to 

responsibility  for  Sunday  local  news  sec¬ 
tions  and  special  projects.  Caldwell’s 
newly  created  post  will  include  answer¬ 
ing  reader  questions  and  complaints 
daily  by  mail  and  telephone. 

*  ♦  =k 

Cynthia  Gilhoi — from  education  ser¬ 
vices  consultant  for  the  Minneapolis  Star 
and  Minneapolis  Tribune  to  manager  of 
the  education  services  department. 

*  9k  9k 

John  McDougal — from  general  man¬ 
ager  of  Donrey  Media  Group’s  Sweewa- 
ter  (Tex.)  Reporter  to  general  manager  of 
the  group’s  most  recent  acquisition,  the 
Glasgow  (Ky.)  Daily  Times;  Danny 
Smith,  formerly  manager  of  Donrey’s 
Eureka  Springs  (Ark.)  Times-Echo, 
promoted  to  general  manager  of  the  Re¬ 
porter;  Gene  Shelburne,  ad  salesman  at 
the  Fort  Smith  (Ark.)  Southwest  Times 
Record,  moves  to  Eureka  Springs  to 
manage  the  Times-Echo. 

9k  3k  9k 

Dan  Dry — summer  replacement  on  the 
photographic  staff  of  the  Courier-Journal 
and  Louisville  (Ky.)  Times,  has  been 
added  to  the  staff  on  a  fulltime  basis. 

*  *  * 


Thomas  E.  Osborne — named  managing 
editor  of  the  Culpeper  (Va.)  Star- 
E.xponent. 

*  *  * 

Richard  T.  Schlosberg  III — named 
general  manager  of  the  Corpus  Christi 

(Tex.)  Caller-Times.  He  was  marketing 

director  of  the  Anderson  (S.C.) 
Independent-Daily  Mail. 

9k  9k  * 

William  C.  Cox,  Jr. — elected  a  direc¬ 
tor  of  Dow  Jones  «&  Co.,  Inc.  Cox  was 
elected  as  a  representative  of  the  Ban¬ 
croft  family  interests,  major  share¬ 
holders  in  the  Company.  He  currently  is 
Dow  Jones  midwest  regional  sales  man¬ 
ager;  previously  he  was  midwest  adver¬ 
tising  sales  representative  of  the  Na¬ 
tional  Observer,  a  Dow  Jones  publica¬ 
tion. 
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Ad  scene _ 

Utility  ads  may  spark  again 


By  Dan  Lionel 


Corrections 


The  restraints  on  utility  advertising 
imposed  since  the  Arab  oil  boycott 
which  have  cost  millions  in  lost  advertis¬ 
ing  revenues,  will  undoubtedly  be  lifted 
next  year  according  to  Ira  L.  Freilicher, 
vicepresident,  the  Long  Island  Lighting 
Company. 

While  Freilicher  whose  strong  pro¬ 
advertising  representations  before  the 
New  York  State  regulatory  bodies  on 
behalf  of  his  company  notes  that  the 
change  in  policy  applies  only  to  New 
York,  but  the  rationale  behind  such  de¬ 
regulation  would  conceivably  serve  as  a 
guide  to  other  states. 

Although  the  New  York  State  Public 
Service  Commission  injunction  did  not 
rule  out  advertising  which  is  regarded  as 
a  constitutional  right,  by  requiring  that 
any  advertising  designed  to  increase  the 
use  of  power  be  charged  to  ‘stockholder 
expense’  not  recoverable  in  rates 
charged  to  consumers,  the  net  effect  has 
been  to  virtually  eliminate  such  advertis¬ 
ing.  The  only  advertising  that  has  been 
permitted  as  an  ‘above  the  line  expense’ 
has  had  to  relate  to  energy  conservation 
educational  messages,  safety,  storm  or 
emergency  information  and  legal  adver¬ 
tising.  As  a  result.  Long  Island  Light¬ 
ing’s  SI. 2  million  advertising  budget  at 
least  half  of  which  went  into  newspapers 
has  been  cut  by  50%.  Other  utilities  in 
the  state  have  made  even  deeper  cuts  in 
their  budgets. 

The  fallacy  of  limiting  electric  utility 
advertising  while  giving  companies  who 
sell  oil  for  home  heating  free  rein  was 
pointed  out  by  Freilicher  in  recent  tes¬ 
timony  before  a  New  York  State  Senate 
Committee.  “The  sale  of  electricity  for 
home  heating  purposes,’’  he  said,  “does 
not  lie  contrary  to  the  goals  of  eriergy 
conservation.  Homes  are  going  to  be 
heated  regardless  of  whether  the  energy 
used  is  electricity  or  home  heating  oil. 
Indeed,  from  the  point  of  national  energy 
policy,  there  are  even  stronger  reasons 
for  encouraging  a  gradual  shift  from 
home  heating  oil  to  electricity  as  a  means 
of  space  heating.  A  home  which  is 
equipped  with  an  old-fashioned  oil 
burner  will  burn  home  heating  oil  for  the 
life  of  the  oil  burner.  This  home  heating 
oil  is  being  supplied  increasingly  from  a 
number  of  domestic  sources  and  particu¬ 
larly  from  sources  located  in  politically 
unstable  areas  such  as  the  Middle  East. 

“A  home  which  is  supplied  with  elec¬ 
tric  heat  will  be  utilizing  a  variety  of 
energy  sources,  as  such  sources  become 
available  to  the  utility.  These  include 
coal,  and  nuclear  power,  and  as  more 
exotic  sources  of  electric  energy  become 
available  (solar  energy,  burning  of  solid 


wastes,  etc.)  these  sources  can  be 
utilized  for  home  heating  purposes.’’ 

Where  the  legislation  against  advertis¬ 
ing  has  been  especially  counter¬ 
productive  is  in  the  area  of  energy  man¬ 
agement.  As  Freilicher  pointed  out  to 
E«&.P,  peak  demand  for  electricity 
occurs  in  the  summer  time.  This  requires 
maintenance  of  peak  personnel  and 
equipment  for  the  daytime  demands  of 
air  conditioner  use.  Advertising  to  pro¬ 
mote  the  use  of  other  appliances  in  the 
early  morning  or  evening  to  spread  the 
demand  for  power  would  enable  more 
effective  utilization  of  equipment  and 
personnel  with  resultant  savings  to  the 
consumer. 

The  ability  to  answer  the  critics  of  nu¬ 
clear  installations  via  conventional  ad¬ 
vertising  has  also  been  proscribed.  On 
Long  Island,  as  elsewhere,  Freilicher 
said  the  chief  proponents  of  “an  expen¬ 
sive  and  sophisticated  campaign  attack¬ 
ing  the  safety  of  nuclear  plants’’  has  been 
conducted  by  local  oil  dealer  groups. 
These  have  included  “sensationalized 
prophecies  of  death  and  destruction.” 
Long  Island  Lighting  has  used  paid  ad¬ 
vertising  to  counter  these  attacks  al¬ 
though  such  expenditures  could  not  be 
applied  to  operating  costs. 

Why  the  prohibition  against  charging 
such  advertising  to  a  utility’s  operating 
expense  has  virtually  eliminated  it  was 
explained  in  the  Company’s  recent  tes¬ 
timony  before  the  New  York  State  Pub¬ 
lic  Service  Commission,”  In  New  York, 
it  is  a  fact  of  life  that  the  rate  of  return  on 
equity  ownership  is  kept  to  the  minimal 
level  possible  in  order  that  the  company 
can  continue  to  market  its  securities  and 
provide  a  just  and  reasonable  return  on 
investment  to  its  shareholders.  If  a  com¬ 
pany  is  not  permitted  to  recoup  an  ex¬ 
penditure  from  the  ratepayers,  the  ex¬ 
pense  must  be  borne  by  the  stockholder 
and  deducted  from  his  minimal  level  of 

return . It  is  axiomatic,  then, 

in  New  York,  that  disallowance  as  an 
operating  expense  will  accomplish  the 
same  result  as  a  prohibition,  but  in  a 
constitutionally  preferrable  manner.” 

When  the  ban  is  lifted  Freilicher  sees 
the  possibility  of  utility  advertising  ad¬ 
ding  a  few  new  facets  that  could  spell 
bigger  ad  budgets.  For  one  thing  he  sees 
the  electric  automobile  creating  a  great 
demand  for  power.  “We’re  going  to  have 
to  run  a  major  educational  campaign  to 
encourage  battery  charging  during  off 
peak  hours.”  he  said.  Another  new 
source  of  advertising  will  result  from  the 
soon  to  become  reality  of  “energy  stor¬ 
age”  which  he  described  as  heating  of 
rocks  during  off  peak  hours  for  later  use. 


A  photograph  on  page  19  of  the 
November  13  Editor  &  Publisher  in¬ 
correctly  identifies  Harold  Martin,  an 
Atlanta  Constitution  columnist  in  1950, 
as  the  now  editor  and  publisher  of  the 
Montgomery  (Ala.)  Advertiser,  Ala¬ 
bama  Journal. 

:(c  :|c  9tc 

In  the  October  16  editor  &  publisher 
William  Friedman  is  identified  in  the 
Weekly  Editor  story  as  having  spent  8 
years  as  a  foreign  correspondent  for  the 
Los  Angeles  Times  and  Time  magazine. 
Frank  P.  Haven,  managing  editor,  Los 
Angeles  Times,  said  Friedman  never  was 
an  employe  of  the  Times  in  any  depart¬ 
ment. 

*  ♦  * 

The  report  on  the  Associated  Press 
Managing  Editor’s  Freedom  of  Informa¬ 
tion  Award  in  the  November  13  Editor  & 
Publisher  failed  to  state  that  this  award 
was  presented  jointly  to  the  Omaha 
World-Herald  and  Lincoln  Journal  for 
the  successful  fight  against  a  court- 
imposed  gag  order. 

*  * 

Mike  Miller,  assistant  news  editor  of 
the  Kansas  City  Star,  was  misidentified 
as  the  assistant  city  editor  of  the  Kansas 
City  Times  in  Editor  &  Publisher  for 
October  16.  Miller  also  denies  he  told  the 
interviewer  Michael  Bux  that  the  im¬ 
petus  for  doing  a  first  rate  job  in  report¬ 
ing  the  news  of  the  Republican  Conven¬ 
tion  was  the  business  community’s  inter¬ 
est  in  promoting  the  city  as  a  convention 


Deaths 


David  E.  Weitzel,  56,  merchandising 
manager,  San  Diego  (Calif.)  Union- 
Tribune  advertising  department; 
November  10. 

*  *  ♦ 

A.  V.  Miller,  83,  retired  in  1960  as 
vice  president  and  treasurer  of  the  New 
York  Herald  Tribune;  chairman  of  the 
Social  Security  committee  of  ANPA  for 
20  years;  November  13. 

*  ♦  ♦ 

Jean-Marie  Martin,  64,  president  of 
the  Quebec  Press  Council;  November 


Albert  Jedlicka,  62,  Chicago  Daily 
News  real  estate  editor  for  the  last  24 
years;  November  9. 

‘  *  >(c 

Gordon  Rockett,  66,  co-publisher  of 
'  the  Keystone  (Okla.)  News,  and  former 
'  publisher  of  the  Drumright  (Okla.)  Jour- 
^  nal  and  Derrick;  November  13. 

'  :|c  9)c  >tc 

*  Frederick  E.  Schwenzfeier,  75,  retired 
^  advertising  account  executive,  Cleve- 
’  land  Press;  November  8. 

-  Hi  ^  ^ 

Harry  R.  Flory,  77,  retired  general 
manager  of  communications.  United 
Press  International;  November  9. 
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Gaines  predicted 


(Continued  from  page  7) 


Bonapart  said  consumption  for  1976  will  reach  9.5  million 
tons,  a  3 .5%  increase  over  1975  when  consumption  fell  by  10%. 
He  said  while  the  9.5  million  tons  is  up  over  1975,  it  is  still  well 
below  the  peak  consumption  year  of  1973,  when  11  million  tons 
were  used. 

During  1976,  mills  will  have  operated  at  87%  capacity,  said 
Bonapart,  but  during  the  fourth  quarter  they  were  operating  at 
over  90%.  For  the  first  quarter  of  1977,  paper  mills  will  be 
operating  in  the  80%  capacity  range,  but  will  increase  to  over 
90%  for  the  remainder  of  the  year,  he  said. 

Bonapart  said  the  newsprint  supply  in  the  United  States  will 
increase  by  3.3%,  largely  due  to  the  addition  of  the  two  new 
mills  by  Knight-Ridder-Media  General  and  Weyerhaeuser. 
While  the  increase  in  available  supply  will  be  higher  than  any  in 
the  past  seven  years  in  the  United  States,  Canadian  mills  will 
increase  supply  by  only  1 .3%  since  no  new  mills  are  planned 
there. 

Bonapart  said  the  Knight-Ridder/Media  General  mill  cost 
some  $120  million  and  will  have  a  capacity  of  150,000  tons.  The 
Weyerhaeuser  mill  cost  $  1 50  million  and  will  have  a250,000  ton 
capacity. 

George  Milakovich,  production  director  of  Lee  Enterprises, 
talked  of  the  trend  toward  electronic  copy  processing.  He  said 
while  currently  spending  only  $  1 00  million  or  28%  of  total  copy 
processing  dollars  for  electronic  copy  processing  systems,  by 
1981,  that  figure  will  rise  to  49%  or  $370  million. 

Best  financial  year 

Jack  Purcell,  senior  vicepresident/fmance  and  business 
operations  for  Gannett,  said  1976  would  go  down  as  Gannett’s 
best  financial  year  as  a  public  company.  He  also  said  1976  will 
mark  the  ninth  consecutive  year  of  earnings  increases  and  the 
fourth  quarter  would  be  the  37th  comparative  quarter  for 
earnings  increases. 

The  profit  margins  will  approach  12%,  Purcell  commented, 
and  long  term  debt  to  total  capital  will  be  less  than  8%  at 
year-end. 

He  also  disclosed  the  following  facts  about  1976  operations: 
start-up  costs  for  the  eight  Westchester  Sunday  papers  will 
approximate  $900,000;  one-time  start-up  costs  of  Gannett 
Newspaper  Advertising  Sales  were  $150,000;  expansion  of 
Gannett  News  Service  and  the  presidential  coverage,  includ¬ 
ing  primaries  and  conventions,  cost  about  $300,000;  conver¬ 
sion  of  the  circulation  distribution  system  in  Nashville  cost 
$600,000;  bad  debt  expense  above  the  normal  formula  to 
accrue  in  full  for  W.  T.  Grant  was  $150,000;  change  in  the 
depreciation  policy  to  reflect  more  conservative  useful  lives  on 
front-end  electronic  equipment  cost  $600,000;  and  a  retroac¬ 
tive  tax  assessment  to  197 1  cost  $700,000 — it  has  been  accrued 
in  full  even  though  their  lawyers  say  chances  of  winning  are 
better  than  50-50. 

Ad  rates  to  rise  8.5% 

Looking  forward  to  1977,  Purcell  said  the  company  had  not 
finalized  1977  profit  plans  but  enumerated  some  operating 
assumptions.  Advertising  linage  is  expected  to  increase  be¬ 
tween  2  and  5%  with  an  anticipated  price  adjustment  at  about 
8.5%  and  impact  at  about  the  same  figure;  circulation  will  be  up 
somewhere  between  I  and  2%  for  dailies  and  up  between  4  and 
6%  for  the  Sunday  papers ,  exclusive  of  Westchester  (including 
Westchester,  Sunday  unit  volume  will  be  up  over  10%);  price 
adjustments  for  circulation  will  be  in  the  10%  range  but  will 
impact  in  the  8%  range;  newsprint  consumption  to  be  up 
between  2  and  4%  with  list  price  increases  of  about  $20  per  ton, 
however,  Gannett  believes  the  price  will  not  impact  this  high, 
(Continued  on  page  25) 
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Mr.  ROTO-SCREEN,  the  dampener  for 
DiLitho®  ,  here  with  words  of  wisdom. 


The  quality  of  reproduction  I  produce  is 
dependent  upon  the  skills  of  people  that 
operate  me.  This  is  true  of  all  DiLitho 
dampeners.  So  be  sure  to  select  a  company 
that  can  train  your  personnel  properly. 
Inland’s  technical  representatives  know 
letterpress,  offset  and  DiLitho  and  are 
familiar  with  all  manufacturing  equipment  as 
they  have  spent  a  lifetime  working  with 
newspaper  presses.  If  you  need  help  in 
deciding  about  a  DiLitho  conversion  or  just 
want  more  information,  call  us  at  Inland 
(913-492-9050).  We’re  here  to  help. 


©DiLitho-a  registered  trademark  of  ANPA/RI 


NEWSPAPER  MACHINERY  CORP. 

105th  Street  &  Santa  Fe  Drive,  P.O.  Box  5487 
Lenexa,  Kansas  66215  'Telephone  (913)  492-9050 


Section  features 
entertainment  news 

The  Charlotte  (N.C.)  Observer  has 
added  a  full-sized  Friday  section 
oriented  toward  entertainment  and 
featuring  where-to-go  and  what-to-do 
information. 

The  section  is  called  “EXTRA”  with 
regular  features  including  a  full-page 
calendar  of  events,  guidebook  on  area 
attractions,  movie  roundup,  weekend 
television  tip.  a  record-of-the-week  on  a 
rotating  basis  by  local  disc  jockeys.  And 
there's  a  locally  written  soap  opera. 
“Betty  Lou!  Betty  Lou!" 

The  section,  designed  by  Roger  Fidler 
of  Detroit,  was  planned  by  Observer 
editor  David  Lawrence  and  Sunday/ 
features  editor  Gloria  Anderson  and  aims 
at  reaching  the  18-35  reader  without 
limiting  the  audience  to  that  age  group. 

The  new  section  debuting  this  Fall  has 
been  backed  by  a  $46,000  multi-media 
promotional  campaign  and  after  the  first 
six  issues.  Friday  circulation  is  up.  Jack 
Doyle,  circulation  director,  hopes 
EXTRA  will  narrow  the  circulation  gap 
between  Sunday  and  daily  issues.  Daily 
is  about  173.0{K)  with  Sunday  circulation 
about  238.000. 

Among  Sunday-only  subscribers  is  a 
large  group  of  18-35  year-old  readers, 
and  Doyle  thinks  the  Sunday  featurized. 
entertainment-oriented  flavor  helps  ac¬ 


count  for  it.  He  says  EXTRA  can  give 
the  daily  a  featurized  flavor  and  help 
young  people  get  the  newspaper  reading 
habit. 

“Advertisers  are  accepting  it  well,” 
adds  Claude  Lathrop.  national  advertis¬ 
ing  manager  who  is  optimistic  that  the 
new  section  will  attract  linage  from  a 
number  of  non-advertisers,  especially 
restaurants. 

Cynthia  Struby  moved  from  managing 
editor  of  the  Alexandria  (Vd.)  Gazette  to 
edit  the  new  section. 

• 

Food  news  and  ads 
packaged  in  section 

“Best  Food  Day”  now  means  more  to 
both  readers  and  advertisers  in  the  5-city 
Norfolk/ Virginia  Beach/Portsmouth 
SMSA — Virginian's  largest  metro  mar¬ 
ket. 

On  November  4,  1976  the  afternoon 
Ledfier-Star  and  morning  Viiftinia-Pilot 
introduced  “Food  and  Cooking,”  a  sec¬ 
tion  combining  all  the  food  and  cooking 
news,  features  and  advertising  that  for¬ 
merly  appeared  r.o.p. 

“Food  and  Cooking,"  appearing  every 
Wednesday  in  the  Ledger-Star  and  every 
Thursday  in  the  Virginian- Pilot,  is  easy 
to  find.  And  it's  easy  for  readers  to  use 
for  preparing  shopping  lists,  planning 
meals,  experimenting  with  new  recipes, 
and  for  clipping  money-saving  coupons. 


Reader  response  was  immediate  and 
unamiously  favorable.  They  like  the  new 
format  and  the  new  columnists  that  ap¬ 
pear  regularly,  along  with  long-time 
favorites.  Here's  why: 

Lynne  Weinstein's  “Market  Report” 
tips  readers  on  the  best  food  buys  each 
week.  Cammy  Sessa's  “Smart  Cart” 
tells  them  how  to  prepare  economical 
and  nutritious  meals  for  the  family. 

Grace  Sumner  and  Rachael  Alfriend 
offer  a  weekly  treasure  of  recipes  and 
menu  suggestions  in  their  columns. 
Merle  Ellis  tells  how  to  save  money  at 
the  meat  counter.  And  Dr.  Jean  Mayer 
offers  expert  advice  on  foods  that  are 
essential  to  good  health. 

“Food  and  Cooking”  always  features 
a  full  color  illustration  on  the  section 
front.  , 

Contact  directory 

The  Education  Writers  Association 
has  received  a  $49,250  grant  from  the 
Charles  Stewart  Mott  Foundation  of 
Flint,  Michigan  to  publish  a  directory 
that  will  list  educational  contacts  for 
writers  and  editors.  More  than  $10,000  of 
the  grant  will  be  used  for  prize  money  to 
be  awarded  next  April  to  the  best  educa¬ 
tion  reporting  by  newspapers, 
magazines,  and  broadcasting.  EWA  has 
relocated  its  headquarters  to  Woods- 
town.  N.J.  (P.O.  Box  281).  The  new 
executive  director  is  Charles  H.  Harri¬ 
son. 


For  the  latest  news  on  no-fioilt, 
turn  to  State  Faim. 


The  best  way  to  keep  up  with  the 
no-fault  auto  insurance  issue  is 
with  State  Farm’s  No-Fault  Press 
Reference  Manual.  It’s  become  the 
standard  reference  work  on  no-fault 
over  the  last  three  years.  The  manual 
is  a  loose-leaf  book  with  more  than 
300  pages  and  it’s  updated  on  a 
continuous  basis.  It  has  a  section  on 
every  no-fault  law  in  the  United  States. 

If  you’re  on  the  mailing  list  for 
the  no-fault  manual,  you  also  get  our 
one-page  interim  newsletter  Advisorv. 
In  addition,  you’ll  receive  all  of  our 
Insurance  Backgrounders.  For  this 
free  service,  call  us  at  309-662-2625 
or  write  to: 

Robert  Sasser 

Public  Relations  Department 
State  Farm  Insurance  Companies 
One  State  Farm  Plaza 
Bloomington,  IL  61701 
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Businessman 
buys  Journal 
in  Shreveport 


A  buy-sell  agreement  that  will  transfer 
ownership  of  the  Shreveport  (La.)  Jour- 
nut  from  the  Attaway  family  to  Shreve¬ 
port  businessman  Charles  T  Beaird 
has  been  signed  and  was  announced 
by  Douglas  F.  Attaway,  Journal  pub¬ 
lisher,  and  Beaird. 

Beaird,  former  chairman  of  the  board 
of  Beaird-Poulan  Division  of  the  Emer¬ 
son  Electric  Co.  will  assume  the  position 
of  publisher  of  the  Journal  on  December 


He  will  form  a  new  company,  ^ 
Shreveport  Publishing  Corp.,  which  will  '■ 
publish  the  Journal. 

First  official  announcement  of  the  sale 
agreement  was  made  at  a  morning  meet¬ 
ing  with  Journal  employes.  In  announc¬ 
ing  the  agreement,  Attaway  said,  “1  am 
extremely  glad  that  the  Shreveport  Jour-  ^ 
nal  is  remaining  in  local  ownership,  and 
take  particular  pride  in  knowing  that  it  (- 
will  continue  as  Shreveport's  only  loc¬ 
ally  owned  daily  newspaper.”  g 

Last  month  an  agreement  to  sell  the  ^ 
Shreveport  Times  to  the  Gannett  Co.  | 
Inc.,  Rochester,  N.Y.  was  signed.  The 
Times  and  Journal  have  a  joint  operating  ^ 
agreement  in  effect.  A  new  agreement 
was  signed  this  year  extending  the  joint 
production  arrangement  to  1982.  Beaird 
has  been  named  chairman  of  Newspaper 
Production  Co.  to  succeed  Attaway.  The 
Times  owns  the  building  that  houses 
both  the  Times  and  Journal. 

Beaird  also  announced  that  Douglas  F.  j 
Attaway  will  remain  with  the  newspaper 
as  publisher  emeritus  and  has  agreed  to 
serve  on  the  board  of  directors  of  his 
corporation. 

‘‘Douglas  Attaway  Sr.  took  over  the 
Shreveport  Journal  about  the  time  I  was 
bom,  and  all  of  my  life  1  have  associated 
the  Attaway  family  with  the  Shreveport 
Journal.  1  am  particularly  pleased  that 
his  son,  Douglas  F.  Attaway,  will  remain 
as  publisher  emeritus.  His  20  years  ex¬ 
perience  as  publisher  will  be  invaluable 
to  us,”  Beaird  said. 

Beaird  also  announced  that  he  has 
named  Stanley  R.  Tiner,  Journal  editor, 
to  continue  in  that  capacity  under  the 
new  ownership  of  the  newspaper.  Tiner 
will  also  serve  on  the  newspaper’s  board 
of  directors,  Beaird  said. 

Beaird,  who  is  a  member  of  a  promi¬ 
nent  Shreveport  family,  has  been  an  ac¬ 
tive  businessman,  industrialist  and  civic 
leader.  His  varied  career  has  included  a 
seven-year  period  as  professor  of 
philosophy  at  Centenary  College.  He 
was  owner  and  president  of  Beaird- 
Poulan  Inc.,  local  chain  saw  manufac¬ 
turer  from  1959  until  1973,  and  prior  to 
that  he  was  involved  in  oil  investments 
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A  Unique  New  Column 
That  Is  Vital  Reading 
For  Teenagers 

—  and  Their  Parents 


A  weekly  feature  that  merits 
a  spot  in  every  newspaper 
seeking  those  elusive  young  readers 


RealWorid 


by  George  Nobbe 


REAL  WORLD  will  draw  teenage  readers 
to  your  newspaper  because  it  provides 
advice  about  jobs  and  careers  that  is  in¬ 
valuable  to  their  future.  It's  packed  with 
vital  information  on  what  awaits  young 
adults  in  life  and  work  after  high  school. 


First  Release:  Week  of  January  10th 


For  terms,  write  or  phone  *  ^  V  ^ 

Lewis  A.  Little,  National  Sales  Director  '  ''■vKTX 

235  East  45th  Street,  New  York,  N.Y.  10017  Area  Code  212  682-5600 
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Syndicates 


Katherine  W.  Mountain  has  been  ap¬ 
pointed  syndication  director  of  Fairchild 
Publications,  a  division  of  Capital  Cities 
Communications,  Ind.  She  has  been 
marketing  editor  of  Glamour  Magazine, 
and  succeeds  Catherine  Warren,  who 
moved  to  Women's  Wear  Daily  editorial 
staff. 

*  *  * 

A  five-part  holiday  entertaining  series, 
"Entertaining  with  Wine,"  has  been  ex¬ 
cerpted  from  Ruth  Ellen  Church's  book 
of  the  same  title  for  distribution  by  the 
Chicago  Tribune-New  York  News  Syn¬ 
dicate.  For  many  years  Mrs.  Church  was 
the  "Mary  Meade”  food  editor  of  the 
Chicago  Tribune. 

*  *  * 

Copley  News  Service,  with  1,800 
newspaper  and  other  media  subscribers, 
is  distributing  selected  National  En¬ 
quirer  stories  to  editors  who  receive  the 
wire  service  and  syndicated  package. 

The  new  system  for  sharing  Enquirer 
stories  with  newspapers  and  radio-TV 
stations  was  set  up  during  a  visit  by  En¬ 
quirer  communications  director  Haydon 
Cameron  to  Copley  headquarters  in  San 
Diego,  California.  Charles  Ohl  is  editor 
of  the  Copley  service. 

9|c 

A  post-holiday  readership  feature,  a 


THINGS  THAT  MATTER 

Abortion  ...  broken  homes  ... 
pornography  ...  euthanasia  ... 
runaway  children  ...  drugs  ... 
genetic  engineering  ...  corruption 
in  business,  unions,  government 
...  juvenile  crime  ...  teen 
pregnancies  ...  These  are  the 
great  moral  issues  of  today 
and  tomorrow.  These  are 
Things  That  Matter,  and 
they  deserve  thoughtful 
discussion  in  newspapers. 

Once  a  week 
Scannable  (any  font) 

Camera  Ready 
Electronic  Feed 

UNITED  FEATURE  SYNDICATE 

220  East  42nd  Street 
NEW  YORK  NY  10017 
(212)  682  3020 


By  Lenora  Williamson 


15-part  illustrated  diet  and  exercise  beauty 
plan  by  Josephine  Lowman,  is  being  of¬ 
fered  for  January  3  release  by  the  Reg¬ 
ister  and  Tribune  Syndicate.  Cowman’s 
"Beauty  improvement  Plan”  has  nine 
parts  running  consecutively  and  the  next 
six  each  Monday  for  eight  weeks. 

*  *  * 

Christmas  Sunday  is  the  release  date 
for  a  Los  Angeles  Times  Syndicate  series 
on  Walt  Disney  with  the  first  part  telling 
how  for  six  years  young  Disney  got  up  at 
3:30  a.m.  to  begin  a  school  day  that  in¬ 
cluded  morning  and  evening  newspaper 
delivery  routes.  Disney's  father  had 
bought  a  distributorship  for  the  Kansas 
City  morning  Times  and  the  evening  and 
Sunday  Star,  paying  S3  apiece  for  700 
subscribers. 

The  series,  excerpted  from  "Walt  Dis¬ 
ney:  An  American  Original"  by  Bob 
Thomas,  notes  that  during  bad  weather 
Disney  welcomed  the  end  of  his  route  at 
apartment  houses.  He  sometimes  sat 
down  in  a  vestibule  for  a  short  nap,  awak¬ 
ening  in  panic,  puzzled  over  whether 
his  deliveries  were  finished  or  he  would 
be  late  for  school.  Even  late  in  life,  the 
world-famous  man  had  a  recurring  dream 
in  which  he  was  tormented  that  he  had 
failed  to  deliver  all  his  newspapers. 

*  ♦  * 


By  GEORGE  PLAGENZ 


GEORGE  PLAGENZ,  a  graduate 
of  Harvard  Divinity  School  and 
an  ordained  minister,  is  Religion 
Editor  of  the  Cleveland  Press  and 
Religion  Reporter  for  Scripps- 
Howard  Newspapers.  A  father  of 
four  (ages  11  to  22),  he  writes 
with  keen  understanding  on  the 
problems  that  concern  every 
American. 


"Vox  Pop"  is  a  new  music  column  by 
Brendan  Boyd  with  a  mix  of  news,  re¬ 
views.  opinions,  interviews,  personality 
pieces  and  an  inside  look  at  the  music 
business.  The  Los  Angeles  Times  Syndi¬ 
cate  is  distributing  three  columns  a 
week. 

The  new  columnist,  author  of  the 
forthcoming  Little,  Brown  book,  "Pop 
Top:  A  Rock  and  Roll  Yearbook,”  gives 
attention  to  a  wide  range  of  popular 
music.  Boyd's  first  book  was  a  popular 
success  and  carried  the  long  title  of  “The 
Great  American  Baseball  Card,  Flipping, 
Trading  and  Bubble-gum  Book.”  It  was 
published  by  Little,  Brown  three  years 
ago.  Boyd  lives  in  Charlestown,  Mass. 

• 

London  Observer 
sold  to  oil  company 

An  American  oil  company,  Atlantic 
Richfield,  has  acquired  a  909^  interest  in 
The  London  Observer,  a  185-year-old 
weekly  which  has  been  in  financial  diffi¬ 
culty  for  several  years  and  recently  cut 
its  staff  by  about  twenty-five  percent. 

The  Observer,  in  making  its  front  page 
announcement  about  the  take-over  by 
the  American  company  carried  two 
statements — one  from  trustees  of  the 
newspaper  and  the  other  from  the  chair¬ 
man  of  Atlantic  Richfield,  Robert  O.  An¬ 
derson  of  Roswell.  New  Mexico.  The 
Astor  Trust  officials  stated  in  part  "... 
One  of  the  conditions  of  the  agreement  is 
that  the  purchasers  will  do  their  utmost 
to  maintain  the  editorial  traditions  and 
journalistic  standards  of  The  Observer.” 
Anderson  commented,  "The  Observer  is 
one  of  the  world's  great  newspapers.  It 
must  be  preserved  as  an  independent  and 
vigorous  voice  in  Great  Britain  and 
abroad.  .  .  .  We  are  pledged  to  preserve 
the  paper’s  British  character  and  per¬ 
spective.” 

Syndicated  here 

The  Observer's  foreign  news  service 
has  been  distributed  worldwide  daily  by 
the  New  York  Times  News  Service  since 
last  September.  Rob  Roy  Buckingham, 
editor  and  general  manager  of  NYTNS, 
said  it  is  his  understanding  there  will  be  a 
"strong  buffer”  between  the  editorial 
product  and  the  oil  company  ownership 
as  has  existed  with  The  Observer  Ltd., 
which  is  held  largely  by  the  Astor  Trust. 

Since  the  Times  news  service  reached 
a  contract  agreement  to  sell  and  distrib¬ 
ute  Observer  foreign  news  exclusively 
outside  the  United  Kingdom,  subscribing 
newspapers  have  doubled.  Currently  15 
American  newspapers  use  the  service 
written  Monday  through  Wednesday  by 
regular  Observer  staffers  in  London  and 
sent  from  London  by  wire  to  New  York; 
re-edited  for  the  American  market  and 
distributed  by  UPl  DataNews  to  Amer¬ 
ican  newspapers.  The  Latin  America 
and  Far  East  market  is  expanding,  ac¬ 
cording  to  Buckingham. 
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A  column  that  acdcdresses  the  moral 
questions  of  our  time. 
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Gains  predicted 

(Continued  from  puffe  21} 


since  newsprint  is  in  long  supply  and  it  is  expected  that  this 
trend  will  continue  in  1977  and  beyond;  mechanical  productiv¬ 
ity  per  page  to  increase  between  1 0  and  1 2%  for  the  year  1 977 ; 
basic  wage  scale  increases  will  be  in  the  neighborhood  of 
6% — employment  estimated  to  be  between  flat  and  plus  1%, 
with  fringe  benefits  estimated  to  be  up  about  9%;  depreciation 
estimated  to  be  up  about  15%;  and  capital  expenditures  plan¬ 
ned  at  about  $22  million. 

TMC  programs  started 

Maurice  Hickey,  vicepresident/marketing  for  Gannett,  said 
the  company  did  not  see  any  sizable  erosion  of  retail  dollars  to 
tv  and  predicted  newspaper's  share  of  the  total  dollars  will 
probably  gain  slightly  in  1977. 

In  October  of  this  year  Gannett  linage  was  up  7.4%,  Hickey 
said,  and  through  October,  linage  is  up  4.9%  year-to-date. 
Total  Market  Coverage  (TMC)  programs  are  in  one-third  of 
Gannett  markets,  he  said,  and  these  programs  have  not  only 
generated  extra  dollars  but  also  generated  well  over  $500,000  in 
full  run  preprints. 

Hickey  went  on  to  tell  the  security  analysts  that  the  cost  of 
securing  national  advertising  business  is  5%,  which  is  less  than 
they  were  spending  with  six  independent  rep  firms  prior  to  last 
July.  The  retail  division  of  Gannett  Newspaper  Advertising 
Sales  (GNAS)  deals  directly  with  mass  merchandisers,  Hickev 


said,  and  these  merchandisers  are  making  key  print  buys  at 
national  headquarters.  Now  Gannett  has  day-to-day  contact 
with  these  major  merchandisers,  Hickey  commented,  and  is 
supplying  them  with  complete  information  on  markets  and 
existing  competition .  K-Mart ,  he  said ,  picked  up  nine  locations 
in  Gannett  markets  this  year  and  plans  five  more  in  1977. 

The  “good  news’’  from  Dow  Jones  &  Company  was  deli¬ 
vered  by  Donald  A.  MacDonald,  senior  vicepresident,  who 
said  the  Wall  Street  Journal  through  the  first  10  months  of 
1976  had  a  10.8%  linage  gain.  Barrons,  he  said,  had  a  10% 
linage  gain  so  far  in  1976  and  the  Ottaway  division  had  for 
the  first  nine  months  a  net  income  gain  of  22%.  The  National 
Observer  has  a  new  management  team,  MacDonald  stated, 
and  he  is  working  directly  with  this  team. 

Warren  Phillips,  president  of  Dow  Jones  &  Company,  talked 
about  satellite  transmission  projects  and  said  the  New 
Brunswick,  New  Jersey  plant  would  go  to  full  satellite  produc¬ 
tion  by  the  end  of  the  year.  He  also  said  the  Palo  Alto  to 
Riverside,  Calif.,  satellite  program  was  underway  and  the 
company  was  looking  for  other  satellite  production  plant  sites. 

Phillips  revealed  that  the  company  will  pay  about  $1 2  million 
for  the  Joplin  (Mo.)  Globe  and  is  still  interested  in  acquiring 
other  newspaper  properties. 

When  discussing  the  Journal’s  private  delivery  program, 
Phillips  said  in  1976  about  100,000  copies  would  be  distributed 
outside  the  U.S.  Postal  system  and  in  late  1979 he  predicted  the 
volume  would  reach  300,000. 

Phillips  said  the  Journal  was  strengthening  its  editorial 
coverage  by  starting  a  personal  affairs  column  and  giving  more 
attention  to  particular  beats. 


Classified  Advertising 


FEATURES  AVAILABLE 

FEATURES  AVAILABLE 

I 

I 

BOOK  REVIEWS 


BLACK  BOOK  REVIEWS  available  on 
regular  basis  from  literate  Black  writer. 
Free  samples.  Write  Bill  Moore,  243  W. 
63  St.,  New  York,  N  Y.  10023. 


BROADWAY  COLUMN 


RAY  WILSON  interviews  the  "Who's 
Who”  for  his  column  and  radio  shows— 
for  25  years.  Written  from  New  York,  Las 
Vegas,  Hollywood,  etc.  Published 
Coast-to-Coast.  Las  Vegas  PANORAMA 
Publisher  Ralph  Petillo  says:  "The  most 
Interesting- Informative  Entertaining 
Broadway  column  in  a  decade.”  550 
words  weekly.  Samples:  NEW  YORK  TO¬ 
DAY,  INC.,  78-11  Kew  Forest  Lane, 
Forest  Hills,  N.Y,  11375.  (212)  544- 
1254,  (212)  PL  7-0077. 


CAREERS 


"I-'PW  TO  BE  MORE  SUCCESSFUL!" 
Popular  column  by  Dr.  Whitt  Schultz, 
noted  career  counselor,  writer,  lecturer, 
successful  businessman.  Great  reader 
response!  FREE  SAMPLES.  HOWCO, 
Box  100-J.  Kenilworth,  III.  60043. 


COMIC  STRIPS 


HARDPAN— A  weekly  comic  strip  pre¬ 
senting  all  the  Farm  News  that's  wit  to 
print.  J.  Griswold,  914  2nd  Ave.,  Seattle, 
Wash.  98104. 


BE  YOUR  OWN 
SYNDICATE  BOSS 
Feature  Your  Feature  In 
FEATURES  AVAILABLE 
And  Watch  Your 
Syndicate  Sales  Soar! 


CHILDREN'S  FEATURES 


NOW  IN  200  NBNSPAPERS 


Parents'  favorite  feature  for  children. 
Builds  readers  today  and  for  tomorrow. 
Call  or  write  today  for 
testimonials  t  details: 

MSC  FEATURES 
750  Third  Ave .  NVC  10017 
212-867-1112 


EDITORIAL  CARTOONS 


POLITICAL  CARTOONS,  hard  hitting  lib¬ 
eral  with  a  subtle  sense  of  humor.  Award 
winning  nationally  known  cartoonist. 
Box  1163,  Editors  Publisher. 


ENERGY 


SOUTHWEST  ENERGY— Weekly  news 
column  about  conventional  and  alter¬ 
nate  energy  sources  in  Texas  and  New 
Mexico.  Free  clips.  Jolly  Schram,  P.O. 
Box  3425,  Midland,  Texas  79701. 


GARDENING 


THE  PART  TIME  GARDENER— Refresh¬ 
ing,  know'edgeable  weekly  column  with 
pertinent  photos  by  experienced,  widely- 
recognized  garden  writer.  Plus  timely 
tips  to  ad  department.  Send  for  FREE 
sample  and  low  rates.  Flagler  &  Nelson 
Inc.,  1640  Statler-Hilton,  Buffalo,  N.Y. 
14202. 


HEALTH 


HEALTH  HORIZONS  provides  interviews 
with  world's  leading  physicians- 
scientists:  examines  Capitol  Hill;  man¬ 
ufacturers'  work;  clarifies  issues, 
emerges  truths,  answers  queries;  covers 
major  conventions;  probes  practices  of 
major  agencies,  pharmaceutical  groups; 
meets  students,  visits  communities, 
takes  you  everywhere  with  feminine 
science-medical  journalist  of  quarter- 
century  experience,  etc.  Anne  Walker, 
1240  Wisconsin  Ave.  N.W.,  Georgetown, 
D.C.  20007. 


HOBBIES  &  GAMES 


"ADVENTURES  IN  FUN"— The  FUN  fill¬ 
ed  weekly  feature  that  appeals  to  the 
young  and  young  in  heart.  Complete 
tabloid-size  page,  camera-ready.  Educa¬ 
tional  and  informative  with  detailed  in¬ 
structions  and  illustrations.  Captures 
young  readers— and  holds  them!  P. 
Flayer  Assocs.,  Box  431,  Ridgefield,  N.J. 
07657. 


MEDICAL 


MAN  AND  MEDICINE— 700  words 
weekly  on  medical  and  pharmaceutical 
topics — now  available  directly  from  Doc¬ 
tor  Polk,  300  Half  Mile  Rd.,  Red  Bank, 
N.J.  07701. 


MONEY 


"MORE  FOR  YOUR  MONEY" 
Bright,  practical  weekly  column  on 
stretching  family  dollars.  Readers  re¬ 
spond.  Low  rates.  Camera-ready.  Sam¬ 
ples.  Mike  LeFan,  1802  S.  13,  Temple, 
Texas  76501. 


MOVIE  REVIEWS 


SHORT  FILM  REVIEWS  by  new  York  cri¬ 
tic.  Tight,  poetic  style.  Column  of  2  week¬ 
ly.  Box  229,  Cooper  Sta.,  New  York,  N.Y. 
10003. 


MOVIE  REVIEWS  by  Russell  B.  Adams. 
Weekly.  Low  rates.  Perfect  for  weekend 
entertainment  supplements.  Free  sam¬ 
ples  and  brochure.  Russell  B.  Adams, 
6515  Sunset  Blvd.,  Suite  202,  Holly¬ 
wood,  Calif.  90028. 


TRAVEL 


COVER  U.S.  AND  THE  WORLD  with  ex¬ 
perts.  Camera-ready  complete  package 
travel,  including  art.  15th  year.  Used  in¬ 
ternationally.  Generous  free  trial.  Box 
418,  Wilmette,  III.  60091. 


INCREASE  TRAVEL  LINAGE!  World- 
travel  column  now  in  4th  year,  weekly. 
Camera-ready.  Send  for  6  free  copies, 
prices.  #1  Easy  St.,  Aptos,  Calif.  95003. 


WEEKLY  FEATURES 


CENTRAL  FEATURES  is  now  expanding. 
We  offer  12  weekly  features  available  in¬ 
dividually  on  Photographic  Paper  in  col¬ 
umn  width  of  YOUR  choice.  All  profes¬ 
sional.  For  more  information  write:  Cent¬ 
ral  Features,  P.O.  Box  235,  Sioux  City, 
Iowa  51105. 


EDITORIAL  CARTOONS  and  comment, 
church  directory  illustrations,  horo¬ 
scope,  movie  reviews,  crossword  puzzle, 
humorous  cartoons,  other  quality  fea¬ 
tures  for  the  weekly  editor  (offset  only). 
Prices  for  all  (11)  features  start  at 
$10.75,  based  upon  circulation. 

MARK-MORGAN  SYNDICATED 
FEATURES 

P.O.  Box  995,  Newman,  Ga.  30263 
Ph.:  (404)  253-5355 
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CLASSIFIED  ADVERTISING  RATES 


POSITIONS  WANTED 

(Payable  with  order) 

4-weeks  —  $1.35  per  line,  per  issue 
3-weeks  —  $1.50  per  line,  per  issue 
2-weeks  —  $1.65  per  line,  per  issue 
1-week  —  $1.75  per  line 
Add  $1.25  for  bo*  service  and  count 
as  an  additional  line  in  your  copy. 


OTHER  CLASSIFICATIONS 

(Remittance  should  accompany 
copy  unless  credit  established). 
4-weeks  —  $2.00  per  line,  per  issue 
3-weeks  —  $2.20  per  line,  per  issue 
2-weeks  —  $2.35  per  line,  per  issue 
1-week  —  $2.45  per  line 
Add  $1.25  per  insertion  for  bo*  service 
and  count  as  an  additional  line  in  copy. 


ANNOUNCEMENTS 

ANNOUNCEMENTS 

BOOKS  &  PAMPHLETS 

NEWSPAPERS  FOR  SALE 

Air-mail  service  on  bo*  numbers  $1.50  a*tra  (overseas  mail  only). 

Count  approximately  39  characters  and/or  spaces  per  line 
3  lines  minimum  (no  abbreviations) 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your  classi¬ 
fied  ad  to  display.  The  rate  for  display-classified  is  $4.60  per  agate  line— $64.40 
per  column  inch  minimum  space. 

CloMified  Contract  Rotes  Avoilobla  On  Request 
WEEKLY  CLOSING  TIME 
Tuesday,  4i00  PM  Now  York  Time 
Box  numbori,  milltd  oicli  day  as  they  are  received,  are'valid  tor  1  year. 

■ditor  &  Publisher 

850  Third  Ave.,  N.Y.,  N.Y.  10022  (212)  752-7053 


CLASSIFIED  ADVERTISING 
Order  Blank 


Address  - 

City  - 

Phone  - 

Authorized  by 

Classification 


□  Assign  a  box  number  and  mail  my  replies  daily 
To  Run: - Weeks - Till  Forbidden 

Please  indicate  exact  classification  in  which  ad  is  to  appear 

Moil  to:  EDITOR  ti  PUBLISHER  •  850  Third  Ave.  •  New  York,  N.Y.  10022 


BOOK/PROJECT  UPDATE:  THE  NEWS¬ 
PAPER  IN  THE  ELEMENTARY  AND 
JUNIOR  HIGH  CLASSROOM.  Single  copy 
$2.95.  TESTS/Newspaper  Knowledge 
Tests.  Attitude  Inventory  for  Students  and 
Teachers.  Send  for  brochure.  Instructional 
Media  Press,  Box  11506,  Shorewood, 
Wise.  53211. 


BUSINESS  OPPORTUNITIES 


ALASKA — Profit  sharing  opportunity  for 
experienced  newspaper  business  manager 
who  can  make  a  profit  in  $200,(X)0  weekly 
operation.  Marion  R.  Krehbiel,  Bo*  88, 
Norton,  Kans.  67654. 


NEWSPAPER  APPRAISERS 


APPRAISALS  FOR  ESTATE  TAX.  partner¬ 
ship,  loan,  depreciation  and  insurance 
purposes.  Sensible  fees.  Brochure.  Marion 
R.  Krehbiel,  Bo*  88,  Norton,  Kans.  67654, 
or  Robert  N.  Bolitho.  Bo*  7133,  Shawnee 
Mission,  Kans.  66207. 


GROSECLOSE  WILLIAMS 
&  ASSOCIATES 

Founded  1944,  1010  Vermont  Avenue 
N.W.,  Washington,  D.C.  20005.  "Elgin 
Groseclose  has  immense  personal  exper¬ 
tise  in  valuation  matters."  U.S.  Tax  Court, 
re  Worcester  Telegram. 

APPRAISALS  FOR  ALL  PURPOSES 
Newspaper  Service  Co.,  Inc.  P.  0.  Dr. 
12428,  Panama  City,  Fla,  32401. 


NEWSPAPER  BROKERS 


KREHBIEL-BOLITHO 
Newspaper  Service,  Inc. 
Newspaper  Sales,  Appraisals, 
Consultations 

(We  handle  different  properties,  all  types, 
from  our  two  offices.) 

MARION  R.  KREHBIEL,  "Norton  Office," 
P.O.  Bo*  88.  Norton,  Kans.  67654.  Office 
phone  (913)  927-3407. 

ROBERT  N.  BOLITHO,  "Kansas  City  Of¬ 
fice,"  P.O.  Bo*  7133,  Shawnee  Mission, 
Kans.  66207.  Office  (913)  381-8280:  Res. 
(913)  381-6815. 


CONFIDENTIAL  NEGOTIATIONS 
for  purchase  and  sale  of 
Daily  NEWSPAPERS  Weekly 

W.  B.  GRIMES  &  Co. 

National  Press  Building 
Washington.  D.C.  20045 
(202)  NAtional  8-1133 

IT’S  NOT  THE  DOWN  PAYMENT  that  buys 
the  newspaper— it’s  the  personality  and 
ability  of  the  buyer.  This  is  why  we  insist  on 
personal  contact  selling. 

LEN  FEIGHNER  AGENCY 
Sid  Smith,  President 
Bo*  189,  Mount  Pleasant,  Mich.  48858 


SNYDER  NEWSPAPER  BROKERS 
Joseph  A.  Snyder,  Broker 
136  E.  Horwiulu 

Lindsay,  Cal.  93247  (209)  562-2587 


BILL  MATTHEW  COMPANY 
Conducts  professional,  confidential 
negotiations  for  sale  and  purchase  of 
highest  quality  daily  and  weekly  newspa¬ 
pers  in  the  countiy.  Before  you  consider 
sale  or  purchase  of  a  property,  you  should 
call  (813)  446-0871  daytime;  (813)  733- 
8053  nights;  or  write  Bob  3364,  Clearwater 
Beach,  Florida  33515.  No  obligations,  of 


SYD  GOULD  ASSOCIATES 
“the  broker  with  instant  buyers" 
SALES,  SERVICE,  MANAGEMENT 
5464  Government  Blvd. 

Mobile,  Ala.  (205)  666-0893 

WE  HAVE  QUALIFIED  BUYERS  for  dailies 
and  large  weeklies.  Information  strictly 
confidential. 

DIXIE  NEWSPAPERS,  INC. 

P.O.  Bo*  490,  Gadsden,  Ala.  35902 
Ph.  (205)  546-3356 

MEL  HODELL,  Newspaper  Broker,  P.O. 
Bo*  2277,  Montclair.  Calif.  91763.  (714) 
626-6440. 

ALAN  G.  LEWIS 
Media  Broker 

On  file — over  300  active  qualified  buyers 
for  your  daily,  top  weekly  or  shopper.  Ridge 
Road.  Hardwick,  Mass.  01037.  Phone 
(413)  4/7-6009. 


ROCKY  MOUNTAIN  WEEKLY  in  new  lake 
area,  $50,(X)0,  with  $16,000  cash  down 
required.  Marion  R.  Krehbiel,  Bo*  88,  Nor¬ 
ton,  Kans.  67654. 


HISTORIC  RESORT 
WEEKLY 

A  profitable  weekly  in  a  historic 
resort  area  is  for.  sale  as  owner 
is  retiring  Complete  plant  and 
7,000  paid  circulation  —  ABC  — 
produces  a  $450,000  gross. 
Price  IS  $500,000,  29%  down  and 
terms 

Don  Malcolm 
Carillon  Tower  West 
13601  Preston  Road.  Suite  417 
Dallas.  Texas  75240 
(214)  233-4334 

DOUBLEDAY  MEDIA 

Brokers  of 

Radio.  TV,  CATV  and  Newspapers 


PARTNER-MANAGER  WANTED— Top  ad¬ 
vertising  man  with  $25,000  down.  45- 
year-old  weekly;  daily  market,  grossing 
$200M.  Buy  in,  manage  for  1  year.  If  suc¬ 
cessful  you  can  buy  the  rest.  Absentee 
owners.  Property  located  beautiful  Mid¬ 
west  city.  Send  financial  statement,  re¬ 
sume,  phone  number:  Publisher,  414  Jeff¬ 
erson,  Topeka.  Kans.  66607. 


NEBRASKA  WEEKLY,  $90,000-$16.000 
cash  required.  Marion  R.  Krehbiel,  Bo*  88, 
Norton,  Kans.  67654. 


SANTA  CRUZ.  CALIFIFORNIA  weekly  plus 
2  special  interest  publications.  $113, OCX) 
’75  gross.  Complete  shop  minus  press. 
P.O.  Box  327,  Aptos,  Calif.  95003. 


CENTRAL  AMERICA,  English-language 
weekly  in  rapid  growth  city,  gross  over 
$120,(XX),  nets  owner  $21,000.  Very  low 
tax  and  payroll.  Price  %\00,000  terms  or 
$90,000  all  cash.  Marion  R.  Krehbiel,  Bo* 
Norton,  Kans.  67654. 

ROCKY  MOUNTAIN  SKI  AREA  weekly. 
$75.0(X)  on  near-$l(X),(X)0  gross.  Marion 
R.  Krehbiel,  Bo*  88,  Norton,  Kans,  676M. 


$136,(X)0  GROSS — 2  legal  weeklies  plus 
third  weekly.  Established  104  years  and  86 
years.  Plus  regional  publication.  County 
seat,  camera  ready.  Indiana.  Box  2149, 
Editor  &  Publisher. 


A  BETTER  WAY 
TO  PEDDLE  YOUR 
PAPERS: 

America's  leading  brokers  know 
that  when  it  comes  to  selling  pa¬ 
pers,  E&P  Classifieds  really  give 
them  the  business!  Here's  a 
sampling  of  comments  received 
recently  from  across  the  country: 
"Boy!  Do  your  ads  pull!  The  last 
ones  we  ran  have  us  under  a  ton 
of  calls  and  letters." 

“Our  classified  ads  in  Editor  & 
Publisher  do  a  terrific  job  pulling 
inquiries  .  .  .  from  across  the 
spectrum  of  the  newspaper  in¬ 
dustry.  They're  read  by  people  on 
weeklies,  dailies,  suburbans, 
shoppers  and  specialized  publi¬ 
cations  .  .  .  and  really  bring 
results!" 

“I  sold  both  papers  first  time 
around.  It’s  a  pleasure  to  be  an 
advertiser— it  also  pays!” 

These  people  are  pros  when  it 
comes  to  buying  and  selling 
newspaper  properties.  Whether 
you're  a  broker  or  a  principal,  if 
you're  in  the  market  to  buy  or  sell 
a  newspaper,  take  the  profes¬ 
sional  approach— 

E&P  CLASSIFIEDS 

WHEN  IT  COMES  TO  SELLING  PAPERS, 

WE  KNOW  OUR  BUSINESS! 


EDITOR  &  PUBLISHER  for  December  4.  1976 


ANNOUNCEMENTS 
NEWSPAPERS  WANTED 


EQUIPMENT  8.  SUPPLIES 
MAILROOM 


EQUIPMENT  &  SUPPLIES 
PLATEMAKING 


EQUIPMENT  &  SUPPLIES 
PRESSES 


DAILY  UP  TO  15,000  circulation  sought  by 
publisher.  Will  pay  all  cash,  if  desired.  Re¬ 
plies  held  strictly  confidential.  Also  seek¬ 
ing  to  purchase  large  paid  weekly.  Box 
1951,  Editors.  Publisher. 


WELL  FINANCED  GROUP  PUBLISHER 
WISHES  TO  BUY  DAILY  NEWSPAPERS  IN 
THE  10,000-20,000  CIRCULATION 
RANGE.  WE  CAN  WORK  OUT  A  PUR¬ 
CHASE  DEAL  THAT  WILL  BE  BEST  FOR 
THE  SELLER.  RESPOND  TO  BOX  2089, 
EDITOR  &  PUBLISHER. 


VETERAN  writer/editor/manager/ad  sales, 
32,  seeks  specialty  weekly  or  weekly  group 
with  growth  potential  and  medium  term 
buy-in.  12  years  “hands-on”  experience, 
no  nonsense  producer,  cost-conscious 
manager,  “can  do”  spirit.  Box  2152,  Editor 
&  Publisher. 


NEWSPAPERS 

WANTED 

Have  substantial  investor  wanting 
to  buy  large  group  of  weeklies 
Profitable  dailies  also  considered 
Call  collect  or  contact  — 

Don  Malcolm 
Carillon  Tower  West 
13601  Preslon  Road  Suite  417 
Dallas  Texas  75240 
(214)  233-4334 

DOUBLEDAY  MEDIA 

Brokers  of 

Radio.  TV.  CATV  and  Newspapers 


40-YEAR-OLD  OWNER-PUBLISHER  of 
monthly  recreational  newspaper  in  New 
England  desires  a  major  change  to  a 
warmer  climate  for  his  family. 

Ideally  I  would  like  to  purchase  a  part 
interest  in  a  weekly  newspaper  in  a  growing 
Southern  or  Western  community  which 
could  lead  eventually  to  full  ownership. 

My  experience  includes  both  daily  and 
weekly  newspapers  as  well  as  periodicals 
and  books.  Production  experience  in¬ 
cludes  hot  metal  as  well  as  cold  type  and 
conversion  to  cold  type.  Sales,  editing, 
make-up,  layout,  paste-up,  circulation  and 
all  the  other  areas  of  responsibility  of  pub¬ 
lishing  a  newspaper  have  been  mine. 

A  more  moderate  climate  is  what  I  am 
seeking.  Somewhere  there  is  a  publisher 
who  would  like  to  take  it  a  little  easier  with 
the  aid  and  assistance  of  a  well  qualified 
professional  who  can  provide  excellent  re¬ 
ferences  of  character,  honesty,  integrity 
and  deep  Christian  religious  convictions. 

My  affiliations  include  Blue  Lodge,  Shrine, 
Kiwanis,  as  well  as  civic,  social  and  charit¬ 
able  organizations.  Box  2143,  Editor  & 
Publisher. 


EQUIPMENT  &  SUPPLIES 


CAMERA  &  DARKROOM 


USED  SQUEEZE  LENSES  .  .  . 

Available:  reworked/updated  trade-ins. 
CK  OPTICAL  CO.,  INC.  (213)  372-0372 
Box  1067,  Redondo  Beach,  Calif.  90278. 


COMPUTER  SYSTEMS 


DIGITAL  COMPUTER  SYSTEM— DEC 
PDP8-E  (16K)  with  ASR-33  Controller,  2 
readers,  punch,  VT8E  on-line  Video  Termi¬ 
nal.  DEC  “Typeset  8”  Software  (including 
exception  dictionary  and  formatting)  for 
Mergenthaler  3-drum  VIPs.  System  is  cur¬ 
rently  in  full  production.  M.  Dix  or  A.  Mac¬ 
Donald,  (315)  437-9925. 


MAILROOM 


SHERIDAN  72P  and  48P  inserters.  Also 
24P  and  Mueller  227.  Excellent  condition. 
Box  2061,  Editor  &  Publisher. 


DIDDE  GLASER  3  station  insert  machine. 
Excellent  condition.  Spare  parts  and 
vacuum  motors.  Will  effectively  insert  8000 
per  hour.  Will  handle  any  size  broadsheet 
or  tabloid.  $12,500.  Ph:  (919)  765-2883. 


CUTLER  HAMMER  MARK  II  counter 
stacker  and  Sta-Hi  257  Counter  Stacker. 
Excellent  condition.  Box  2153,  Editor  & 
’ubiisher. 

MISCELLANEOUS 

COMPSTAR  191-8K,  Serial  258,  6  to  48  pt. 
Complete  spare  parts  including  all  printed 
circuit  boards.  Excellent  condition. 
DI-ARCO,  NAPP  plate  processing  equip¬ 
ment: 

Shears-No.  4  Serial  EB  2800; 
Shears-Punch  No.  4,  Serial  EB  2813; 
Punch-No.  1,  Serial  BA  1999; 

Finger  Brake-No.  24,  Serial  FB  3800. 
Contact  Walter  Hiester 

The  Mercury 

Hanover  and  King  Sts. 

Pottstown,  Pennsylvania  19464 
(215)  323-3000 

NEWSPAPER  BAGS 

PRICES  SLASHED/INCREASE  YOUR 
PROFITS— All  size  bags  and  bundle  wraps. 
Send  specs  for  quote  to  PCE,  20  N.  How¬ 
ard,  Aberdeen,  Md.  21001.  Call  (301) 
575-6500. 

NEWSPRINT 

ROLLS  ALL  SIZES 

BEHRENS  PULP  &  PAPER  CORP. 

606  W.  Arbor  Vitae  St.,  Inglewood,  Calif. 
90301.  (213)  674-4040  or  678-3432. 

SQUEEZE  LENSES 
save  company  newsprint  .  .  . 

CK  OPTICAL  CO.,  INC.  (213)  372-0372. 
Box  1067,  Redondo  Beach,  (jalif.  90278. 

PERFORATOR  TAPE 

NOW  STATIC-FREE  perf  tapes  at  our  same 
prices— lowest  in  U.S.A.  All  colors.  Top 
quality. 

Call  or  write: 

PORTAGE  (216)  929-4455 

Box  5500,  Akron,  Ohio  44313 

PHOTOTYPESETTING 

2  MERGENTHALER  Correcterm  M/200.  2 
tape  readers  each  plus  transformer  to 
eliminate  interference.  Year  old;  hardly 
used.  (415)  777-7463. 

3  TxT’s,  1  with  Varian,  2  with  Micro  Data 
Controllers.  All  have  auto  processors  and 
dryers.  In  daily  use.  Excellent  condition. 
Will  also  have  10  Electro/Set  Perforators 
for  sale.  May  be  seen  at  Madison  News¬ 
papers  Inc.,  1901  Fish  Hatchery  Rd., 
Madison,  Wise.,  or  call  Jerry  Leek  at  (608) 
252-6216  for  more  details. 

COMPUGRAPHIC— JUSTOWRITERS 
7200  with  line  counter— $31(K).  Compu- 
writer  1,  $4300.  Keyboards— $1200.  FHN 
Business  Prod.,  Church  Rd.,  Mt.  Laurel, 
N.J.  (609)  235-7614. 

27  VARITYPER  FONTS. 

Variety  of  faces,  mostly  30  pt.  and  larger. 
(815)  476-7966. 

FOR  SALE:  3  Mergenthaler  wide  range 
Super  Quicks,  1  Quick  keyboard,  1  Com- 
pugraphic  4961,  and  2  Photon  560s.  All 
have  had  daily  maintenance  and  are  in  per¬ 
fect  running  condition.  Call  W.A.  Heider, 
Production  Manager,  Times  Publishing 
Co.,  205  W.  12th  St.,  Erie,  Pa.  16501. 
(814)  456-8531. 

COMPUGRAPHIC  2961HS  and  4961TL 
with  wire  stripper.  2961HS  and  4961TL 
without.  Spare  parts,  width  plugs,  reader, 
film  strips.  Best  offer  to  Jim  Sevrens,  Daily 
Camera.  1048  Pearl,  Boulder,  Colo.  (3031 
442-1202. 

PLATE  MAKING 

FOR  SALE:  Micro  Dyne  Plate  Processor — 
Double  Plate  etcher  with  washout,  au¬ 
tomatic  acid  tank  and  Descum  unit.  Pur¬ 
chased  new  in  1973.  Contact  Arnold 
McDonald,  Production  Director,  (804) 
446-2395. 


USED  NAPP  MANUAL,  Photopolymer 
platemaking  systems  in  excellent  condi¬ 
tion.  Call  (416)  364-3285. 


PRESSES 


GOSS  METRO,  4  units,  2  color  decks, 
double  folder,  upper  formers,  22%" 
cutoff 

COTTRELL  V-25,  6  units,  2  folders,  50" 
roll  stands  and  2  drives 
GOSS  SUBURBAN,  6  units.  Urbanite 
folder,  two  4  position  roll  stands,  two 
50hp  drives,  refurbished 
GOSS  SUBURBAN,  5  units,  refurbished 
COTTRELL  V-15A,  4  units 
POLYGRAPH  RZOl,  4  units,  2  roll  stands, 
turn  bars,  sheeter  and  folder,  rebuilt 
COTTRELL  RB-1  Folder,  takes  12  sheets, 
includes  upper  former 
GREGG  Folding  machine  for  single  width 
web  offset  press,  22%"  cutoff 

We  have  a  1965  Mark  II  Headliner  Unit  for 
22%”  cutoff,  and  are  selling  this  for  parts 
only  as  one  side  frame  is  missing.  The  Unit 
is  stored  in  Orlando,  Florida,  and  weighs 
35  tons.  It  should  make  a  good  emergency 
parts  kit  for  anyone  operating  Mark  II 
Units.  This  Unit,  purchased  from  Goss 
Engineering  Department,  was  used  only 
for  experimental  purposes. 

UNIVERSAL  PRINTING 
EQUIPMENT  CO.,  INC. 

436  Ridge  Road 
North  Arlington,  New  Jersey 
(201)  438-3744 


NOW  AVAILABLE  FOR  SALE:  1  Goss  bal¬ 
loon  upper  former  for  Goss  Urbanite  or 
Suburban  folders.  4  years  old,  excellent 
condition.  Best  offer.  (800)  323-0616. 


REDUCED  FOR  QUICK  SALE:  Model  V-15 
Cottrell  web  offset.  2  units  and  folder. 
Good  operating  condition.  Box  2033, 
Editor  &  Publisher. 


GOSS  MARK  II  HEADLINER 
AND  FOLDER 

6  Mark  II  Press  units.  Also  Goss  2:1  and 
3:2  folders.  Can  be  converted  to  DiLitho. 
Complete  accessories  and  spare  parts.  Box 
2064,  Editor  &  Publi'.her. 


HARRIS  WEB  OFFSET  5  UNITS  with  V-15A 
folder,  Accumeter  Paster  and  Baldwin 
Count-O-Veyer  105,  only  6  months  old. 
Prints  18,0()0  impressions  and  up  to  40- 
page  tabloids.  Paster  up  to  32-page  signa¬ 
ture.  Other  related  equipment  possibily 
available.  Call  Dick  Conlon,  (713)  623- 
0060. 


MERGANTHALER  NEWSMASTER  Ro¬ 
tary  Offset,  similar  to  Goss  Urbanite.  3 
regular  units,  2  half  units  (64  tab  page 
capacity)  P.  C.  Graphics,  16306  Garfield, 
Paramount,  Calif.  90723.  (213)  630-1850. 


SINGLE  UNIT  (1968)  Cottrell  V-15  with 
rollstand.  Available  Januatv  1977.  Univer¬ 
sal  Printing  Equipment  (Jo.  Inc.,  (201) 
438-3744. 


GOSS  SIGNATURE  4  units  23  9/16  x  36 
Goss  Community  units  for  add-on 
Goss  Community  4  units 
Goss  Community  folder 
Goss  Metro  4  units,  1970 
Goss  Suburban  2  units,  folder 
Goss  Suburban  add-on  units 
Goss  Urbanite  folder 

Goss  Universal  6  units,  1  folder,  22%  cutoff 
Cottrell  V-15  units.  Vanguard 
Fairchild  Newsking  2  stacked  units 
Color  King  2:1  folder,  model  790 
Gregg  flying  imprinter  for  Urbanite,  45y2" 
cutoff 

Royal  Zenith  Zephyr,  4  units,  1974 
Wood  Colorflex,  4  units,  1970 

Wanted:  Newspaper  equipment 
and  complete  plants. 

INTERNATIONAL  PUBLISHING 
EQUIPMENT  CO.  INC. 

401  N.  Leavitt  Street 
Chicago,  Illinois  60612 
Ph:  (312)  738-1200  Telex  25-4388 


GREGG  FLYING  IMPRINTER  for  Urbanite 
or  845  Cottrell.  IPEC  Inc.,  401  N.  Leavitt, 
Chicago,  III.  60612. 


URBANITE  FOLDER,  handle  25"  web  or 
companion  dink  12V2'that  will  quarter  fold 
same  at  35,(X)0pph.  $70,000.  Box  1783, 
Editor  &  Publisher. 


COTTRELL  V-15 — 2  units,  2  roll  stands, 
folder,  overhead  I-Beams  and  hoist.  Also 
Didde-Glaser  3  station  inserting  machine. 
$29,700  for  all.  Mr.  Dobslaw,  (219)  288- 
1411. 


4-UNIT  WEBENDORFER,  currently  in  pro¬ 
duction  of  weekly  shopper  and  2-color  food 
circulars,  $ll,Cj00  “as  is  where  is."  Ray 
Radford,  Chattanooga,  Tenn.  (615)  877- 
1054. 


WANTED  TO  BUY 


STA-HI  251  or  257  counter  stacker.  And 
SHERIDAN  24P  or  48P  or  Mueller  227  in¬ 
serter.  Box  2053,  Editor  &  Publisher. 


GOSS  SUBURBAN 
NOT  MORE  THAN  10  YEARS  OLD 
BOX  1710,  EDITOR  &  PUBLISHER 


MODEL  1900  OR  LATER  Addressograph. 
Also  Graphotype  and  plate  cabinet.  R.  D. 
Schindler,  P.O.  Box  150,  Napa,  Calif. 
94558.  (707)  226-3711. 


LATE  STYLE 

COTTRELL  V-22/25  AND  845 
BOX  1714,  EDITOR  &  PUBLISHER 


CHANGING  OVER  from  letterpress  to 
offset.  Want  Goss  Community,  Suburban 
or  Urbanite.  Can  use  Hoe  Colorflex  in  place 
of  Urbanite.  Box  1551,  Editor  &  Publisher. 


WANTED  FOR  EXPORT: 

GOSS  URBANITE  4  to  8  UNITS. 
BOX  1548,  EDITOR  &  PUBLISHER. 


WILL  PAY  $500  for  12"xl8"  Graphic  Elec¬ 
tronics  Photo-Lathes  in  good  operating 
condition.  Contact  Franklin  Greenway,  196 
14th  St.  N.W.,  Atlanta,  Ga.  30318.  (404) 
873-3257. 


USED  PEXTO  3  ft.  shear,  foot  operated. 
Can  be  old,  but  must  be  working.  F.L. 
Greenway,  196  14th  St.  N.W.,  Atlanta,  (la. 
30318.  (404)  873-3257. 


GOSS  URBANITE;  3  or  4  units  with  folder. 
Call  Vanguard  Offset  Printers,  Hillside, 
N.J.,  (201)  355-1100,  ask  for  Doug  Kilian. 


GOSS  COMMUNITY  OIL  BATH  machine 
with  SC  folder.  Box  1712,  Editor  & 
Publisher. 


INDUSTRY  SERVICES 


CIRCULATION  CONSULTANTS 


NEW! 

At  last!  Fresh,  original  art  for  circulation 
promotion.  Complete  campaigns  with  in¬ 
paper  ads,  rack  cards,  etc.  All  coordinated 
graphically  for  best  impact  and  all  ready- 
to-use.  There's  nothing  like  it!  Ask  for 
details  and  our  no-risk  money-back  guar¬ 
antee.  CIRCULATION  PROMOTION  ART, 
P.O.  Box  6526,  Mobile,  Ala.  36606. 


PRESS  ENGINEERING 
&  INSTALLATIONS 


PRESS  INSTALLATIONS,  rigging,  en¬ 
gineering  modifications,  rebuilding  and 
removal.  Single  width  to  4  plate  wide. 
Bramble  Professional  Press  Engineering, 
Rt,  2,  Box  2285,  McAllen,  Texas  78501, 
(512)  682-7011. 


PRODUCTION  CONSULTANTS 

IF  YOU  NEED  technical  assistance  in  pre¬ 
press,  web  press  on-Job  training  of  people, 
new  equipment  or  new  plant,  contact  Jon 
SigI,  (616)  754-8502,  or  write  Box  2140, 
Editor  &  Publisher. 


WE  MOVE  MACHINERY! 
MOVE  YOUR  USED  EQUIPMENT 
OUT  OF  YOUR  PLANT 
WITH  E&P  CLASSIFIEDS 
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Classified  Ads  in  EDITOR  &  PUBLISHER  are  as  effective  in  the  newspaper 
community  as  your  newspaper’s  classifieds  are  in  your  community. 
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HELP  WANTED 
ADMINISTRATIVE 


HELP  WANTED 
ADMINISTRATIVE 


HELP  WANTED 
CIRCULATION 


Help 


Wanted... 


ACADEMIC 


GRADUATE  ASSISTANTSHIPS  (stipend 
and  tuition)  available  to  person  qualified 
by  media  experience  to  supervise  students 
in  a  news  laboratory  while  working  on  a 
Masters  or  PhD  Degree.  Strong  academic 
background  required.  Contact  Head  of 
Graduate  Studies,  School  of  Journalism, 
Southern  Illinois  University,  Carbondale, 
III.  62901. 


PROFESSIONAL  JOURNALIST  to  teach  in 
the  William  Allen  White  School  of  Jour¬ 
nalism  for  a  full  year  beginning  August  15, 
1977.  Position  demands  teaching  interest 
in  reporting,  editorial  writing,  newspaper 
management,  and  strong  professional 
journalism  background.  Salary  is  attrac¬ 
tive  because  of  a  support  grant  from  the 
Gannett  Foundation.  Deadline  for  applica¬ 
tions  January  15,  1977.  An  Equal  Oppor¬ 
tunity  Employer.  Write  Dean  Del 
Brinkman,  School  of  Journalism,  Univer¬ 
sity  of  Kansas,  Lawrence,  Kansas  66045. 


DEPARTMENT  CHAIRMAN,  open  Fall 
1977.  Direct  200  undergraduate  and 
graduate  students,  ten  faculty:  administer 
printing  plant.  Majors  in  News-Editorial 
(accredited).  Advertising,  Broadcasting, 
Science  and  Technical  Writing,  Agricul¬ 
tural  and  Home  Economics  Journalism  and 
Printing  Management.  Emphasis  on  in¬ 
struction  and  relations  with  state's  media, 
professional  organizations  and  high  school 
press.  PhD  preferred,  significant  profes¬ 
sional  media  and  teaching  experience  re¬ 
quired;  record  of  administrative  and  lead¬ 
ership  ability.  Deadline  for  applications  is 
January  15,  1977.  Write:  Search  Commit¬ 
tee.  Department  of  Journalism  and  Mass 
Communication,  South  Dakota  State  Uni¬ 
versity,  Brookings.  S.D,  57006. 


JOURNALISM — Assistant  Professor,  Fall, 
1977,  to  teach  beginning  and  advanced 
reporting  and  editing  and  manage,  pro¬ 
duce  and  distribute  community  news¬ 
paper,  published  once  a  semester.  At  least 
5  years  professional  newsroom  experience 
in  print  journalism  required.  MA  preferred. 
Ability  to  team-teach  in  laboratory  news¬ 
room  setting.  Apply  to:  Dr.  Robert  0.  Blan¬ 
chard.  Dean,  School  of  Communication, 
The  American  University,  Washington, 
D.C.  20016.  An  Equal  Opportunity/ 
Affirmative  Action  Employer. 


ASSISTANT  PROFESSOR:  Chief  Publica¬ 
tions  Officer  for  Oregon  State  University, 
Forest  Research  Laboratory's  scientific 
and  technical  publications.  Minimum  edu¬ 
cation,  Masters  Degree  in  Journalism; 
minimum  experience  5  years  in  technical 
journalism  and/or  technical  editing. 
Background  in  technically-oriented  publi¬ 
cations  program,  and  graphic  design  is 
preferred.  Responsibilities:  technical 
editor  for  articles  in  scientific  and  techni¬ 
cal  journals  and  laboratory  series  of  publi¬ 
cations.  Courtesy  appointment  in  the  De¬ 
partment  of  Journalism.  Closing  date, 
January  10,  1977.  Send  letter  of  applica¬ 
tion,  resume,  official  college  transcripts 
and  3  letters  of  recommendation  to:  Direc¬ 
tor  Carl  H.  Stoltenberg,  Forest  Research 
Laboratories,  Oregon  State  University, 
Corvallis,  Oreg.  97331.  OSU  is  an  Equal 
Opportunity  Employer. 


ASSISTANT  PROFESSOR  of  Journalism. 
Newspaper  experience  preferred.  Write 
A  W.  Fields,  Box  4-4691,  University  of 
Southwestern  Louisiana.  Lafayette,  La. 
70504.  An  Equal  Opportunity  Employer. 


ADMINISTRATIVE 


IF  YOUR  ARE  NOW  NO.  2and  want  to  be  No. 
1.  Zone  5  publisher,  approximately  1000 
employees,  is  seeking  a  generalist  with  a 
degree  plus  1  to  5  years  experience.  Will  be 
responsible  for  employment,  training, 
benefits  administration,  safety,  etc.  Write 
in  confidence  with  salary  requirements 
and  resume  to  Box  1999,  Editor  & 
Publisher. 
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GENERAL  MANAGER  for  Zone  5  free  cir¬ 
culation  newspaper.  Must  be  strong  on  ad¬ 
vertising  sales  with  layout  skills,  news  writ¬ 
ing  and  photo  experience.  Recreational 
area.  Send  resume,  sala^  requirements 
and  references  to  Box  2044,  Editor  & 
Publisher. 


NEWSPAPER  IN  PACIFIC  NORTHWEST 
needs  qualified  No.  2  person  in  account¬ 
ing  department.  Accounting  background, 
computer  familiarity  and  general  business 
knowledge  necessary.  Box  2057,  Editor  & 
Publisher. 


MANAGER  WANTED  by  old  established 
wholesale  distributor  of  newspapers, 
magazines  and  paperback  books  in  New 
England.  We  can  offer  hard  work,  respon¬ 
sibility,  security  and  real  opportunity  to 
tough-fibered,  shirt-sleeve  executive  who 
is  a  take<harge  person.  Salary  open.  Must 
get  along  well  with  people.  No  home  deliv¬ 
ery.  Write  to  Box  2063,  Editor  &  Publisher, 
including  resume  and  references. 


CONTROLLER/BUSINESS  MANAGER 
Midwest  daily  seeking  an  experienced 
Manager  with  a  working  knowledge  of 
computerized  accounting.  Will  be  respon¬ 
sible  for  all  business  records,  accounting, 
office  staff  and  EDP  operation.  Excellent 
opportunity  with  this  30M,  6-day  publica¬ 
tion  in  attractive  community.  Salary  com¬ 
mensurate  with  qualifications,  excellent 
fringes.  Box  2075,  Editor  &  Publisher. 


GENERAL  MANAGER 

WEEKLY  SHOPPER 

We  need  a  person  with  strong 
background  in  developing  and 
managing  a  profitable  home 
delivery  system  for  our  weekly 
shopper  (circulation  750,000) 
plus  circulars  and  other 
consumer  materials. 

You  will  be  responsible  for 
managing  the  entire 
business  .  .  .  general 
management,  editorial 
supervision,  advertisng  sales, 
and  home  delivery. 

Located  in  the  Midwest. 
Excellent  salary,  incentive 
compensation,  and  insurance 
package.  Please  send  your 
resume  to: 

Box  2122,  Editor  &  Publisher 

An  Equal  Opportunity  Employer 


SHOW  US  administrative  ability  or  poten¬ 
tial  and  you  can  become  general  manager 
of  relatively  young  weekly  in  southeastern 
New  England.  Ad-oriented  person  may 
have  best  chance  in  this  challenging  posi¬ 
tion  which  requires  working  with  the  troops 
you'll  be  directing^.  Results  will  be  well  re¬ 
warded.  Box  2127,  Editor  &  Publisher, 


COMMERCIAL  PRINTING  MANAGER 
Modern  production  and  offset  printing 
plant  in  Zone  9  is  seeking  a  strong  and 
knowledgeable  commercial  printing  sales 
manager.  You  would  supervise  current 
staff  (handling  over  $4,()00,0(X)  in  busi¬ 
ness)  plus  develop  and  implement  pro¬ 
grams  for  gaining  new  business.  We  re¬ 
quire  a  solid  understanding  of  web  offset 
printing  and  related  production  areas 
along  with  a  proven  sales  record.  Some 
management  experience  is  greatly  prefer¬ 
red.  We  offer  a  healthy  salary  plus  bonus 
and  expenses.  Profit  sharing,  excellent 
life,  health  and  dental  insurance,  as  well 
as  credit  union  are  available.  Send  resume 
and  work  history  to  P.O.  Box  2085,  Editor 
&  Publisher. 


LABOR  RELATIONS 
MANAGER 

Solid  base  in  newspaper  operations  and 
contract  negotiations,  to  lead  contract 
negotiations,  handle  grievances,  arbitra¬ 
tions,  contract  administration.  Metropoli¬ 
tan  daily.  Zone  2.  Write  Box  2050,  Editor  & 
Publisher. 


GRAPHIC  ARTS  SUPPLIERS 
POSITION  OPENINGS 

All  Fee  Paid 

VICE  PRESIDENT  MARKETING— Ma¬ 
jor  newspaper  systems  supplier. 
REGIONAL/BRANCH  MANAGERS 
AND  SALES  REPRESENTATIVES— 
Boston,  New  York,  Philadelphia, 
Washington,  D.C.,  Chicago,  Atlanta, 
Dallas,  West  C^st. 

FEDERAL  GOVERNMENT  ACCOUNTS 
MANAGER — Washington,  D.C. 
NEWSPAPER  SYSTEMS  MANAGERS 
AND  APPLICATIONS  SPECIAL¬ 
ISTS — Boston,  New  York,  Chicago,  West 
Coast. 

PROJECT  ENGINEER  AND  QUALITY 
CONTROL  MANAGER— East  Coast. 
Candidates  are  requested  to  forward  a  re¬ 
sume  to,  or  call, 

John  F.  Connors  Jr. 

GRAPHIC  MANAGEMENT 
ASSOCIATES 

11  Main  Street 
Southboro,  Mass.  01772 
(617)  481-8562 

All  replies  held  in  strict  confidence. 


NEWSPAPER  PERSON  with  sales  experi¬ 
ence  to  represent  advertising  feature  bus¬ 
iness  established  over  35  years.  Highly 
competitive  income  for  self-motivated  per¬ 
son  willing  to  travel  several  states  initiating 
and  servicing  newspaper  accounts.  Enjoy 
a  growing,  unique  company,  truly  best  in 
its  field.  Please  send  resume  in  complete 
confidence  to  Box  2158,  Editor  & 
Publisher,  or  write  for  application. 


ARTISTS 


ARTIST  for  evening,  Sunday  newspapers. 
We  want  a  person  with  proven  ability  to 
create  graphics  and  design  page  layouts. 
Person  should  have  art  background,  de¬ 
monstrated  creativity  and  imagination, 
and  ability  to  combine  graphics  and 
printed  word  into  an  attractive  package. 
Send  resume  and  samples  to  Steve  O'Neill, 
The  News  American,  Baltimore,  Md. 
21203. 


CIRCULATION 


CIRCULATION  DIRECTOR 
We're  looking  for  a  talented,  energetic  cir¬ 
culator  to  direct  the  growth  of  the  Daily 
Camera  in  scenic  Boulder,  Colorado. 
Applicants  must  have  proven  sales  and 
leadership  record  with  experience  in  all 
phases  of  circulation.  Outstanding  oppor¬ 
tunity  for  results-oriented  individual.  Re¬ 
sume  to  Jim  Sevrens,  Daily  Camera,  P.O. 
Box  591,  Boulder,  Colo.  9O306. 


CIRCULATION 
BRANCH  MANAGEMENT 
OPPORTUNITIES 

EXPERIENCE  NECESSARY. 
LOS  ANGELES 
HERALD-EXAMINER. 

CALL  FOR 
APPOINTMENT 
AND  INTERVIEW. 

(213)  748-7686 


DUE  TO  RAPID  EXPANSION,  leading 
newspaper  telephone  and  boy  crew  sales 
organization  needs  Account  Manager 
trainees.  Opportunity  for  quick  advance¬ 
ment.  Must  be  self-starter,  able  to  accept 
responsibility  and  of  good  character.  Box 
2093,  Editor  &  Publisher. 


60,000  6-DAY  PM  Northeast  newspaper  in 
highly  competitive  market  has  an  opening 
at  the  middle  management  level.  Report  to 
circulation  director.  Candidate  should  be 
innovative  and  have  a  proven  record  of 
strong  sales  management  skills.  Good 
starting  salary  and  benefit  package.  Send 
resume  and  salary  history  to  Box  2048, 
Editor  &  Publisher. 


Circulate 

Your  Jobs,  Services,  Talents 
to  the 

Largest  Newspaper  Audience 

in  the  World 

with  E&P  Classifieds 

EDITOR  & 


CIRCULATION  DIRECTOR 

Award-winning  20,000  afternoon  daily  in 
Zone  4  seeks  strong  sales-oriented  ad¬ 
ministrator  with  other  major  strengths  in 
dealing  with  people,  problem-solving  and 
planning  and  organizing.  Person  must  be 
an  aggressive,  personable  leader  who  is 
willing  to  participate  in  a  dynamic  man¬ 
agement  team.  If  you  meet  these  require¬ 
ments  and  enjoy  challenges,  personal  de¬ 
velopment,  progress,  send  resume  to  Box 
2040,  Editor  &  Publisher. 


ASSISTANT  MANAGER,  strong  on  selling, 
carriers,  mailroom.  Growing  New  Jersey 
weekly  group  needs  aggressive,  imagina¬ 
tive,  reliable  circulator  on  the  way  up,  un¬ 
afraid  of  actual  work.  Pay  open,  but 
applicant  should  be  able  to  justify  $175- 
$225  range.  Box  2124,  Editor  &  Publisher. 


CIRCULATION  MANAGER 

The  Cliampaign-Urhana  (III.)  Courier,  a 
22,C''J0-f  AM-PM  combination,  has  an  im¬ 
mediate  opening  foi  »  circulation  man- 
af,er.  Located  in  a  university  community 
with  a  competing  PM  daily,  this  job  is  a  real 
challenge  for  the  right  person. 

Those  who  apply  should  have  background 
in  dealer  and  district  manager  systems 
plus  be  strong  in  sales  promotion.  We  are 
looking  for  a  demonstrated  ability  in  circu¬ 
lation  management,  supervising  and  ad¬ 
ministering  a  circulation  department,  and 
a  desire  to  grow  professionally. 

In  return  we  offer  a  litseral  salary  commen¬ 
surate  with  experience  and  an  excellent 
fringe  benefit  package.  Send  complete  re¬ 
sume  with  salary  history  and  requirements 
to  Keith  L.  Stewart.  Lindsay-Schaub 
Newspapers,  P.O.  Box  789,  Decatur,  III. 
62525. 


CLASSIFIED  ADVERTISING 


CLASSIFIED  MANAGER 

6-day,  21,000  Zone  4  daily  is  seeking  tal¬ 
ented  person  to  supervise  staff  of  5  in 
growing  market.  Applicant  must  have  prior 
newspaper  and  classified  experience. 
No.  2  person  seeking  advancement  or 
managers  on  smaller  dailies  should  apply. 
Excellent  benefit  package.  Send  resume 
and  salary  expectations  to  Box  2022, 
Editor  &  Publisher. 


CONSULTANTS 


CIRCULATION 

PROMOTION 

Business  publications.  New  York  area, 
with  lOM  circulation  and  potential  6  times 
present  figure,  invites  outside  circulation 
promotion  experts  to  help  us  reach  our 
goals.  Write  Box  2045,  Editor  &  Publisher. 


DISPLAY  ADVERTISING 


ADVERTISING  SALES/MARKETING  Direc¬ 
tor  for  state  wide  organization  represent¬ 
ing  more  than  300  daily  and  weekly  papers 
in  Midwest.  Must  have  experience  in 
newspaper  ad  sales,  knowledge  of  produc¬ 
tion,  familiar  with  ad  agencies,  a  good 
communicator  and  self  starter.  Job  re¬ 
quires  in-state  travel  calling  on  advertisers 
and  agencies,  making  sales  presentations 
and  servicing  existing  accounts.  For  the 
right  person  job  offers  excellent  salary 
plus  bonus,  expenses,  retirement  program 
and  other  fringes  in  addition  to  an  oppor¬ 
tunity  for  career  advancement.  Send  letter 
and  resume  in  confidence  to  Box  2055, 
Editor  &  Publisher. 


ADVERTISING  MANAGER  for  area  7  daily. 
Must  be  strong  on  sales  and  able  to  direct 
staff  in  competitive  situation.  Salary  open. 
Box  2051,  Editor  &  Publisher. 


IF  A  CHALLENGE  and  hard  work  is  for  you, 
read  on.  A  morning  daily  in  a  highly  com¬ 
petitive  area  not  far  from  New  York  City 
needs  a  leader  for  its  advertising  depart¬ 
ment.  New  management  team  being  built. 
Must  have  management  background  and 
be  a  take-charge  type.  Give  references  and 
salary  requirements  in  first  letter.  Box 
2076,  Editor  &  Publisher. 
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HELP  WANTED 

HELP  WANTED 

HELP  WANTED 

DISPLAY  ADVERTISING 

EDITORIAL 

EDITORIAL 

RETAIL  ADVERTISING  MANAGER 
Leading  Northwest  weekly  newspaper 
group  needs  an  experienced,  aggressive 
person  to  take  over  for  a  top  performer.  We 
run  a  large  scale  operation  and  we're  grow¬ 
ing  extremely  fast.  We  want  to  keep  it  that 
way.  Applicants  should  be  very  capable  in 
hi^ly  competitive  markets  that  include 
multiple  newspapers  and  broadcast.  We 
are  looking  for  a  person  with  a  proven 
newspaper  sales  and  sales  management 
record.  We  offer  excellent  salary  and 
bonus  plus  good  "fringes."  If  extra  hours 
and  pressure  would  be  a  problem  for  you 
on  a  consistant  basis,  please  don't  apply. 
If  you're  ready  for  one  to  grow  with,  send 
your  resume  to  Box  2087,  Editor  &  Pub- 


ADVERTISING  DIRECTOR  for  large  weekly 
chain.  Take  full  charge  of  retail  and  clas¬ 
sified  staffs.  Strong  communicative  and 
leadership  skills  required  plus  previous  ad 
staff  supervision.  Growth  potential  exists. 
Send  resume  to  Box  2092,  Editor  & 
Publisher. 


RETAIL  ADVERTISING  MANAGER 
Motivation,  creativity,  common  sense, 
ambition,  ability  to  work  with  people,  will¬ 
ingness  to  learn  and  to  develop  yourself 
and  others. 

We  are  looking  for  someone  who  can  lead 
by  doing  and  motivate  by  teaching  a  sharp 
staff  to  be  sharper. 

Award  winning  medium  sized  daily  in 
scenic  zone  8.  Tremendous  opportunity  for 
the  right  individual.  Resume  and  salary  re¬ 
quirements  to  Box  2102,  Editor  & 
Publisher. 


EXPERIENCED  SAL -SPERSON— Position 
open  now  on  daily  newspaper  in  beautiful 
Southern  Oregon.  Strong  in  ideas,  layouts 
and  sales.  Salary  plus  bonus  incentive. 
Send  resume,  salaiy  history  and  require¬ 
ments  to  Box  2096,  Editor  &  Publisher. 


DISPLAY  ADVERTISING  SALES— First  op¬ 
portunity  in  6  years  to  join  a  professional 
15-person  retail  sales  team  on  a  medium 
sized  afternoon  daily  and  Sunday  in  West¬ 
ern  Michigan.  You  will  handle  a  full  list  of 
large,  medium  and  small  retailers.  Group 
ownership  offers  career  opportunities  as 
great  as  your  ability.  Advertising  sales  ex¬ 
perience  and  education  beyond  high 
school  are  required.  Please  don't  waste 
your  time  and  ours  unless  you  are  truly 
ready  for  this  challenge.  Top  benefits,  in¬ 
cluding  dental  insurance  and  retirement. 
Competitive  salary  and  bonus/commission 
compensation  package.  Submit  full  re¬ 
sume  to  Box  2157,  Editor  &  Publisher.  An 
Equal  Opportunity  Employer. 


ADVERTISING  DIRECTOR  for  growing 
6Kjay  daily  in  Zone  8.  $10M  base  salary 
with  tremendous  incentives,  excellent  po¬ 
tential.  All  benefits  including  profit  shar¬ 
ing.  Greatest  climate  in  Southwest.  Box 
2125,  Editor  &  Publisher. 


EDITORIAL 


FREE  PLACEMENT  SERVICE 
Daily  Newspapers 

Send  us  your  resume;  we  will  duplicate  and 
refer  it  on  current  job  openings.  Editorial, 
advertising,  circulation  and  back  shop 
applicants  welcomed. 

New  England  Daily  Newspaper  Assn. 
340  Main  St.,  Room  527 
Worcester,  Mass.  01608 


COPY  EDITOR 

Opportunity  available  immediately  for  copy 
editor  with  3  to  5  years  experience.  Bright 
and  compact  editing  practiced  on  this  AM 
paper  in  Zone  2. 

Salary  open  with  top  employee  benefits. 
35  hour  week.  Excellent  location  with  good 
schools  and  average  living  cost.  Write  Box 
2155,  Editor  &  Publisher  stating  educa¬ 
tion,  experience  and  salary  requirements. 
Equal  Opportunity  Employer 


To  answer  box  number  ads  in 

EDITOR  &  PUBLISHER: 

Address  your  reply  to  the  box  number 
in  the  ad,  c/o  Editor  &  Publisher,  850 
Third  Avenue,  New  York,  N.Y.  10022, 
Please  be  selective  in  the  number  of 
clips  submitted  in  response  to  an  ad. 
Include  only  material  which  can  be 
forwarded  in  a  large  manila  envelope. 


WIRE  EDITOR 
GENERAL  REPORTER 

Looking  for  recent  grad,  enthusiastic  wire 
editor.  Chance  to  move  up.  Must  be  ex¬ 
perienced  hard  worker,  capable  of  helping 
direct  staff  as  well  as  providing  skillful 
editing  of  copy  and  attractive  layouts.  Also 
need  person  with  some  experience  as  gen¬ 
eral  reporter.  We  are  aggressive,  hard  on 
facts.  Don't  apply  if  your  grammar  isn't 
immaculate  and  you  can't  write  a  story 
that  zings.  Zone  3.  Send  resume,  samples 
and  salary  history  to  Box  2086,  Editor  & 
Publisher. 


MANAGING  EDITOR  for  Philadelphia  busi¬ 
ness  newsweekly.  Must  have  experience  in 
magazine  layout,  editing,  reporting.  Unique 
opportunity  for  hard  worker.  Clips,  resume 
to  Box  1316,  Editor  &  Publisher. 


BILINGUAL  REPORTER,  to  work  on  either 
Guatemala  or  Costa  Rican  English- 
language  newspaper.  Send  resume,  clips. 
The  San  Jose  News,  Apartado  7-2730,  San 
Jose,  Costa  Rica. 

MIDWEST  DAILY  with  top  level  desk  open¬ 
ings  seeks  editors  with  experience  in  mov¬ 
ing  copy  and  pages,  processing  graphics 
and  art,  directing  staff  in  competitive  mar¬ 
ket;  that,  plus  mature  judgment  and  po¬ 
tential  for  advancement  will  earn  salary  in 
middle  to  high  teens.  Send  resume  to  Box 
2078,  Editor  &  Publisher. 

MANAGING  EDITOR  for  small  Midwest 
daily.  Building  new  management  team. 
Need  strong  manager,  writer,  reporter 
combination.  Box  2072,  Editor  &  Pub¬ 
lisher. 


EDITOR 

WANTED 


Well-known  trade  magazine 
seeks,  as  its  chief  editor,  an  im¬ 
aginative  journalist  to  inspire 
and  direct  a  professional  staff  in 
the  production  of  lively  and  sig¬ 
nificant  monthly  issues.  Superior 
working  conditions,  a  highly- 
successful  company,  full  bene¬ 
fits  program,  Chicago  loop  loca¬ 
tion.  We  are  looking  for  a  ca¬ 
pable,  professional  magazine 
editor  to  aid  us  in  continuing  our 
past  excellent  growth  in  a  big 
and  fascinating  industry.  Present 
staff  knows  of  this  ad.  Write  fully 
and  in  confidence  to 
Box  2133,  Editor  &  Publisher 


ASSISTANT  BUSINESS  EDITOR  for 
major  metro  Sunbelt  daily  that  is  ex¬ 
panding  emphasis  on  business  coverage 
in  an  area  where  business  is  a  primary 
activity  of  interest  to  readers.  Assist  in 
direction  of  staff  of  5  writers.  Business 
news  experience  helpful  but  not  essential. 
Strong  layout  and  editing  skills  required. 
Write  Box  2112,  Editor  &  Publisher  with 
complete  resume,  including  salary  history 
and  samples  of  layout  work. 


HELP  WANTED 


EDITORIAL 


IF  YOU'RE  a  self-starter  with  a  couple  of 
years  experience  and  have  proven  you  can 
do  it  all — from  reporting  to  photography — 
you  may  be  the  person  we  want  to  handle 
one  of  our  major  bureaus.  We're  me¬ 
dium-sized,  in  Zone  3,  and  put  out  a 
prize-winning  PM.  If  you're  ready  to  move 
up  we  want  to  see  some  non-returnable 
samples  and  hear  all  about  you — from  am¬ 
bitions  to  salary  requirements.  Box  2131, 
Editor  &  Publisher. 


TRI  WEEKLY — A  fast-growing  newspaper 
has  2  openings:  editorial  management  and 
sports  department.  Excellent  opportunity 
for  advancement.  Must  know  ail  phases 
including  knowledge  in  photography. 
Phone  (615)  528-5405  or  send  resume  to 
The  Dispatch,  P.O.  Box  848,  Cookville, 
Tenn.  38501. 

FEATURE  WRITER 

Competent  reporting  skills  are  required,  of 
course,  but  it  will  take  more — excellent 
writing — to  land  a  job  on  this  first  rate  fea¬ 
ture  staff.  Send  resume  and  clips  to  Scott 

McGehee,  Detroit  Free  Press,  321  W. 

Lafayette,  Detroit,  Mich.  48231. 

magazine  background  needed  by  50,000 
and  growing  suburban  newspaper.  Send 
letter  and  resume  to  Seth  Jones,  The  Daily 
Record,  800  Jefferson  Rd.,  Parsippany, 
N.J.  07054. 

SEASONED  EDITORIAL  WRITER,  moder¬ 
ate  to  conservative  outlook,  willingness  to 
address  issues,  heavy  local  and  regional. 

Send  resume,  samples  to  Publisher,  Jour¬ 
nal,  Box  431,  Pocatello,  Idaho  83201. 

TOP  NEWS  EXECUTIVE  to  manage  news 
side  of  growing  West  Coast  daily  with  staff 
of  30.  News  executive  experience  on 
non-metropolitan  paper  essential.  All  re¬ 
plies  will  be  held  in  confidence.  Box  2101, 
Editor  &  Publisher. 


SPORTS  DESK  PERSON  with  writing  tal¬ 
ent  needed  by  Zone  5,  65,000  daily; 
should  be  interested  in  learning  the  VDT 
I  system.  Send  resume,  writing  and  layout 
samples,  and  salary  requirements  to  Box 
2156,  Editor  &  Publisher. 


WANTED:  Overworked  weekly  editor  who's 
done  everything  and  wants  to  cut  back  to  a 
40-hour  week.  Good  writer,  good  photo¬ 
grapher  and  genuine  interest  in  real  people 
most  important.  A  chance  to  do  all  the 
things  you  haven't  had  time  to  do.  Midwest 
daily  AM,  member  of  the  Gannett  group. 
Box  2108,  Editor  &  Publisher. 


BRAND  NEW  Texas  county-wide  weekly 
seeks  journalist  knowledgeable  in  layout, 
sharp  reporting  of  news  and  features, 
photography  and  advertising  for  small 
staff  operation  in  town  of  under  1000. 
Young  editor  with  exciting  ideas  needs 
one  solid  person  willing  to  sell  ads  as  well 
as  do  investigative  reporting.  Quality  of 
experience  and  desire  more  important 
than  number  of  years.  Send  clips  and 
resume  to  Box  2159,  Editor  and  Publisher. 


STRINGERS  WANTED  by  fast-growing 
Washington,  D.C.  coal  newsletter.  Should 
now  be  covering  energy  or  business  for 
daily  or  weekly  publication  in  Alabama, 
Illinois,  Indiana,  Kentucky,  Montana,  New 
Mexico,  Ohio,  Pennsylvania,  Virginia,  West 
Virginia,  Wyoming,  Tennessee,  Utah,  Col¬ 
orado  or  North  Dakota.  Top  pay  for  good 
coal  news  stories.  Contact  Carol  Curtis, 
Observer  Publishing  Co.,  (202)  337-8130. 


DESK  PRO— Versatile  person  wanted  for 
copy  desk.  Must  have  experience  in  edit¬ 
ing,  headline  writing  and  layout.  Respon¬ 
sibility  will  be  determined  by  person's  abil¬ 
ity.  Professional  desk  experience  abso¬ 
lutely  required.  Write  to  Edward  D.  Casey, 
Executive  Editor,  Evening  Capital,  Box 
911,  Annapolis,  Md.  21401. 


EDITOR 

Can  you  take  ordinary  business  news  and 
breathe  life  into  it?  See  trends  and  re¬ 
search  significant  features  on  them?  Can 
you  guide  journeymen  news  and  feature 
writers  with  tact?  Do  you  pursue  excel¬ 
lence  for  its  own  worth?  Work  with  lively 
young  group  in  Georgetown  as  kingpin  in 
publishing  family.  Ordinary  writers,  smok¬ 
ers  not  accepted.  Plan  your  future  around 
energy,  one  of  the  most  exciting  fields  to 
write  about  today.  If  you  are  a  master 
craftsperson  of  the  written  word  send  re¬ 
sume,  samples  to  George  Spencer,  1054 
31st  St.  N.W.,  Washington,  D.C.  20007. 
$25-30,000+ 


SOUTHERN  CALIFORNIA  daily  seeks 
graphics  editor  who  knows  news,  photog¬ 
raphy,  typography,  design.  Supervisory 
experience  helpful.  Box  2123,  Editor  & 
Publisher. 


GROWING  METROPOLITAN  DAILY  in 
Sunbelt  is  looking  for  an  assistant  news 
editor  who  would  lay  out  Page  1  two  days  a 
week.  Must  be  experienced  in  all  phases  of 
copyediting  and  display.  Box  2138,  Editor 
&  Publisher. 


UNUSUAL 

OPPORTUNITY 

Managing  Editor  wanted:  Midwest 
daily  in  50,000  circulation  class  for 
metropolitan  newspaper  operation. 
We  are  looking  for  a  top  flight 
person  with  proven  ability  to  man¬ 
age  and  direct  a  staff  of  over  40 
people  with  a  working  knowledge 
of  electronic  editing.  Unusual 
benefits  including  hospitalization, 
medical,  life-insurance  and  re¬ 
tirement  program.  All  replies  held 
in  strictest  confidence.  Box  2120, 
Editor  &  Publisher. 


NEWS,  ADVERTISING,  PRODUCTION 
PEOPLE  SOUGHT  BY 
EPISCOPAL  ORDER 

The  Company  of  the  Cross,  an  Episcopal 
religious  order,  is  recruiting  new  members 
to  expand  its  weekly  general  news  maga¬ 
zine  in  western  Canada  and  to  establish 
others  like  it  in  other  cities.  The  magazine, 
now  2y2  years  old,  has  a  paid  circulation 
of  17,000  and  a  complete  production 
plant.  It  covers  politics,  education,  sports, 
religion,  the  law,  business  and  the  arts 
from  a  Christian  viewpoint.  We  need  men 
and  women  of  a  strong  and  reasoned  faith 
who  are,  or  are  ready  to  become,  effective 
news,  advertising,  circulation  and  produc¬ 
tion  people,  working  long  hours  at  difficult 
jobs  for  little  more  than  living  essentials 
and  a  small  cash  allowance.  35  people  are 
now  working  in  the  Company's  press  divi¬ 
sion  in  Edmonton.  This  year  we  must  find 
15  more.  If  you  want  to  become  one  of 
them  write:  The  Minister,  Company  of  the 
Cross,  2304  Millbourne  Rd.  W.,  Edmon¬ 
ton,  Canada  T6K-1R1,  or  call  (403) 
452-8442. 


PUBLICATIONS  EDITOR/MANAGER 

Midwestern  company  in  consumer  product  field  needs  de¬ 
partment  manager  to  supervise  staff  of  four  writers  and  work 
load  that  includes  employee,  sales,  and  dealer  publica¬ 
tions;  annual  report;  and  similar  printed  materials. 

The  successful  candidate  will  be  a  strong  writer  of  feature 
material,  magazine  articles,  and,  on  occasion,  hard  news. 
Also,  we  desire  a  helpful  editor  who  will  assist  staff  writers 
in  producing  regularly  scheduled  materials. 

A  minimum  of  8  years  of  professional  experience  is  re¬ 
quired;  ideally,  some  experience  on  a  metropolitan  daily 
newspaper.  The  ideal  candidate  will  have  already  made 
the  transition  from  journalism  to  corporate  life.  Some  super¬ 
visory  background  is  desired  along  with  a  degree. 

We  offer  an  attractive  salary  and  superb  career  benefits. 
Moving  expenses  will  be  paid  to  our  headquarters  city.  Your 
resume  and  compensation  requirements  should  be  mailed 
to: 

Box  2121,  Editor  &  Publisher 

An  Equal  Opportunity  Employer 
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HELP  WANTED 
EDITORIAL 


HELP  WANTED 
PRODUCTION 


HELP  WANTED 
PUBLIC  RELATIONS 


HELP  WANTED 
PUBLIC  RELATIONS 


PIONEER  PRESS  is  offering  a  chal- 
lenRe— an  opportunity  to  motivate  and 
lead  a  widespread  editorial  staff  with  the 
objective  of  being  the  finest  weekly  subur¬ 
ban  newspapers.  We  publish  17  unique 
newspapers  in  the  best  suburbs  of  Chicago 
with  an  editorial  staff  of  75,  92,000  paid 
subscribers,  and  the  resources  to  ac¬ 
complish  our  objectives.  If  you  are  in¬ 
terested,  tell  us  how  thoroughly  familier 
you  are  with  suburban  community  news- 
papering,  describe  your  personal  creative 
news  achievements  and  how  you  have 
demonstrated  inspired  and  innovative 
editorial  leadership  in  the  management  of 
a  sizable  staff.  Describe  your  qualifica¬ 
tions  fully,  along  with  your  salary  history  in 
a  letter  to:  Alice  Raggi,  Pioneer  Press  Inc., 
1232  Central  Ave.,  Wilmette,  III.  60091.  A 
subsidiary  of  Time  Inc.  Equal  Opportunity 
Employer,  M/F. 


COPY  EDITOR  to  handle  wire  and  some 
local  copy,  assist  with  layout  and  heads. 
Challenging  position  on  progressive  sub¬ 
urban  Virginia  daily.  Immediate  opening. 
Send  resume,  salary  desired  to  Box  2150, 
Editor  &  Publisher. 


EXPERIENCED  REPORTER  with  ideas, 
flair  for  bright,  cogent  writing.  Investiga¬ 
tive  ability  a  plus.  Southern  California.  Box 
2117,  Editor  &  Publisher, 


FREELANCE 


FINANCIAL  OPPORTUNITIES  MAGAZINE 
invites  all  freelancers  to  submit  stories  and 
monthly  features.  Please  include  photos. 
Topics  deal  with  ways  to  make  money: 
franchising,  distribution,  gambling,  in¬ 
vestments,  etc.  Samples.  Financial  Oppor¬ 
tunities  Magazine.  1623  W.  Melrose  St., 
Chicago,  III.  60657. 


NEED  DOCUMENTED  STORIES  dealing 
with  crime  (including  white  collar).  Pic¬ 
tures  a  plus.  Send  outline  only  with  sample 
picture.  Box  2145,  Editor  &  Publisher. 


MAILROOM 


MAILROOM  FOREMAN 

Metro  daily,  competitive  market,  has  op¬ 
portunity  for  knowledgeable  mailroom 
foreman  with  effective  labor  and  employee 
relations  skills.  Must  be  firm  and  fair,  able 
to  identify  problems  and  recommend  solu¬ 
tions  as  part  of  the  production  manage¬ 
ment  team,  active  in  achieving  goals  and 
objectives.  Attractive  salary  and  benefits. 
Zone  9.  Reply  in  confidence  to  Box  2151, 
Editor  &  Publisher. 

Equal  Importunity  Employer 
M'F  and  Minorities 


PRESSROOM 


PRESSROOM 

SUPERINTENDENT 

Web  offset  operator  capable  of  doing  top- 
notch  job  printing.  Cottrell  V-15  with  8 
units,  2  folders,  balloon  and  gluers.  Experi¬ 
enced  person  able  to  direct  people  on  a 
3-sfaff  operation.  Excellent  pay.  fringe 
benefits,  moving  expenses.  New  plant  in 
Iowa  community  of  10,000.  Contact  Mr. 
Grandstaff,  The  Daily  Freeman-Journal, 
Webster  City,  Iowa.  Call  (515)  832-4350  or 
evenings  832-3803. 


PRODUCTION 


ASSISTANT 

PRODUCTION  DIRECTOR 

Metro  AM  daily,  competitive  market,  has 
opportunity  for  capable  No.  2  manager. 
Requires  solid  experience/education  in 
newspaper  production  including  new 
equipment,  ability  to  work  effectively 
within  labor  agreements  and  contribute 
substantially  to  progress  through  leader¬ 
ship  and  creative  problem  solving.  Must 
have  solid  but  not  necessarily  lengthy  rec¬ 
ord  of  responsit'  'roduction  manage¬ 
ment. 

Attractive  salary  and  benefits.  Zone  9. 
Reply  in  confidence  to  Box  2144,  Editor  & 
Publisher. 

Equal  Opportunity  Employer, 

M/F  and  minorities 


WORKING  PRODUCTION  MANAGER  for 
5-day  daily  and  commercial  web  operation. 
Harris  V-15.  Warm  Zone  6  climate.  Excel¬ 
lent  equipment.  Must  have  strong  leader¬ 
ship  and  skill  in  press,  camera,  strip-up. 
$275  week.  Box  2135,  Editor  &  Publisher. 


STAFF 

PRODUCTION 

ASSISTANT 

Lindsay-Schaub  Newspapers  is  seeking  an 
assistant  to  the  staff  of  the  Director  of 
Production.  Position  would  entail  perform¬ 
ing  a  variety  of  assignments,  on-going  and 
special,  for  newspapers  within  the  group. 
This  is  the  ideal  entry  level  position  that 
can  and  has  served  as  a  springboard  to 
production  or  other  newspaper  manage¬ 
ment  positions.  A  college  degree  is  essen¬ 
tial  and  some  newspaper  production  ex¬ 
perience  preferred,  as  well  as  experience 
in  new  production  processes. 

Excellent  starting  salary  and  good  ad¬ 
vancement  opportunities.  Send  resume 
listing  salary  requirements  to  Keith  L. 
Stewart,  Lindsay-Schaub  Newspapers, 
P.O.  Box  789,  Decatur,  III.  62525. 


PLANT  MANAGER  tor  offset  plant.  Shirt¬ 
sleeve  type  who  can  work  and  supervise. 
Must  know  Suburban/Community  press 
and  all  operations  from  camera  to  press. 
Zone  2.  Box  2099,  Editor  &  Publisher. 


PUBLIC  RELATIONS 


COLLEGE  RELATIONS  DIVISION  at  St. 
Mary’s  College  is  seeking  person  with 
strong  editing  and  writing  background  to 
be  Director  of  Publications.  Respon¬ 
sibilities  include  editorship  of  alumnae 
quarterly,  coordination  of  corporate  iden¬ 
tity  program  and  supervision  of  all  college 
publications.  Candidate  should  ppssess  a 
BA  and  3  to  5  years  of  experience  in  publi¬ 
cations,  Public  Relations  or  news  jour¬ 
nalism.  Send  resume,  samples  and 
minimum  salary  requirements  immediately 
to  Brian  Regan,  Assistant  to  the  President 
for  College  Relations,  St.  Mary's  College, 
Notre  Dame,  Ind.  46556. 


E&P  CLASSIFIEDS 
COMMUNICATE  WITH 
THE  COMMUNICATORS 


PUBLIC  RELATIONS  MANAGER 

Fortune  500  company  seeks  Manager  of  Public  Relations  to  direct 
product  and  corporate  activity  PR  program.  Responsibilities  in¬ 
clude  handling  corporate  press  relations;  liaison  with  outside  PR 
counsel;  speech  writing;  and  supervising  department  of  four  writ¬ 
ers.  Individual  must  be  able  to  turn  ideas  into  budgeted  programs, 
contribute  ideas  and  direction;  and  administer  top  flight  existing 
department. 

Required:  Minimum  8  years  experience  (combination  news  media 
and  corporate  public  relations  activity);  some  supervisory  experi¬ 
ence;  strong  writing/editing  skills;  and  appropriate  academic  qual¬ 
ifications.  Excellent  salary,  comprehensive  benefits,  and  paid  relo¬ 
cation  to  midwestern  city.  Send  resume  and  salary  history  to: 
Box  21 30,  Editor  &  Publisher 

An  Equal  Opportunity  Employer 


FULL  TIME  PUBLIC  RELATIONS  position 
requires  person  with  strong  speech  writing 
background,  proficient  with  camera,  and 
prior  PR  experience  and/or  newspaper, 
radio  or  television  news  experience.  Zone 
5.  Must  be  veteran  of  honorable  wartime 
service  of  U.S.  Armed  Forces.  Box  2073, 
Editor  &  Publisher. 


BOSTON-BASED  Fortune  500  company 
seeks  an  editorial  assistant  to  work  with 
editor  of  employee  publications.  Respon¬ 
sibilities  include  feature  writing,  editing, 
rewriting,  research  and  assisting  In  de¬ 
velopment  of  additional  publications. 
Some  travel  required.  Photography  skills  a 
plus.  Zone  1.  We  offer  salary  commensu¬ 
rate  with  experience  and  an  excellent  ben¬ 
efits  package.  Send  resume  with  clippings 
and  salary  history  in  confidence  to  Box 
2077,  Editor  &  Publisher.  An  Equal  Oppor¬ 
tunity  Employer,  M/F. 


PUBLIC  RELATIONS  ACCOUNT  EXEC 
sought  for  environmental  protection 
oriented,  non-profit  foundation  in  South¬ 
east.  Position  requires  individual  with  abil¬ 
ity  to  both  plan  and  execute.  Background 
should  include  experience  in  press  and 
public  relations,  newswriting  and  editing, 
collateral  copywriting,  and  working  knowl¬ 
edge  of  horticulture  and  natural  sciences. 
Experience  non-profit  organization/ 
foundation  helpful.  Send  letter  of  applica¬ 
tion,  resume,  references  and  salary  re¬ 
quirements  to  Box  2137,  Editor  & 
Publisher. _ 


Positions 
Wanted  .  .  . 


SALES 


COMPUTYPE 

Subsidiary  of  Harris  Composi¬ 
tion  Systems  Division  is  expand¬ 
ing  Its  sales  force  to  meet  the 
growing  demand  for  electronic 
editing  systems  in  small  to 
medium  size  newspapers.  Ex¬ 
perience  in  sales  of  capitol 
equipment,  particularly  term¬ 
inal  systems,  to  the  graphic 
arts  industry  desirable  but  not 
necessary.  Send  resume  to 
COMPUTYPE 
50  Enterprise  Dr. 

Ann  Arbor,  Mich.  48103 
(313)  994-4136 


PUBLICIST 


ACADEMIC 


MOST  J-GRADS  today  are  poorly  trained  by 
J-Schools,  useless  to  the  industry.  That 
cheats  both  students  and  publishers. 
Former  professor,  top  news  executive,  can 
fit  your  program  to  industry  needs  now 
with  tough,  practical  curriculum.  Box 
2128,  Editor  &  Publisher. 


ADMINISTRATIVE 


Walt  Disney  World  has  an  immediate  opening 
for  a  Publicist.  A  degree  in  Journalism  or 
Communications  is  preferred  plus  at  least 
three  years  experience  in  news  and  feature 
writing  for  a  newspaper  or  magazine.  A  broad 
knowledge  of  the  general  field  of  news  is  re¬ 
quired.  Qualified  applicants  should  submit  a 
complete  resume  (with  samples  if  available) 
and  salary  requirement  to: 

WALT  DISNEY  WORLD 
Professional  Staffing,  MA-1 
Post  Office  Box  40 
Lake  Buena  Vista,  Florida  32830 


Walt  l^isneu  lllorid» 


An  Equal  Opportunity  Employer 


FIREMAN  AVAILABLE 
You  say  you’re  fed  up  with  lackluster  pa¬ 
pers,  low  profits,  staff  turnover,  growing 
losses  to  shopper  competition?  You  say 
readers  say  "Ho  Hum!’’  to  content;  adver¬ 
tisers  are  seeking  other  media?  Editor/ 
general  manager/J-professor  ready  to  help 
in  permanent  slot.  Box  2132,  Editor  & 
Publisher. 


BORED.  SUCCESSFUL  executive,  50,  has 
independent  income,  seeks  challenging 
new  situation.  Interesting  job  more  impor¬ 
tant  than  money.  Box  2116,  Editor  & 
Publisher, 


CONTROLLER  with  experience  on  daily, 
strong  on  budgets,  seeks  position.  P.O. 
Box  925,  Thcmasville,  N.C.  27360. 


GENERAL  MANAGER  AND  MARKETING 
Executive.  Experienced,  productive,  sea¬ 
soned  executive  with  strong  competitive 
background  in  medium  to  large  size  dailies 
and  suburbans.  Possess  depth,  vision,  ex¬ 
cellent  background  and  training  coupled 
with  respect  and  reliability  inside  and  out¬ 
side.  Box  2069,  Editor  &  Publisher. 


PERSONNEL  DIRECTOR— Young  experi¬ 
enced  newspaper  personnel  man  seeking 
position  with  daily  or  group  of  weeklies. 
Good  generalist  background.  Salary  in 
twenties.  Box  2079,  Editor  &  Publisher. 
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Positions  Wonted... 

PERSONNEL  AVAILABLE  FOR  ALL  NEWSPAPER  DEPARTMENTS  &  ALLIED  FIELDS 


CIRCULATION 


CIRCULATION  MANAGER  or  Director  for 
small  group.  15  years  experience  in  all 
phases  of  circulation.  Resume  upon  re¬ 
quest.  William  Stackley,  624  Algonquin 
Dr.,  Morristown,  Tenn.  (615)  581-1930. 


CIRCULATOR  AVAILABLE— Experience 
includes  daily  and  weekly  operations.  Good 
promoter.  Box  2106,  Editor  &  Publisher. 


CIRCULATION  MANAGER:  13  years  ex¬ 
perience  in  all  phases  of  circulation.  32 
years  old.  Strong  in  carrier  recruitment, 
promotions  and  collections.  Seek  position 
in  Zone  4,  6  or  8.  If  you  have  the  opportun¬ 
ity,  I  have  the  experience  to  get  the  job 
done.  Box  2097,  Editor  &  Publisher. 


CALIFORNIA— I  would  like  to  be  your  Cir¬ 
culation  Manager.  For  better  service  and 
honest  steady  growth  please  contact  Paul 
Friend,  324-15th  St.,  Santa  Monica,  Calif. 
90402.  (213)  395-3037. 


OPRY  FAN,  want  near  Nashville.  Experi¬ 
enced,  small  daily  circulation  manager. 
Box  2154,  Editor  &  Publisher. 


DISPLAY  ADVERTISING 


AWARD-WINNER— Competent  college 
grad  currently  producing  $120,000  in  dis¬ 
play  sales  for  small  daily  and  small  weekly, 
1st  place  editorial  winner  in  state  for 
sports,  Nikon  photography,  1  year  produc¬ 
tion  experience,  patent  holder  of  inven¬ 
tion,  film  director/producer,  national  rac¬ 
ing  columnist  for  several  auto  publica¬ 
tions,  announcer,  syndicated  radio  prog¬ 
ram  on  automotives,  seek  auto  editor  posi¬ 
tion  with  large  daily.  Age  26.  Box  2126, 
Editor  &  F>ublisher. 

EXPERIENCED,  YOUNG  ad  salesman  with 
proven  record  desires  advancement  to 
management  level.  BSBA.  Interested  in  re¬ 
turning  to  Zone  1  area.  Please  reply  Box 
2136,  Editor  &  Publisher. 


MR.  SUNBELT  PUBLISHER:  51  years 
old— 25  years  sales  experience  NEW  YORK 
TIMES-CHICAGO  TRIBUNE— AAA-1  refer¬ 
ences,  searching  for  sales  management 
position.  Family’s  health  involved.  Resume 
available.  Box  2118,  Editor  &  Publisher. 


EDITORIAL 


ENERGETIC  REPORTER,  2V2  years  at 
medium-sized  Midwest  daily,  hunting 
challenging  beat  in  university  community. 
Has  covered  major  murder  trial,  city 
hall  politics,  consumer  features.  Box 
2114,  Editor  &  Publisher. 


COLUMBIA  UNIVERSITY  grad,  2  years 
general  assignment  reporting  on  major 
Midwestern  dailies,  politics  and  features 
specialties,  fair  and  reserved.  Box  1992, 
Editor  &  Publisher. 


SEASONED  daily  general  assignment 
reporter/photographer  seeks  same  or  pos¬ 
sible  editor  post.  Box  2032,  Editor  & 
Publisher. 


SPORTSWRITER:  Have  worked  for  weekly 
chain  for  2Vz  years  printing  3  sports  pages 
in  3  different  publications.  Extensive  ex¬ 
perience  in  sportswriting,  editing  and  lay¬ 
out.  Seek  sports  position  with  average  size 
daily.  Have  daily  experience.  Box  2039, 
Editor  &  Publisher. 

ADDED  BONUS  TO 
ESP  POSITIONS  WANTED  PEOPLE! 

So.  wnile  you're  awaiting  for  just  the  right 
publisher  to  see  your  POSITIONS  WANTED 
ad— we  mail  out  tearsheets  of  the  HELP 
WANTED  pages  to  our  Positions  Wanted 
advertisers  who  live  outside  the  New  York 
metropolitan  area.  That  way  everyone  has 
the  Help  Wanteds  by  Monday  morning- 
and  the  same  chance  to  shoot  off  an  early 
reply  to  any  Help  Wanted  Ads  of  interest! 
We  might  have  the  knack  to  get  people 
moving  with  our  Classified  Pages,  but 
there's  not  much  we  can  do  to  get  the 
U.S.  Postal  Service  moving!  We  realize 
that  sometimes  subscribers  receive  their 
magazines  several  days  later  than  should 
be  expected. 


EDITORIAL 


REPORTER,  age  29,  with  5  years  experi¬ 
ence  on  daily  desires  reporting  or  editing 
job  in  the  South.  Additional  3  years  experi¬ 
ence  as  editor  and  feature  writer  with  a 
university.  Available  in  December.  Box 
2042,  Editor  &  Publisher. 


HOOSIER  PUBLISHERS:  Former  prize¬ 
winning  Indiana  reporter.  Congress  press 
aide,  wants  to  edit  quality  offset  weekly. 
Box  2059,  Editor  &  Publisher. 


AGGRESSIVE  WOMAN  REPORTER,  26, 
with  3  years  general  assignment,  court, 
police  and  political  reporting  experience 
for  large  daily  seeks  new  writing/reporting 
or  editing  challenge.  Feature  writing  a 
specialty.  Box  2043,  Editor  &  Publisher. 


;  1975  UPl  Investigative  Reporting  Award- 
I  Winner,  whose  efforts  led  to  the 
November,  1976,  conviction  of  4  nursing 
home  owners  on  Medicaid  fraud  charges, 

;  seeks  law  reporting  position  with  growing 
;  newspaper.  Steve  Rothman,  140  N.  8th 
Ave.,  Des  Plains,  III.  60016.  (312)  824- 
i  6006. 

SPORTS  EDITOR  of  Zone  6,  10,000  daily 
;  enjoys  present  position  but  wishes  to  relo- 
i  cate  in  Zone  1  or  2.  Will  consider  other 
;  offers.  Tireless  worker  has  over  IV2  years 
!  at  present  job  with  4  years  overall  experi¬ 
ence.  Clips  and  references  ready  when  you 
I  are.  Box  2046,  Editor  &  Publisher. 

I  FEATURE  WRITER— Journalist,  news/ 

I  sports  reporter,  photographer,  public  rela¬ 
tions.  Personable,  aggressive,  versatile— 
I  presently  employed  on  daily  newspaper, 
j  but  seeking  advancement  and  challenging 
'  opportunity.  Box  1921,  Editor  &  Publisher. 


FLORIDA  PAPERS — New  York  deskman, 
I  39,  on  “Top  Ten"  daily,  will  accept  less 
money  for  key  job  in  Florida.  Know  make- 
;  up,  wires,  local,  financial,  sports.  Box 
I  2023,  Editor  &  Publisher. 

REPORTER  AVAILABLE— 4  years  with 
25M  Zone  2  daily.  Hard  worker,  depend- 
!  able.  Box  1997,  Editor  &  Publisher. 


EXPERIENCED  REPORTER  seeks  report¬ 
ing  position,  any  Zone.  Government  experi¬ 
ence,  weekly  and  daily  experience;  general 
assignment,  government,  county  court¬ 
house,  features.  Hardworking  and  percep¬ 
tive.  Box  1941,  Editor  &  Publisher. 


EXPERIENCED  SPORTS  WRITER  seeking 
opportunity  with  top  30  market  daily.  Will 
relocate  to  any  Zone.  Currently  writing  for 
middle-major  Zone  1  daily.  6  years  experi¬ 
ence  in  business.  Have  much  to  offer.  Box 
1995,  Editor  &  Publisher. 


EUROPEAN  SPOT  sought  by  versatile, 
well-organized  journalist.  Publishing  or 
corporate  communications.  All  skills:  writ¬ 
ing,  editing,  layout.  Speak  French  and 
German.  Box  2081,  Editor  &  Publisher. 


AN  HONEST  TO  GOODNESS  all-round  re¬ 
porter  seeks  California  connection  with 
daily  newspaper  or  top-notch  post  in  pub¬ 
lic  relations.  Box  2084,  Editor  &  Publisher. 


WASHINGTON  EDITOR  for  leading  con¬ 
sumer  magazine  seeks  news  management 
post  in  consumer/health  areas.  Former  AP 
investigative  reporter.  Medical  back¬ 
ground.  Gil  Thelen,  11667  Charter  Oak  Ct., 
Reston,  Va.  22090.  (703)  471-4378. 


GOVERNMENT  COVERAGE  without  gov- 
I  ernmentese.  6  years  wire  service,  news- 
I  paper  experience  covering  legislature. 
Federal  and  state  courts.  BSJ,  MA.  Zones 
8.9.  Box  2094,  Editor  &  Publisher. 

EXPERIENCED  reporter-photographer,  28, 
desires  news-feature  beat.  Zone  5.  Re¬ 
sume,  clips  on  request.  Contact  Joe  Van- 
sickle,  227  S.  Elm,  Fairmont,  Minn. 
56031.  Ph:  (507)  235-3186. 


REPORTER  (with  photography  skills) — 
Hardworking,  capable,  aggressive:  seek 
general  assignment  reporting,  entry  level 
position;  27,  BA;  call  or  write  John  Hart,  99 
Ashland  Ave.,  Buffalo,  N.Y.  14222,  (716) 
881-1039  home,  856-0843  work. 


!  SPORTS  EDITOR,  I2V2  years  experience, 

I  seeks  move  to  daily  where  management 
I  believes  sports  is  important.  Daily  column, 

;  good  sound  writing  and  reporting  and  effi- 
I  cient  management.  Will  consider  any 
'  sound  offer.  Box  203 1 ,  Editor  &  Publisher. 


1  _ EDITORIAL _ 

!  25-YEAR  JOURNALIST  (magazines, 
dailies,  PR)  seeks  managing  editor,  edito¬ 
rial  page  or  other  senior  role  using  quality, 
hustle,  experience,  “people’’  skills.  Au¬ 
thor,  mobile,  tops  at  politics,  environment. 
Bill  Davidson,  P.O.  Box  1()03,  Alamosa, 
Colo.  81101.  Ph;  (303)  589-3524. 


REPORTER  MAJ  with  weekly  experience 
seeks  iob  on  daily.  Strong  on  features. 
Photo  experience.  Wrote  consumer  col¬ 
umn.  Clips,  references  available.  Frank 
Zini,  407  S.  Franklin  St.,  Wilkes-Barre,  Pa. 
18702. 


HUNGRY  FOR  RESTAURANT,  film,  TV, 
music  reviews?  So  am  I  after  3  years  with 
wire  service.  BSJ,  MA,  co-author  cheap  re¬ 
staurant  guide,  newspaper  feature¬ 
reviewing  experience.  Zones  8,9.  Box 
2091,  Editor  &  Publisher. 


REPORTER,  28,  Air  Force  vet,  BA  English, 
2Vi  years  experience  wire  desk,  police 
beat,  court  beat  seeks  position  on  medium 
sized  paper,  preferably  East  or  West  Coast. 
Box  2107,  Editor  &  Publisher. 


COPY  DESK  entry  spot  or  general  reporting 
role  sought  by  high  honors  J-grad  with  2 
years  of  same  on  campus  daily.  Box  2119, 
Editor  &  Publisher. 


EDITOR  of  Big  10  alumni  magazine  seeks 
newspaper  or  magazine  reporting  or  fea¬ 
ture  writing  job.  Experienced  in  news, 
photo  and  editing.  Any  Zone.  Box  2147, 
Editor  &  Publisher. 


EDITOR — 4  years  as  makeup,  night,  wire, 
business,  copy  editor,  reporter,  photog¬ 
rapher;  seeks  editing  position,  any  Zone. 
Jon  P.  Zaimes,  Box  942.  Frazer,  Pa. 
19355.  (215)  647-2848. 


YOUNG  feature  WRllER  with  years 
weekly  experience  wants  to  move  to  daily. 
Profiles  and  people  pieces  a  specialty. 
Have  also  done  rock  and  roll  reviews  for  3 
major  dailies.  Excellent  clips  to  prove  a 
point.  Box  1611,  Editor  &  Publisher. 


BEST  DAMN  weekly  group  editor  available. 
Former  professor,  national  magazine  man¬ 
aging  editor.  Graphics  expert.  Awards  on 
top  of  awards.  I  can  train  your  staffs  and 
make  your  papers  the  best,  too.  Public  in¬ 
formation  or  public  relations  considered. 
Would  run  school  of  journalism  and  teach. 
Box  2134,  Editor  &  Publisher. 


AWARD-WINNER,  fired  because  he 
wouldn’t  say  “yes  sir"  to  ad  man  and 
money-hungry  publisher,  wishes  to  do  the 
editorial  work  he  knows  best  on  worthwhile 
daily.  3  years  daily,  weekly  experience. 
Prefer  Zone  5.  Box  2139,  Editor  & 
Publisher. 


PHOTOJOURNALISM 


LOOKING  FOR  POSITION  on  larger  staff, 
chief  photographer  of  20,000  daily,  any 
region.  Resume,  portfolio,  clips  on  re¬ 
quest.  Box  2016,  Editor  &  Publisher. 


PHOTOJOURNALISM 


PHOTOEDITOR— Extensive  commercial 
and  photographic  educational  back¬ 
ground.  Creative,  hard  worker,  intelligent. 
Interested  in  house  organ,  magazine  or 
newspaper.  Box  2067,  Editor  &  Publisher. 


DEDICATED  NEWS  PHOTOGRAPHER  is 
seeking  to  return  to  newspapers  where  my 
skills  will  be  utilized  fully.  Previous  TV 
news  experience  can’t  compare  to  ability 
with  stills.  6  years  newspaper  experience. 
Clips  and  portfolio  are  available.  Car  is  2 
way  radio  equipped.  Call  before  3  PM 
Eastern  time  (616)  538-7744,  Monday- 
Friday.  Prefer  Zones  4-6-8.  Jo.  L.  Keener, 
642  S.W.  36th,  Wyoming,  Mich.  49509. 


CHIEF  PHOTOGRAPHER  medium  sized 
daily,  ready  to  move  up.  Young  and  ambiti¬ 
ous.  Any  Zone.  Reply  Box  2074,  Editor  & 
Publisher. 


DEDICATED,  HARDWORKING,  seasoned 
photographer  looking  for  a  paper  who  feels 
good  photos  are  a  vital  part  of  news  report¬ 
ing,  not  just  space  fillers.  Good  back- 
round,  experience  and  references, 
ortfolio  and  resume  upon  request.  Rick 
Rickman,  2536  A  36th,  Los  Alamos,  N.M. 
87544.  Ph:  (505)  662-5468. 


PRESSROOM 


WEB  OFFSET  PRESSMAN— Goss  Cosmo 
experience.  Young,  eager,  ambitious.  De¬ 
sire  situation  with  future,  chance  for  ad¬ 
vancement.  Resume  upon  request.  Zones 
5.  6,  7,  8.  Box  2148,  Editor  &  Publisher. 


PRODUCTION 


PRODUCTION  MANAGER 
Experienced,  capable  leader  with  highly 
successful  conversions  to  all  cold  type  and 
electronic  copy  processing  systems.  Good 
all-round  newspaper  experience,  degree, 
and  accustomed  to  dealing  with  craft  un¬ 
ions.  Consider  any  area  but  prefer  SNPA 
territory.  Box  2018,  Editor  &  Publisher. 


PRODUCTION  MANAGER  with  proven  abil¬ 
ity  and  experience.  Labor  negotiation  ex¬ 
perience.  Looking  for  larger  challenge  with 
larger  daily.  All  replies  answered.  Box 
2129,  Editor  &  Publisher. 


PUBLIC  RELATIONS 


MEDIA  SPECIALIST.  20  years  experience 
in  electronic  and  print  as  PR  adminis¬ 
trator,  writer,  consultant.  PR  programs. 
Good  contacts  all  media.  Excellent  writer 
and  editor.  Know  graphics,  print,  film  and 
broadcast  production.  Currently  media  di¬ 
rector  national  non-profit  organization. 
Box  2146,  Editor  &  Publisher. 


PUBLIC  RELATIONS,  publications  profes¬ 
sional,  over  20  years  experience.  Box 
2142,  Editor  &  Publisher. 
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Shop  Talk  at  Thirty  By  Robert  u  Brown  Retailer  jailed 
- - -  for  false  ads 


More  on  business  reporting 


On  November  13  we  reviewed  four 
programs  in  which  business  leaders  are 
cooperating  with  journalism  schools  and 
the  press  by  funding  workshops  and 
seminars  for  undergraduate  and  graduate 
students  as  well  as  working  professionals 
to  upgrade  the  quality  of  business  news 
reporting. 

We  overlooked  a  program  at  the  Uni¬ 
versity  of  Missouri  School  of  Journalism 
begun  13  years  ago,  which  has  been  fre¬ 
quently  reported  in  E&P.  Dean  Roy  M. 
Fisher  capsulizes  the  history  for  us: 

“Under  a  grant  from  the  Interstate 
Natural  Gas  Association  of  America,  the 
Missouri  School  of  Journalism  began  the 
first  business  journalism  courses  in 
America  that  were  to  become  a  perma¬ 
nent  part  of  the  standard  journalism  cur¬ 
riculum.  At  the  same  time,  we  inaugu¬ 
rated  a  national  competition  designed  to 
call  attention  to  the  importance  of  good 
business  reporting,  and  instituted  a 
series  of  annual  workshops  for  working 
journalists  from  newspapers  and 
magazines. 

“In  1972,  the  School  of  Journalism 
began  a  cooperative  program  with  the 
School  of  Business  and  Public  Administ¬ 
ration  here  which  leads  to  joint  degrees 
in  journalism  and  in  business  administra¬ 
tion.  We  have  had  to  date  some  325 
graduates  of  our  business  program,  many 
of  whom  hold  important  positions  in  both 
newspapers  and  in  the  business  press. 
The  business  department  of  the  Des 
Moines  Register,  for  instance,  has  four 
of  our  graduates. 

“In  1975,  the  School  of  Journalism  in¬ 
augurated  the  Herbert  Davenport  Prog¬ 
ram  in  Economics  Reporting,  which 
brings  15  professional  journalists  to  the 
campus  each  summer  for  a  month  of  in¬ 
tensive  course  work  in  economics,  ac¬ 
counting,  management,  and  finance. 
This  program  is  funded  by  the  Smith 
Richardson  Foundation  and  pays  all  of 
the  expenses  of  the  Davenport  Fellows, 
their  travel  costs,  board  and  room,  and 
incidental  costs  while  they  are  here,  as 
well  as  the  cost  of  instruction.” 

One  of  the  programs  mentioned  briefly 
in  our  Nov.  13  article  involved  a  three- 
month  funding  by  AT&T  of  a  feasibility 
study  projecting  three-day  workshops 
for  reporters  and  editors  plus  weeklong 
seminars  for  undergraduates  at  the  Uni¬ 
versity  of  Indiana  and  the  University  of 
Oklahoma. 

The  program  was  presented  by  AT&T 
at  a  luncheon  this  week  to  representa¬ 
tives  of  16  major  corporations.  The  pre¬ 
sentation  in  the  name  of  Business  News 
Institute  was  nftde  by  James  E.  Calla¬ 
way,  former  journalist  and  teacher  of 
journalism,  who  conducted  the  study. 
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A  budget  of  $70,000  is  being  sought 
from  these  major  companies  for  the  two 
courses  in  the  first  year  including  evalua¬ 
tion  of  them  for  possible  future  expan¬ 
sion  to  other  campuses. 

Curtis  on  critical 
list  in  Wichita 

Monty  Curtis,  71,  Knight-Ridder  vice- 
president,  is  still  on  the  critical  list  in  a 
Wichita,  Kans.,  hospital,  after  suffering 
a  weakening  of  the  wall  of  an  artery 
while  presenting  a  seminar  along  with 
George  Beebe,  Miami  Herald  associate 
editor,  in  the  newsroom  of  the  Wichita 
Eagle  &  Beacon,  a  Knight-Ridder  news¬ 
paper,  on  November  22. 

Hal  Jurgensmeyer,  44.  Knight-Ridder 
senior  vicepresident  of  operations,  was 
taken  off  the  critical  list  several  weeks 
ago  at  Baptist  Hospital  in  Miami  after 
suffering  a  stroke.  He  is  partially 
paralyzed  on  the  left  side,  and  is  under¬ 
going  intensive  rehabilitation.  It  is  too 
early  to  know  when  he  will  be  able  to 
return  to  work. 

• 

3  million  ad  mark 
reached  by  San  Jose 

For  the  first  time  ever,  the  San  Jose 
Mercury  and  News  reached  the  three- 
millionth  classified  ad  mark  Tuesday, 
November  23. 

The  Los  Angeles  Times  is  the  only 
other  newspaper  to  have  published  over 
three-million  classified  ads  in  one  year. 

With  three-million  ads  now  a  fact, 
classified  ad  manager  Ron  Beach  re¬ 
mains  right  on  target  with  his  mid-year 
prediction  of  3.3  million  by  December 
31. 

In  1976,  classified  ad  count  will  be  up 
approximately  15%  and  linage  will  in¬ 
crease  approximately  21%,  according  to 
Beach. 

• 

Tall  Ships  pictures 
published  as  book 

The  Providence  Journal  company  has 
printed  5,000  copies  of  “The  Tall  Ships 
in  Newport,  R.I.,  1976,”  a  picture  book 
representative  of  more  than  5,000  pic¬ 
tures  made  by  the  newspaper’s  photog¬ 
raphers  June  25  through  July  1.  The 
book,  with  pictures  in  black  and  white 
and  color  and  text  by  Journal-Bulletin 
writer  James  T.  Kaull,  is  on  sale  through 
the  newspaper’s  promotion  department. 


As  punishment  for  false  advertising,  a 
Seattle  appliance  retailer  is  running  a 
series  of  ads  in  Seattle  newspapers  that 
read:  “FALSE  ADVERTISING  IS 
STEALING.” 

“This  ad  was  prepared  by  the  City  of 
Seattle  Department  of  Licenses  and 
Consumer  Affairs  and  was  paid  for  by  a 
person  who  served  ten  days  in  jail  follow¬ 
ing  his  conviction  on  four  misdemeanor 
counts  in  Seattle  Municipal  Court  and 
King  County  Superior  Court  for  falsely 
advertising  stereo  equipment  and  as  a 
condition  for  suspension  of  350  addi¬ 
tional  days  in  jail  sentence.” 

Roger  Scott,  who  pleaded  guilty  to  the 
charges  and  also  paid  a  $1,200  fine  will 
spend  $470  on  the  ad  series  that  warns 
readers  of  specific  types  of  “bait  and 
switch”  come-ons,  such  as: 

•  “Repossessed — Full  balance 

due — Credit  department” 

•  “Unclaimed  layaway” 

•  “Freight  damage,  salvage,  etc.” 

•  “Going  out  of  business.  Lost  our 
lease,  etc.” 

•  “Fire  sale.  Smoke  damage,  etc.” 

•  “List  price  $259 — Our  price  $189” 
The  ad  urges  checking  of  such  claims 

“before  you  buy.” 

Texas  weeklies  sold 
to  newspaper  adman 

Paul  E.  Whitworth  formerly  advertis¬ 
ing  director  of  the  Casa  Grande  Valley 
Newspaper  group  in  central  Arizona  has 
purchased  the  Raymondville  (Tex.) 
Chronicle/News  from  Carl  R.  Miller. 

Miller  has  been  publisher  of  the  county 
seat  Chronicle  since  1941.  In  1967  he 
bought  out  the  Willacy  County  News 
from  Burton  R.  Rapp.  The  Chronicle  was 
founded  in  1925  and  the  News  in  1919. 

Whitworth  was  previously  assistant  to 
the  advertising  director,  assistant  retail 
advertising  manager,  and  magazine  ad¬ 
vertising  manager  at  the  Houston  Post. 

Purchase  price  of  the  Raymondville 
Chronicle/News  was  $150,()()0. 

• 

Canadian  editions 
sold  by  TV  Guide 

Southam  Press  Ltd.  holds  35%  interest 
in  Telemedia  Communications  Ltd., 
Montreal,  a  newly-created  firm,  that 
purchased  the  8  Canadian  regional  edi¬ 
tions  of  TV  Guide  magazine  this  week 
from  Triangle  Publications  Inc.,  Radnor, 
Pa.  Philippe  de  Gaspe  Beaubien,  presi¬ 
dent  of  Telemedia,  and  publisher  of  TV 
Hehdo,  a  French-language  tv  guide,  con¬ 
trols  65%  of  the  firm.  The  5  editions  have 
a  combined  weekly  circulation  of  about  5 
million. 
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New  on-line  inserter 
takes  all  the  stuff  ^ 
the  Courier-News  can  give  ii 


The  Harris  NP-624,  operating 
on-line  at  press  speeds,  pro¬ 
vides  a  new  source  of  income 
to  Gannett’s  Courier-News, 
a  60,000  circulation  daily  in 
Bridgewater,  N.J. 

The  compact  NP-624  has 
six  hoppers  and  24  pockets, 
arranged  in  a  circle,  plus 
collector  ring  delivery,  and 


special  electronic  on-line 
control. 

With  dual  delivery,  it  can 
handle  two  inserts  per  jacket 
for  daily  inserting  at  speeds  up 
to  32,000  per  hour.  And  in  10 
minutes,  it  can  be  converted  to 
handle  five  inserts  per  jacket 
at  16,000  per  hour. 

The  Bindery  Systems  Division 
offers  stuffing  machines  for 


all  size  newspaper  plants.  And 
they’re  priced  so  you  can 
profit  from  the  ever-growing 
trend  to  pre-prints, 
supplements  and  inserts. 

For  more  information, 
write  Harris  Corporation, 
Bindery  Systems  Division, 

P.O.  Box  283, 

Easton,  Pennsylvania  18042. 


The  Edward  J.  Meeman  Conservation  Awards  are  meant  to 
encourage  newspapermen  and  women  to  help  educate  the 
public  and  public  officials  to  a  better  understanding  and 
support  of  conservation  through  their  newspaper  writing. 

Prizes  —  for  work  published  in  a  newspaper  in  1976  — 
will  total  $8,500.  There  will  be  one  grand  prize  of  $2,500. 
Other  prizes  will  be  divided  into  two  categories,  and 
awarded  to  reporters  on  papers  with  more  than  100,000 
circulation,  and  to  reporters  on  papers  with  less  than  100,000 
circulation.  There  will  be  two  prizes  in  each  category  — 
one  at  $2,000  and  one  at  $1 ,000.  Overall,  a  total  of  five 
prizes  will  be  awarded. 

Conservation,  for  the  purpose  of  these  awards,  embraces 
the  environment  and  the  forces  that  affect  it.  For  example, 
the  subject  of  an  entry  could  be  a  campaign  that  achieved 
results  in  eliminating  eyesores  along  a  major  thoroughfare. 

It  could  include  control  of  pollution,  recycling,  overpopu¬ 
lation.  In  broader  terms,  it  could  be  conservation  of  soil, 
forests,  vegetation,  wildlife,  open  space  and  scenery.  News 
and  feature  stories,  editorials,  columns,  and  photographic 
reports  or  essays  are  eligible. 

Nominations  of  candidates  for  an  award,  with  examples 
of  work  mounted  in  some  manner,  must  be  postmarked  no 
later  than  Feb.  1 5, 1977,  and  sent  to  Meeman  Awards,  The 
Scripps-Howard  Foundation,  200  Park  Avenue,  New  York, 
NY  10017.  A  sponsoring  letter  must  accompany  each  entry, 
and  entries  become  property  of  The  Scripps-Howard 
Foundation.  No  entry  blank  is  required. 

Grand  prize  winner  in  last  year's  Meeman  Awards,  named 
for  the  late  editor  of  the  Memphis  Press-Scimitar  and  con¬ 
servation  editor  of  Scripps-Howard  Newspapers,  was 
Kenneth  L.  Robison,  The  Idaho  Statesman. 


Other  Foundation  Contests 

ERNIE  PYLE 
MEMORIAL  AWARDS 

For  newspaper  human  interest  reporting  in  the  Pyle 
tradition.  Deadline:  Ian.  15,  1977 

EDWARD  WILLIS  SCRIPPS 
FIRST  AMENDMENT  AWARD 

For  newspaper  writing  that  contributes  most  signifi¬ 
cantly  to  the  First  Amendment. 

Deadline:  Feb.  1,  1977 

WALKER  STONE 
EDITORIAL  AWARDS 

For  general  excellence  in  the  field  of  newspafier 
tKlitorial  writing. 

Deadline:  Feb.  I.  1977 

ROYW.  HOWARD 
PUBLIC  SERVICE  AWARDS 

These  awards  recognize  newspa|x.‘rs,  television,  and 
radio  stations  for  outstanding  public  service. 

Deadline:  March  1,  1977 

Prizes  are  for  work  published  or  broadcast  in  1‘)7(). 
Fact  Sheets  may  be  obtained  by  writing  The  Scripps- 
Floward  Foundation  at  the  address  belcm. 


Scripps-Howard 

Foundation 


2(M)Parl.  Avenue.  New  York,  N.^'.  I(K)17 
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